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gag{Eam gfvamr s

A
ABC Method or Apalysis T, gl ¥ favem
(=usage-value-analysis) (=sr=wm-aen fawame)

wEl A AT w fassy, SRRy, @ WX, suwmEaEl, e
g wafE ¥ e @9 @ awer;  u—sfafafise, @i =",
W= swatfi | zewr Stww AW w0 fPfaw S/ §
BieaT gt 8, o fafuw ads) & swen od feifse Brar e |
- SIRTNd woWEEe ¥ may ¥, U S ¥ wewear, fasa-sdes
R g oo sewr Fafie frdew umawye & ooww O
ot & SuvEmel, fEwT gwmEd e g, w7 fafe froew
Rnfe =& § 1 = sfesdw WO @O s faw ¥ faer-

T
above par AferEen uT
s i oafeaf, dges ol w1 awremger sew cdfee T
¥ wufew & @ ag oy ‘wfitgew 9% FE SO
3%-'1?{0 at a premium

§¥o &6 at par, below par.

abeenteeism S eaTET

TG W wE 0 frfia w0 ¥ wwferm g @ A wafe
T W uF wa-feaw smar wEod ¥ fmaw wfr 100 sl
F e smfeqn wmfal @ den & w7 F W wEw fear ot
R | #ifeF wdum A oy Uv wwwr & ST T@ WEIT T SR T
gl & woor sow 2 &)

absentee ownership Feicilant ol

drafs enfaca &1 98 = faed garaes afaafe o gvEr
wnfied giar &, ST @ 9 9T w1 F@ F oA’ 7 & gAw ey )
¥ wE AWl F R A s #w oot Wi g S omm A

1



2 saufEwE qieamt wiu
-absolute sale e (o, =y fas

fasft =1 a5 =0 {59 Far o7 G &7 0 § g 0@ T8
Mg STl |

-absorption costing HIMET AEE (R0

ANE-STETT F7 GONuT TE fad satg aaraar e afe
T wEET BT Sonfeq §Ie ¥ 9< har fEar sEr g |

acceptance bank wFal 4%

g dtpr gfasem S fafw w7 ¥ fafAgaadt & fawaw &
FA FET g
acceptance sampling TN AT

gitertg qor fydeer ¥ siqis s s A wiw 3 feg fRaEeg

# Qg e 2 ar 98, W TS AT WiH w1 TH Aq TAHACT
erEaT 1

acceptance theory of authority SHaw F1 dtFia waia
sfaare w0 ag faais fagk 377 SEmT W AT @

g & T epftaey &1 o997 SsAlEsd & WET FWAT ATTHT
glr 3 |

accountability - geaeaifeE, AN gt

1. @ T F@ A QX R F (g gEw widadl w7 e
TR fFar T, MO ¥ 99 §ete FAFSy & ST
FC ATC TAEEFCH 3 AT FANAEH eniay & FHEAET |

9. WIAT UF WASEF FA-ANET A SHOT SEGH WA T

Ferey-uTC |

‘accounting practice T

qiER A wfe AEwR ERr fRm SE Awr S
FH



sEgfaaE, ARk s
accounts receivable financing Iy Ny fashaw

FARE OS Ww s % fau emEwifas SiaseW gy e
Y WWTRHT F AT G AR qUT A W - wfaes ¥ faw g
FE BT BT |
accrual  accounting TIFY  AETHTT

s fafoce erafy & w&fae o o =@ 1 AT &1 S ety
¢ wafag @@l ¥ fagr @ g 9@ SEwr Wit ar s 9w
gatg ¥ AT § AT W | Ag WA wEndw ggfa & | E |

accrued expenses Iaqied = |
q@ F[E Sl UF w@Eg H AT & Fg SuET WA sy

gty ¥ fFar g, 9@ AEEd, &% @O, e )
accumulated income/profit di=a /=,

FGAr g &7 98 Tawg ww, O RS ar dwerfay &
fomfe w&t v war & |
acid test ratio RIS AT
yfqesm &1 @@ &1 aga auw & fae faa faes s seat
jﬁﬁmﬁfﬁﬁﬁﬁ,mmﬁﬁwﬁ?ﬁﬁuqﬁw
F Al &1 WY W@ F T qqww fwwa € 1 qaow s
FEART & |
across-the-board increase e Jtg
o & @t @ siawiw we=fEl 1 oasgd a1 399 § que w
¥ % afg fo@ wmwme afe W1 7 smar g
activity chart G AE
tar ae (W) foew ow @woam F @iy fear afem §
fafrwr =it w1 gl &@ Twiem m@n & )
activity ratio weu-gie s
SEITE I¥aT WrEAT F1 wey e dur aF g fr 9T 9T
Taw A FAT AT TGEHF A | TEFT qF g

qieafas SIS F AWE He
X 100

i SqeT & A He



4 " seufaam afeamar
activity sampling =t afa=m=

FH-oleqqq AT ACRAr § AR Ay A oF fatg ey s
wafyay, SFAr o Afasl & agdi F oF iy aafa & &, Frwr
& den ¥ qewfas Xaw 5T 9@ § 0 SAT F wAq F FAY
g ar, 9§ e w A s & iz sa fahgr «aafa & faa
Seor fFT wT § IAF SEAAT B IF [T FEIT FT AL FiF A4
fada &7 afa@s @@ S@r g |

added value afua s

geaifeg argar fafaimg @83 F wexr § [_7 AT 9 TIHIQ W
gq atg ¥ O0R wew ¥ ¥ Sad @0 Ay AeA, WA Al W ama
qey T w=dr &1 “afag wer” ¥ ¥ & oa9yd, fEwear, <wed
afe & AT qAT TETFTA FOSTALAT A AT § | T Fear
FT @ W wafgw @ar g

additions and improvements/ gieads T gam
betterments

doftrg afedafs F T § A Al Fg AR SR Tg-LarT ¥
fowr frg o arer dSTE M FOIROTWEAET AT F
-administration qa=

g&q FT Fg o0 g 9 AF A eqrerr FIA AR A FUET
¥ ofcorg Fud & foeerd &6 )
administration cost TN AT

gor ¥ fRwa qur fadam ¥ ddfar T af @F 379 S
gdw wqgar, Seried, faawr o fafr afe Geara & A 3

administrative discretion TS (adH
- gges @ @d fag wg 7 fAdr Sy 99w afawR A7 @
WlFfga H & 1
administrative expenses TRt
ggy Td Afg-faatr It 9T g a3y |



swafemm afcamn s 5
administrative procedure ST sttERaT

@ ¥ ey fEfwwt S v &t dfewi @@y
gufeq ©d frafoa fear sar § 0

administrative service aYTETAE AT

YEg F @Afaq AT GGl T Y ITIAeH FOA & (A UH -
Fa gEA-gEer s SEg # faol ' F mgms feg dn &

ADOMOS U

waifaa adrea ST s wdm oFisa deE #§ e sar
2 | Ug JE-WYg HIG A ATHAT H TAFTH @Al g, 8¢ a5 B
WE TH OFT TN FWT g, WE AR WA B OFAN IX AT TE@T
2 oiT FAgT dd F WAW ¥ TAT W wy AfHT qav Swor fawrw
§ wear g |

adoption process TEvmTor St
3o diffusion process.
advance order afom amdw

frell sgaEdl AT ROET G AEGAT FT AEA(AE  ATAIFAT Y
@ & s FA F g AT mv oaRw | v 3% qRw ey ay
geagfa g 9 T fa%ar g wE amed Swre aife g s
T WS ST g |

advertisement copy fommam wfa

fommam, @Rw 99 AR AW GAEHIET FIOA W os@aeg foay
gravasargare fafvag awdt, @ 7 segwr wafs afafaa fru
Wo g |
advertising agency fasom stfwyeeor, fasmaw oot

9 AEEIEF YW ST ewd AgEl 23 fmmew A gl
9oy FAQT § WK TW JAT F d@w H AT USF A@H ¥ ST
FET 2 |
advertising appropriation famma= el

frome aee ¥ fasma & fau fraa a=afo



6 seafawm qfeamEt @
advertising compaign s At

g selrE ol dar @ fad ® sl 5@ & fau oar G e
ar g & AW amT 3y FEfSa @ & fEfaw g=m arvensi &t
fasto gonfei =1 saw & @M )

advertising: media feamas smeaw’

g g s g fasew d@5w afda 99g 9% 9g9mr S

¢ | fgmam ¥ wq@ wregdl ¥ @99 @wREeqd, ofusd, T

FIoM, FEEIW W ®WE ew famww @@ £ 1 fawmw ) W oaw
=x & Afaww W SraEar fasmew & & wafaw gwr § 0

affiliate SEE

qg FIEAT ST AW FOAr K WA AW T § FMA FW! g U€
wrEl 9% FeT-EAifacE £ F FIXOT FFm FUAEr @ GgdF aEl @ |
affirmative action e TR e-Ch mz‘fi

fadirr U wegx ®9 v fEr sne AT ag e o Sy
T @a # sarg favewrd st § FA e
agency AT, G

dfger-fafa & oefin wnfoe ow @&a fows aro ow @ (wfes)
gax 9w (U9F2) F1 =W AW ¥ fwv wfasw #% @ § 5 aghed
T F T TAH 9F W AR T AT, AT AYAT FIET FY

qFar g
agency agreement FfamTer FAT

fafeq @@t & sem Foer oc oA Foqreeafen g ®Ofea
TT ATEE |

agenda Fragar,
frft 357 ¥ wega fAU W AW s=aEl wger fremoer feeey
71 q@ fefsa =& o

1—177 M of HRD/ND/91



seafamE qfeamET e 7
agent sifwemal, OS2

78 eafdq faw fell ora =mifm (wifes) 3 ool o ¥ ol
7@ F @ @% ar e s & fao afass aw R 2

agent 3 e TF13 & [wU <o authorised agent, commission agent,
del credere agent, forwarding agent, sole agent.

aging (schedule) T AT

fodr W7 9% & WNIEER FEa G %7 w@ | Sy faweia
WETT ¥ M@ F FEgal aarg s § 5 FA-d awg a8t e
G
agricaltaral cooperative giw agart afafy

FUDI F I TEHIA @7 foww I suw grg, @w g B
SIFTT Jifx T F § AR saq vl wiw w7 o w@ €0
ATDA SE i C Tl TR A

Pl & wiwerr @ syaga uw Tmoiy dfafsr st s
afmm%#ﬁmwfﬁaﬁ%mqﬁww
qiFE w1, (e &= dar wT, Suw 4@ uEE W W @dsw &
=7 S AR oW W OoSwAr gdw AT anRw § |

aidcas process vzhe st
Zo diffusion process.
algorithm ey

fedt waear fa@g ¥ amEw & fau fAiess sEen (ar fromt)
F1 afeqq ATHA |

allowed time AANT Y

U & TH AW egar utar GO w7 g s & feg R war
Fa aad faad 9 g, wfas sow, smf@d faeia @i
Afew & faolt @l | 0 T W wwg s, Sfeafag @ww 2o

alpha numeric codes qeiw B

Gy @gex wre e el @ ofF 90 &1 wEw ddr &
2—177 M of HRD/ND/91
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aliered cheque TiCatee B

Gar v foasd o 89 F qww@ Sear afafedl ¥ ofwdw
faar wmr &7 |
alternative budgets Fuilews aws

aoe & =g wimw Guw dfeen & ffag @ &
AT awe gwe amT fFar smar €

amalgamation TR

gfgeermt w1 faaife afear & g™ aodv-radT oael o afe
gufcal =1 wafeg & gar &

amortization schedule afeaiter syl

gfsfa & =fus & & s ovar e @Y Swe wd @i
wforerer @i |
analegue computer SAET MeqET.

g FEeX ¥ faw Tar sy e w9 5 wifhs emed
FT AN grr & |
analoguc  representation TAEY AT

faelt =% =Y Wifos wem & weaw ¥ oA T | SEH JT
T WX F AT F €] § Ty CRyr Sar g
analysis of perforn:ance Hena fareme

gfacers & eST Ud Sr-eygeatd fauifea weam & wiftm & (g
qreeafer fFar gra oF T ¥ w1 § fRw 9wt s sl &,
TS Wad § TagF &0 i’j-:'q"lﬂh'"l |
analysis of variance et fagdaT,

frdt o faifom ok greafas ofkmsT ¥ gae & gwrer
TRT FLA AT AT )

analytical estimating CITAGOIRES SRR

felr sorew s feafo-wid &7 epmifra @ free &
o fafr fd shenta <@ s & fEiae =<0l 9 oW, 990 Wi
aife a¢ O ael @y, fae eMwed % enute X fraifa & s
g | gm fafg &1 s Sen wE-faatr SO § feaT osmar g o



saufasm ofgwr s 9

analytic job evaluation fazeEy w1 e
T qeAiGT 1 UF awdrm (gH F% @@l F AW @eon

B AG-FE § ogaEsr w0 OSEr o

ancillary industry RS T IEE

et wge sEw o saifea W s wdEl F AR s
guT W1 wew orw ETEEAR W Yd S A Bie-le gar |

angle of incidence HTGEH H00

Uged WX WE 9T ag A w@ fEd wews | an
W@r S e § O\ gWRear SeEew w7 oag wEie g §
g fSaaT 99 & T@ AUGT WO ST TF Y FIHL Wifd AT
fog & @iz w8 = oo @97 goT & Saer §F wiw ufes Ee
ggaa fag & iy g @i Xa@w A@w Fer wewE W@ % Wed
FT W Faw Difeal @Eenar g @i Sged fag F 6§ e
¥ar o fosl ue9se WP F A w4 WEd Wi SgAt g |
RTF AT wT G wewaat Adaw ww & gfemor & fraita

g 2
annual audit Fifes Sa7 aQey

e gEAet e afverdl # oarfow §vgs Sw | ofsws fafwds
FGEAT H oy Wid AIgT & W4l aErsihn Zi FE S g

ancual report yriges Foove, =ries aiesas

frime Wew gra SuearfEl ud e wefaw ven & fAw wwgw
Frgr S T S gronEl w1 ow Fifes soufes giesed
s A & o a7 fashe feafy, =ma=fe G, Gar odses s
gfides, ey Gfie @l @ sdasy oo @y §

anticipatory breach yEifere W

dfeT % org gl g an wifgel @ fMelg e @ qgwar
frft o aw g ey Rafway & s oar dfaer & ow|l # QU
q Fed S0 V7 F FIVO FlEgr &7 6T B FET 1



10 saafEsa gfcamT s
antidumping tariff sfaares sy, Sfauew eftw

-

Rl T g U awgEl 9T @ v @Aiges e Fatas
aW e iew & famiy ¥ www g2t & #mal & $W a9
WHT F=wT 9red £ | Uar dwrmen w0 &4 ¥ geqe Wegdr &t St
¥ fags wocqew AT SNl GWd TJE0 8r |

appraisal of, AxH
freft ofediomr & wdmifan, sowifs 5 faale 99a0 O F
froores #r wwfa # SEAT

appraisal i,
1. fedt e o1 Futees ot w7 g fratfa w0 & f&fa o
2. FRY Fifww #1 gaiwfa @gar @ afe ¥ fag sEF w0
fastres a7 Armar F sk 9% AT war qerise |

appraisal interview THRIETT TTRIRTTL.

o fremew Ak wfaw F dwiem &1 deniEw T A0 aFA0
ST Faw awdrer a7 Wey fawiw & fag oA S T
apprentice f‘mi' i_

g safe o & ¥ Ggar @few 5w 3g & fafieg axafy
& fag et sfosee & @ F@r g | IR 97 st SFataa A
FOLEE ST £ a 719 & fov 3% 3o ifeafas & fGao stwr g1

approach phase TR =L

gfaee Ut sare F 9fq ®fw F fAu G segdiser F1ag
w forad fadar A ggEmon @ dve fawr w0 wfwlfaa €@ E

appropriation for advertising ey fafdew E
| fedy e ¥ awe § oag wenfaw afm S st famme e
5 fow wft s 3 =werew fameard fafeiew @ it
= & @ snfaat & (1) femr afto soeh, (2) e osid
ey, (3) aeT wEEw SO | wEers f@Ew F A sedw s
i g g wEw EW ¥ ooy wger &1 gonfert sl e
F | drad wEEd Fiew g O § | SI9TX W SOl T NAN
a9 9% @ g |



saafamm  afcarr &g 11
approval SRR

forelt seim, Ao wgar fAoto &7 gAw afawr gy atasifos
wiEfa a1 oeadT |
aptitude fest artaerar aver

FH FO F1 F@ o faig wow FoUEw owT A satEqed
AT FT Heaiwd A w o qurw Tear war adeer | 1A F wa9T
F fag fafwsr wwe & afwemar odeer s9ant 8 @0 S & Sa
wifses  sifwegwar, degrms  wiveradr, orfees ofqewan  gifes
sfvererer gar fwfaes  afvemar ofeaa @iz

area sampling et A T

wiferst § wagw g few g 999 a9 & fafae st
gl & @l frefadl & g ume A QU | W diterand
AT A FX AT CSWI @ | Og qEArs Te8 qigedd & AW [ OWl
SET ST g
arithmetic mean TR Oy

sga ey @ uF gifersir f&fy Ged =@ 0 F Sg & |6l

St ogexr o O femr Sar & 1 SUE OWEGE F1 Al Wi

TRq § |

arithwetic progression s £= 1 O PR A

geqret @ fwEl & 3 wTrw fSed fedr desr o) 9OR
S UEw W i 9enT B oa¥ We¥ AW war 2

Array oY

weEl w1 oA watea w9 G S @ af
¥ T & AgOW A g% W o8 |

arrears ECagt

QT Ang g ufw s fraw fofe w s 7 @ & wrow
FEgTRAT G A g |
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arrival  draft qga groz

S ¥ WmE gl 0 faw o 99 aEEsal aget 9% @1 faw
Td ST SmomEy Fr 9w @ § ST owgt Wi ofwe ¥ oogar &
qr oS £ | 99 Wawsis o Snac g ar Ad w0 W we gsal
6 1 oY wEEl g WS Sl A SEN STHGE # gged
FET € 1 ' g faw & wwmae #9 9v # wwa A wiiE @
R E !

asking price #NG wIAd

iwdr 7zg w7 F=ua 7 foo f3Har grev Wil owE ®IAT | S
WER aefaal oA afagfadt & @R § o ooqdgd w9 ajwedtad I
Fmiw ag 3 % fadar =0 A F oswaw der F57E F Mo e
Bl WA |

assemblage 2o o
fadt wrz & wen weww F ufaieds sqray @ aaift w0 drae o

asvombly line FE A (T, aavaet S

afiell, Suer<t v afusl F1 ™ W 7 auwwml & SwwEs #5
faiva sosfend, faar =9 qux &= G0 ux % 9% uF 99«
grlY T o eifm weor ¥ oag g a@¥g Faee AT & e 1 3
TETE TXE w0 AAWT U wiEer § OW9w ZEr & |

assendly line production [HTHA-FGT3

saiae A1 aey swavar faad At g FAAY AT W
WIETH § UF €W & gaY T 9% SgE snar § A wider fated
SR ¥ 9 9% FIW SR owd & 1 os| W, ¥y OO ag dux &

. ~ oV & P e =, e (S
F¢ oFEe o gz et 2o Tw omms, 9Tiw 8 Sae gor faeter
FI AGEAT aF ag YT TAAEE ® ° WHW Bial @ar g |

assessed value fraiton wea
drEl wew ar wowi # o vy oF fastoEaTe w0 @
grov Gpur W genise |
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asset approach givdala gheso

99 & @F & q@reNer & Um sone forady siete endw HEA
2l & afeEufs @ & W s four wwr § 1 aw & oA W
gAENE & fau sw ofefe af & sw &1 g 38 ufn o=
st § Tomwr sowiw qdwe ety § feac s ogw0g 0 9
Zr o ofw &Y uw o@w o @ e W o fear s g oafe

=

T3 g @ H @9 4% g & =7 0 feens wr 7%
assel stripping afesiafen fsgR

ot Folt w0 wfawew % s wewaw  afEwtaal Al
gfmqeli ®r FuFHC Gewiw WG FT | 4g ATOUEW Rl &
famre oaa famqie & Sew @ =d0 fear oar ofw @ &0 @A @H-
T Y AN gLAT FwAr o #1 wEerwar S fa
qAHY TN FET & )
asset structure gicaaic  §eaE

waefY & sfagwie ® dafadi w1 Gfema frsor 3y o ofcafe
W wefy gfwdafa o ater w1 gwar £ | TARES F9Al R g8 (AAW
qikaiae gl War g | ww fhaw w3l @MW @nm 1@t
fatl Weds @1 wF g |
assumed Hiability siiveidle Qe

gER ¥ W7 w% FTmAr G Hedr fFwg Fogwy OF A0 s
FoAl FY ofEafa ¥ @g-ArT gEwr Imar &7 of areer @€ SR g

at a discount g5 qT, HEWY Y

Fo below par.

at a preminm | IR G, HETA G
Fo above par.

at best SF HEN BT TR
(=2t the besi order)

s g AT N Swiw wwar ¥iehmr =y fEer war
frdw % o miT S AR & wE w NEET gay wWiwsT Fwa
GY YT FE A9 W AEG 2 & Wl F
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at par TR 9T

fwdr wfgafe, saqa adfzs F #ffvg g7 T qore Toa § qwar
Il | Wiadfd A T W owfRT wer v fasdy & v o fawaen
a7’ fafr wgr wwr & |

o Fo above par/below par.

attachment Gl

AT F ARG O FET A O9gF ¥ Aaardr A gafw w
TR FL AT AT FET OF T F wEe oF sw g @ @ifE
g S dufa & A9 AT FT LT A YF

attitude(s) &, widaia
=faa & (Rid=q 01 ¥ =A7giv &er & 99 gha |

attitude survey ataates gdew

SIaestd & golgAl, Ara4di, @ a1 gfdeafadt @iw wiias-
wage wast ¥ g ogeel F oan § sewlEl, sediss e,
frarasatsi @ifs & gfeemior w1 swomma @@ |

attribute o, fansen

g faowad fS=F aw § =957 F syfdmes &1 fadioe Sar &
wifexsia, niwda w9ar FarawEry faoemy & oo v fadiwarsd =1
HiFel § aa & |

audit standards oar adem 9T

Tar adael & enEaifys @asAt grer fatfea ams foas sngre
9% F@r 9@ W AT 7 @ A1 wifas dearel #r q9em 2w g1

authorised agent srtgga atwsal, wfoga o=

FAAT, AfassE, ®W o@gar srfrm g frgs afwwal 1 Zm e
F afwwat w1 fricee &a ¥ wifes #1 d T &4 FF F o0
gfgpx ww B9
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authorised capital wifaga dsfi, sferga dwy
foet 7% wqdT & WBT q°r I9AF ATCET Foer afaftam ¥ ede
9SIEa B ORI FIAT & JIder Er0 gearfEw R ST BT
ﬁﬁﬁﬁﬁ?ﬂﬂ?l%@ﬂﬁ‘ﬂfﬂ&ﬁ{ﬁﬁ’ﬁﬁmﬁ@ﬁ
T S FE R AGHIT AT 3 | TAT gavga F Sieg AE

W§ FFAT & | T OCOGSiFT ST (registered capital) WY wEQ
g |

g¥to Fo issued capital.
authoritarian management TR g9y, qaRreqEy 995y

UF TF FN Fag ddr  fogw gz Gem fwar s@r &G @
HEATFE T o q@E, w@ew-dEw  HK FE@Eer g F &R
gamEs & faq ws fadow iR fFigo v aEwEsar |y

authoritarian theory wmaEl Ty

g

gz Tagia amar ¢ & qamdir 9967 % fagrg sgaam ¥ o

gid § AT wigsiw oafFa sqwrad: oy % fadw, fafess, sard
W gyt g 2 | sufwy ffes ot F owie @ aTwes
T @ F f@g 39 9% wad Hdw ud wde Fragor Y e 0

authority ST

= s ar wiws w1 ourw wfEw fywsr s@w 3g @
o & fHalg & srom g & w97 F@r 2

authority of knowledge | ATEFN

freft fawa =r matfas @te w@q a5 =ufss #r so faox o
sitaw #1 qfasr faad w0 g 9hree

authority of purchase A ORI

e @ & At § afortsas a9 FOEAIA UT TAAA T
7g va faa 45 & faq faar s@r 2 afcr AHF 0§ froag Gady
AT X AFHT  TIFRI H1 Az 7
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authority of sifuation feyfrern oY

=t =l & qiw mefas 59 % U o=@ & e 9%
Frigw @ afgwmy | d% Gl Wfic dwz a)y ofdfeis g #
¥ @rs W wfm Jge g v wHE W iigEA FET g |
auihorization SIVEEToT

Fraveat <o nfe & famoge a9, G ool fama ar fafree
dafe & shfaw = ofimiz wvaT g | gERr  gewr  wfwadret @
REEG ¥ W0 0 gHE Wi ov Wgw oW S g |
auiborization card srifersie oF

v afus o fadmer w1 fEAT W gwEiE Sed hﬁl‘ﬂ'ﬁ'
= Gfger afwy dwsw &7 owm fau wafes 6w FEOFT
WrIEIX AT § |
auithorized dealer gifama e

fafmie a1 fmaw oo s ffeek § 0 oso@ @
TS & frw uwAte ar sawifaw @fwwal & w9 W @ F |
autocratic control AN (HAA

Fewer w0 WATE Gl AT an P 6T g7 st fRAa )
7g WeX YEg F W § W w0 oW g :

auic-financing et
(=seif-financing}
qRfs ¥ Gamd o, 0 qOT AT AT AL F I

=

Syaen faft o & ww & o Wl v A 9T
avtomatic data processing (ADY)  wmaifsd SEl THAW {?{.ETH'?.)

derET g% s STHE SWeRti w1 wgEar o aﬁ‘a'% &St
w0 B aadr Ry dwt gewEl @0 GEe B wE ¥ Sl
ey offe deuor Bt o &1 sEE wifew afwee & :ﬁ?ﬁ‘(ﬂﬁﬂ'
feror dwix g6 aw @ v weEd w0 § ) 360 SUE
yiosm Gt % 37 weme otws wieen wud ¥ TEg e
wal g |
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automatic programming T ST

FAAT TOHT H TegerE:  GEiHa FF F O wWil w1 9L F
& fo wma @ (welt) e Ay SuRl w7 SR FET

aulomatic scheduling with time q&g(aﬂa’@ﬁﬁ {‘r‘g{i‘&ﬁt “fﬁ@ TIEH

integrated resource allocation s :
(ASTRA) Taiies fravd el

GOFET B oSELe gefERE wmudr gy (awiad s FeeEe
wanE foeet wREeT ¥ oW e w qHRHi gees Sl g
R FF & g AW AT ardEl w eyrEgifie AEi AU B &
fae Frrmaidt 1 wewwEaT drsar T e

awiomation TEHS

A

WAF A% & erA oqv weiAi w0 s faer o s
gt SEr F
autemistic competition vt sfaeant

faqz oix o= gfoewat & f@o wg7g wex foa" g2 @

-

W AT & AT FIrY WEem W OgEdad Wal aiar |

anxiliary aclivicy AZEW BWUBANT

T wer ateqr & (eniEw § gfagr = A gl & S\
T wE I wHAT HEE wAPAd |

auxiinry ageucy qRINT t_rsm%
fedt whassr &7 a2 waeagsEl aedey faamr S oad@ sE@
TRETT AT OFEIHI B SGWTE AT & AL oW 9% fedEwr wEar g1

average balance e rolor )

SF TgT W SwEW &I i ewfwr g B 8w W ol W
Sy sryp ot A owaEr Sy oS PR w0 f Wi Al W #
Sfoas W osgaw @7 WiET g | 9NN 5000/-890 W wEd TN 9%
afe @Hr wafg & T 1000/ To sy wfw & =7 ¥ @ gy
20 afgoe sies @9 gy )

XU
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average coliection period ot aq\aﬁ' sEty
fata wdg &1 uF s@ar A90@F | OF e aadr g &
dtwa Fradl wwaraly § agel #¥ar 3 g7 gwsr et audr aatw
Wl‘cﬁ‘alwﬁaﬁmﬁrmrﬁam%mg:
gaaIX X wém (fawm)
qig Al

average life W Sa

graqiq dfedifadi & sedfitaswE F1 oaimed T @ @@
fafe forad =7 afeqafadi f q94t-9q40 97 797 F FTER a'-ﬁ
WG ®F S961 we faaitea S swar o
Bty o T e it g

fafafwa @ &t &9 = qozar A1 wtar @ FHHAT 7@ A4
ITAT GRF A0 (JFF Aer wowr) Fr oslweaw ey o T4 WRAAI
& ' A fafger &t @t 2 0
average rate of return (ARR) Stase WY fved T,

qF Siqd WE aT Fwr oArgq fafedr 97 g § Sraw g
Uit SeT g ¥ fRar wmr 0 gw wiaed @0 w@reed =TT

=

g 5 |
B
backdoor seiling nsE (e
fosft &t nF iwfrg asis foad sad @ =T@sg a0
W SUAT FH QTATEQE FT drdr A & s 3 ¥ AW
foar wafsai grar gaveafea feor s 2

backiog from dng
FE Afaew o WA a0 SUETREN F A SRy
backraking: afessar sam ¥ g

FETE  FN AqEqT § FressT AiamA w7 INT FE FI A
FH=IFE #T ST
bad delivery ﬂagﬁ KT ra |

1. ¥IT AT F A0 afr aad & dqen o e 7
gAr BY | T ALy B A w7 F fay qdfar {7 1 74w swiawgF g |
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2. AT A%QAT FT ag Faww Sy afger & wifes w&l &
ATAT T BN |

bad faith g‘qﬁa

qrETaaT afaer ¥ gEw ¥ ogTEr T AT HUE w9 S a0y |
Ty TEH fESH qF a7 WU SOREE B Biewt  fAuTEs
gfaer A% % @7 fresm qwmifge &

bad title e T

AUTFT g7 EIUE fEcd ST umia @ fRar &7 gww a7 foafy
)
bait and switch sEvwe e i

fft Y uF aMfod R wadtts o el fFar -
AT & ¥ F7 @l X R oawg B owr famew dwog
@mfas g F TEF WiFta g SR 3FW T¢ S F 1 dreest
F g 9 gg fowar famrfies axg F 999 § a9 awmr & frag
A faw 347 2 oar ww #1 odr ol e o= A o ungwt
W ag wer aegl fee wwar & oforweses wwr gar aved gt
¥ FO A TS HY FT G @I F |

balanced budget agiea T

fedl wafy faow (@ws % a9) & fau awar war Qay
mﬁvﬁnmﬁmmaﬁ?mwawmﬁrﬁﬁm
FAN FT SavE  qiewtaa gar &r |

balanced growth wglea a@9gfy

W FT ASHGEAT F oavy Sawi w7 Qur wnfag faww B Ay
Fas ¥ wavy s vy # fefs 9@ 7 @F 9w 1 afimax
frrmeier [ oA semeedl @ ‘dofes @aefu” & fau R
T ST F1 TF o SwEw qa) s § ey owew d@agw
qanl @ gig-ad feEd & ) seEw F Wy, seeae ¥ faw
T FEER AT FW ¥ oA § oag o giefess ac fear wmar 2
fF sa@ *1 SoEw 98, (6% FAT F oSRAE  (awiee &1, afagw
gt & qgfa & @R w95 A o@wd &g |
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balance of payments ARG, TG
ﬁ’-m' Et) 2, U Hare f‘ﬁ'w il' f‘a‘%lm' :-'{ Tre TIﬁWg
Gﬂ'ﬂ%fmwwrm%nwﬁrmn s qfenRaT B oaw,

wEwq WIC @9 ;N SRR A §a wifaq =@ Err-T'i‘ g 1

dso %o balance of frade.
balance of trade TR L
ey 2w grw, oF yafa faag &, sraifaa i fratfas gegen
F weg F da< | 97 fie-afn woe-afr § oaofs § dr e
gy’ wagw @ sl i ¥ oafas & & e
gfyed wEAET & ! oAy’ Fgw 3w wd F@r wfae
gfefia foar sr §

gfo %o balaace of paymeats.

balance sheet budget T qA THE
oy wfysy & fafirse weat o oftdefdi, s@edat o« 44
dar a1 feafedi w1 @am FFar sw@r @

balance sheet ratios Y 9 ARG

gEe 9q & "al & fAEer ¢ g9qEd it EGE Tl o
#y/ar FOA FTOFWAGT FT AT SGr g ) T FYWE A0 B
Freitforg osfr, =w e fosfn, Sqafot oie = ofcdafadt
 dte 27 gaa £ | faXa gaw 9d ¥ "R % 99 avaar
aremfr aTeE o FEa wee faro s £

o

J 3

balance ticket o TR

o feafs § wEfed gyt aqq guowe i gleefas @
Fr ox ow & & el @7 antoy wear & ol 9 g9 Sy
F¥ AT WA F EAfEcg F TqRAST Sy Uerw gF 5 =g qwlan
fare feme weA@T

balloon payment Tpfea

S TE0 SgE a0 WA FT LTI
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band chart TEET H1E, AE AE
WO (TW) F O W OqEEST Y5 FW aET 8 |

banking power fady ofem

ffr % &7 14T WAt & @dgqr S ooqe aar foad & fratta
gl §
bank of deposit WAT 9%

q 9% W A9 WEE F A AT ¥F IE AT AR 1@
gfaer s @ £ |

bar chart 4% €, @I GE

WAl & AW § TGEeid NG F Fien AT 1 5gw
AEHEAT B AEAE B FAS-TF0 L ALFSE w0 FAfads gata star g0

bargain basement Pt @iar aqee

faft sfasars w1 ag ant wgt w7 9z g Awdt ax 9wy &
faofr &t st & 0 arm g TRt o afresrT ¥ awem ¥ oo o
g, wafee ¥ uag wiw fear w= &

bargain counter foamdt qtar vew

1. sfasfaat : ag s oz sfaqledi =1 sa% 900 ¥ aw
qeg o< fasit & fwq wege Foar wian v o

2. GEU TR : 7E AW wgl 72rE g€/t it ax
amnfes awget &1 fa g )

bargain hunter f‘ma‘fm\;zﬁ =

1. ag a9 Mifs i § fomdr afrafaad & feas
% gary & F wwd = @ A 73 el g€ Aag R s e
@ | ag T WA AW F G F owq7 dwg far

2. 9§ satdq S Tt o wwe & g ¥ Formdy 9T
o feus ¥ war g |
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base pay rate RS Fad T

Hraar v @am gaw fEfisg #20 & fer s9=1@ & 9247

s -

e &X | fog afe o8 3w foom @i & =g o ww 2w A

nﬁ‘ﬁf a7 e ¥ fyvr wR;my sx § wmimh &7 §wi o

base period ATETT raier

gg wafa fa® esnae ox guEFiE, enaafas ofead o gafs
g% F MUET F WMr | IW g Fafw (S SvEa UF F9eT
a¥ gy 2) 1 100 ww fRrsmEr § ot Su% argR 9 @fed

safa & gEwr F S0 £ |

base salary HTET a5

78 3a9 W1 Negwr Wlagfy dmr &1 ©F 9w & S uF dear
fogd Fme e dww o afafas g

base stock method §H T2 aguld

wrE gera @ Gr Tguft Sed ww ¥ 0F W # g 0F
fifeem empnfre deweiw #war o feife fear s & o
€ ¥ sifea fRm ST & a9 U =i 6T R o SIEaiae
Foq Thifa & ®Wg @wrEedr g 9 Swr 2 F s e A
Frd FH FF o gqE S|

base year ATETT 7§

fafam auf § dafay siwsi & TWIT FAAN W QAR AAH ¥
foq sosmmT AT FE @IETE a0 e A@iEe & §er I 100
aiw foar A 2 1 SEERW F MU 1960 &1 UK a9 WY
ST STWEGT ®HG gEai® B0 100 WE F aF @ ANt F Ama
gIFHI § g9 FEl FET AT FGrAd B OSEN Al JAWT § & HT
fafa ag &rft & 1963 ¥ afz el & 10 Sfows N 3fz S
2 A SuF gEwHwm FT 110 FaA |
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qaafesm «fver o

basic metion time (BMT) grientin oie www, Stommodo

-

7g faftre @ uife oK wwr sosh fes g Sedw
sirc St ¥ wureY ¥ 1950 ¥ FRor w1 g9F dovg @l & far
M F Us W dwmew @ owwmfor o A g & ol § e
f’#‘r Sl =ﬁ*“f::“' (::T:q"n Ew-‘; % T & fogdt =@ e &
ﬁm‘t tﬁ"ﬁﬁ k I Ty 6T|é.“m;?ﬁ:" wE & f"*l'"" GHG ’I'E-'I'%ITI'G:T L IET
e & ow fanT @y ot €5 oy FE 2, A9 FT Sawiw e
2, wrGfr ofem foadt oo, wmfes soresar feelt wfge anfe
F¥7 dag Sl $ oM & oSt 8 |

basic work data aatfior oy =g ey

garadr aw & fag afe #Hro wrde fafwdz gmiwy fawfag wdf-
AT EAE |

batch aq
gawn yr faf & faq 947 7€ a@ 71 qEr F g T

batch costing do-sE faeiem

arta feator @ uw fafw faad wow @9 ¥ oganEs # oA
T &S F1 Fan ¥ fAsavy 99 @ vy fraita & 9w

batel: production SY FIEH

du S & (a9 Um swen fGfa feR 9w w0 wo s
gt dimr afes 98 faatia gmEdl ¥ fear srar g

Bedaux  {(polut) system st (Vag) wala

UE STRAT AAF wonelr, fAw STt e gl ad
¥ | vy NardY F AT oF waEv us fafre ¥ wmwern SaEn
FH OFC GAT 8, TEF ST TR @ U Hw Wi fHar sar g
9 WRIT U AT H7 95 'a"z-' YIRT 60 &% goaT | wfas oy
Fax foay o wenfer we@r & 39% 75 Showd s= w0 wifeafus
Iaar weEd W @l & &7 ¥ W8 [&Qar sEr §

3—177 M of HRD/ND/91
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behavieural decision theory spaziaens fow faeate

foitr 3 ¥ wafw, @ad oK @R @F TO&ET & THUE &S0
F aet fWom AvEw |

behavioural school WE@TET@ suam

saafTarT w0 UE wigflAs 873 SaF o stoarea fagidl
¥ gdg @y UF wAEWeE TEg ET gl g1 %W O & awdw
ArETTAE, wiaaAn, ofedw, @, WagiR, Faggg e afEad
& wag uyx f50w aw za € |

behaviour modification AFNT Ul

gioda magik &1 SEifga FW @ qAr qSiedd  sqagrl H
FHT Y Fr UCRT | T9 SeEm ¥ afdifes Sew @, g€ &,
gfrerer waw wewr anfe faft wgaw & s@T € 0

behaviour study EAZT A

et miEie ¥ el & 9W SgAgl & TeY Wi sl
¥ weqrRAT AT WEE W SOR R @iterwra qedrn |
below par HERET 9T

s w0 afndfs, davw wfe #r dfea g8 ¥ w8 o @
g1 &7 ST £ @ 4z ‘aaven 9¥ Fear wan @ wgavEr g |

Ao at a discount.
qAo To above par, at par.

benchmark fadw

Gar wx vaa fag foe¥ gaw @ fod fonfa &3 &1 g
ferr T % | zEw wd-atheen o fafew w0 ¥ aw faaror
¥ Ggmar A ST oFEdr g )

beneficiary interest frnfuerd sma

frfy Frar wifadr, adam ar dffer & g g & @i
F1 FfFgsr |
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benefit cost analysis TIH & (ST

TGIX @ HC T i @9 FgaT ISl Fr ATIErEar
T HeHTHT wew w1 uF fafy 1 ged wqmr 98y gfemm sfag
g e @ &1 gEar §aw a@fgs | SOAT 93w ourEWe
aftrr ¥ wfer 9@ qar wqd @l &I AEE@T BT OTAT FE SR
TS TFeq SEH G gar g |

bid qialt; TS AT
1. ey fafose #iwa o= a@&ww F0 oar 9% @ F13ame |
9. wiagfa s, & ey fafose $iag ) = 57 &1 w&m=
st fehar &1 w9 9T 99T TR 9 FET 2
3. Saare rgar fafaememr aro ot &9 F fac searfaa e

bidding theory ST 9899

geg AfqesHl #1 @ley F Sqer Wit wafqd & g,
sgfadt ot @edl & fasewmes serae A wgEar ¥ afenfaRas
g AT & Wt |
bill board fasom e |

gga fasmw ¥ g &1 Q@ Y€ S WHIWE SAE-S el
FT SIF ATHET B F f@C GUIT WGT g |
bill bhook faet g, faua =&

ag ag fowd fafrwg ot & wifts ©d qmam & See-oer
w@r WiEl & | "WTATar ¥ & afeat gar g e ¥ uwm wafassm
¥ wrr fa@i ¥ foq wg gad 3 fasi & fag & &
billing machine o= fanto guiw

ag oqEwitys witw St faw W Ud w@afas gwdl &7 a9
FEA FHI FA FAr g |
bill of lading w2 9d, 9 faw

fRweqmre ¥ 9ga9 UF I5AET ST q@F I ATATeIuE
T TF R o d@faemd F w7 § fGar a@r 2 4R fed aar
AT W AEET QAT gIeAr # F@r g | ETHA @ FT A q9r

grd & ik ¥ faawor dar g | e o Sfa Faiaw, @l s
F FET qUT AT qEATAE B OGN STGT g | IZ CATHCT TSI FIA

T awE ¢ fSaw TE gRF Sfeafad W ST FeT aar g



26 smtawe o g e
bili of materials HISRT ga'i'
JmEw A uw fafee mar ¥ fmiw ¥ R oawe
gafear &1 wEr & fatnfsest |
bin card ferq wTe
W FT INAE @H # UF WY S @R § B des agan
I WA g T W g fGed wem war #0 S-S o
w & faw owE # owmw o wf, Wi, ufgsay @i AW
we ufe enfe &1 = o war W T & 1 ™ oww e
FE o wET §
black- list oL gE
WEFIT F MG X F1 ¢ FewHw FIA  HAT G HEAT
wﬁaﬁﬁﬁ%ﬂwqﬁwmmwuﬁwﬁwm
g AT |
pl.ck marketing FIR@TEIY, AT
wra-fadan & foowi #1 Sewww wk gaw A1 frafaa gy
ﬁﬁﬁ&ﬁaﬁaﬁm%aﬁmmwwﬁmmi
black money wTSHT OR

AR WD Smaw, €9l AT WgAl § FHE7 T g | @ qGE
FI F1E FT FT 40T AIHSAT § FAF AT S@T
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commercial law it fafl, sqafes st
fafa o7 & =7 a8 wraEr uFr 9o sArawifas SR 797 AWHD
FARTT § B0 5, T4 A(AMT GORET f7@a, §IQQ F 40, fashr, FL
qAT AT BAAFIE, 7 aT, WIfed qar Sfagiaai aife ¥ dafag s miaw
G
commission agent wE e, FHEm e
qar suiFg ar Siacsr S fHe = a7 sans (g g9 deq §
“wifSF” FI0 AT Z) FAR T AT F¥ A FQT E AT HAT F q@A
qq-fratfer av & qifvatas S@r §

communication THIT, GOU
& ar @ & srfas St & wer e, faard, s, saafae st
T G ATETT-TETT |

communication channel’ TSI O

&g =aear foas qrery ¥ uw o) St F A9 g3y § faf
AIT F TATRT FT ATK-IQTT Erar § | THnT Te1E HEATHT, FEFTHT T
qaEaa & 9%ar §

communication overload T=IT =1 afawe

75 feafc foad sd=d &1 so@ ¥ SR a7 SUHT GUTAR eTHaT X
afaw daw f7s



42 sasfama ofvmer =t
communication theory g=1e fagia

frelt fafom ot wiaar afxaw & g9z wfaedt & &g < & nas-
YeT A9AT TUNG & AeFAA F qag ¥ fFC o ¥ sgEeT Ay angneqw
srEEeRiET & fag s afwefa |
company R

IisE  fa eufua Qo w e 97

(1) foemm qefr emoim @a<r & fawifss g

(i) fou® seedi i 2gar @ifFa &5

(iii) s ffae fasre g1 4

(iv) foe=r sroeft oF @ig< & |

company # W@ YFU & f9U o closely held company, kelding

compauy, parcnt holding company, private company, public compsny,
sabsidiary company.

company law board ot fafy dew Fow wR 99
FOAT FAT F TWET & fow Sswwelt dew | gww wmathw @i

anfrs T THIR Y whwat s £eT €

comparative advantage gEArRHS genw

foft 2o ey srfas S91E #7 @v g 27 o7 ovn anfas s F7 ele

Fq T UL T6G Searfad F B AwGT | IIELVE: I T FT THAG-
et S o TAFEIfT SEAM FT gEAT H Gl {19 aqr §wal
2 Y ST SEAWT BT GEAHF G STF ER

comparative balance sheet FEET  GER-ae

9 go-oa foad qoaTT g & JT ¥ awEiaT Fesw o Q9 av ar
Fut & Tiw w1 W gy sar 2 1 g8 &t &Y & wfaw aut #7 e 6
 gfagr & 2 1
comparative income statement THATHSD any-feaTo

T a9 & faw Sare fFar wor gt el feor (anw faeo)
fSa% wwEtaT Freest ¥.99 a9 ar aui & na e % sfafest @
gt € 1| zay fafasr aut & afsesl o gomr s & gfaar gd
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comparative positioning afgcaaT U=

ag fauos w1l T =7 98 Faw g7 2, f5a% @i uF w9 98
frgizor w2t g o sfaaTiidl ey oed 19T § 0GR 7 ArHioG DT
% fac fxo wo geamEt F afy srave g o 2 =15 | sEEer F fug
foreft Y sicg F How w997 SHAT Fiaa a7 TEET § JatHa (meraraa S
el earaw FEAaar E’l’ I %—*

(1) shfwaw s,

(2) &7 waw FEAE,

(3) =fa S A,

(4) ufg-geam FrEFl,

(5) &fa qoraar srEReG

(6) d@@mE wEAa,

(7) =030 AT 9ET FEA,

(8) =tfzar aegelt & Hafya wEw (T, 1<

(9) =t awgen & qataa dETT |
competeice theory of srfesm w1 W fagais

authority

uF fezid st 35 faeam o sl £ 5 aifase safamaa aaaiar
JEST 5 N F IAT ZaT 2 | AR gfer T wad Arfased g ¥ H4W
FMW FLA Aol AT FdvT o o999 5251 gowai uF fafocz sxfsas
¥ FIL G TATT FaT1 oot § 16 SEHT TUHT HAW JoF HAl SAn g

competition in organisation NS -STaeayt

wiwssia & fafaes framm, saemt o= sl & d1s giaeqdl 1 Tiatl-
fga &< | 28T 9% 19 Od1 FE UE 57 G AWET FEe T ¥ agmar
fasrdt %1 SqiERend agushy WeAT ¥ g@E0 3 ¥ &Y winds AR
Are fada fHamt o &) 55T ST @F5a & | 3997 ST seue fay e,
qe @0 A1 TaFy waw & geeiens favader ¥ fafaw sfreqsft fwe
H AT TEgTI H qLqql T gAdl HL AGT 7 |

competitive markefing strategy qigeual (Taus TOEIE

faqor ol gifagR i sragd fagiai o o Uar 998 § e
AIATHT HIAT FI7 ATEH Ua 19 Fadr S39Al #1 <rosra § us fafrss
TiFETST iAo § I FLHA BT TG0E FGT G |



44 seafaam afowmeT s
competitive positioning siaeadt feadias
sfaeret feadia ag srawar gy § foed Fofaat g s &7 oo
HE FT & 5 ST ey w51 ey Bfirs e e e @
AYX ITEF aTead | T Aga 8 | THH 9 sev g E r e wwam O
ATHT ST @Y for o e @es e # wfaen i} & wemas % @,
¥aTg ST qewae girard sam FLandr g |
competitive strategy sfrniirene oo
foret wfgsam U S@ifed seg s@Et T & fauvw & geenones
AT T SUNTAIT-TE &0 HIaT VFT-9ma T & qesy J UeT FHT
¥ eafere T aF o o & foU oy o v ey s sey oF Afaat )

comicentration banking Tafaa Siwm

qEar S F1 srfees wwiEmET aY w1 osOw S e agaw
TGN FAT & ST TSI F qTT ST 9 BIer & | e T a1 § U et
fer & siftr st g1 S & | 9% ¥ fysew F wwe ar 93fw 8% oav
Fafw sx a7 €1

cancentration ratio FT FEG

et SEEW § For SR H1 a8 Wi S waifaw a7 5o w7l & s
AT § | TH ATV H GAT FE H TR TAW ¥ v fyew & dEor v
T feemT< & afmmor Y Sroer gET 8

concenfric diversificatior Tome Efads

FAAT AT SGETTT A7 oo & woeel 7 sfsaw s & o0 aqet
AT I HE@T § IO 9 TW SR § Siewr 5 5% A0 aew ax
TR FF F aBa g7 s, gufEs ffadfmoor sgenar &

conciliation THIEE, Q& wwHET

3T 4T &Y ¥ sifee oedi & &= faerei @ wweny wow & fau de e
QAT WEITGT TUTE FUA wr GEAT | THE davTa drar ger feenave
&Y & & FTaE TG TG AT AR F FOOT I GAFE A S
WARIAT HFAT AT AT F@T § | aEF SR ¥ &7 F tw sng v
wiaax svai faar sar & o fewmie so® diecrow SR & =@
wEgeETT W FET FIAT 2 )
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condition W

dfaar F wer SR & Wagy wewy aid fawer gia T &Y e g
T wer WlaeT F T A9 g ¢

wq T g aFdl & arar il |
¥¥o Yo warraniy.

conference methed SERTE] SO
grarerr fzal ox fomn < s di) gwaneh & womnw & fao deafeq
=fgat & &g faaic-fawe a7 afFan

confrontation strategy ufaty TosATE
grony sfedifitaT aver ey o Saer 84T Fae g1 &7 erdieT @
T BT & wew Un woq Ag S@al wEar & | ¥aw wW oemar feafa
wrar 75 =t et o el oW oy G o qwn F Fw 7ff €9 A
gAY | T% AT ag AT oTaE avwiE w9l e faeg awer feafa @ @ow
T BT FZT A U™ FICAT & | 9 g AT TAAT AL 6 TAAr GG FC
I T ST ¥ gl WU guw! HEeal T80 FT 9/ AR a8 gfg
a3 o7y Tadar sororfesy wr woal oK TR AT H BT § TN NI &
2 & ¥ ood o & afes Feer gar SuF 7T #7 S@dwT J90T w1
Sl | Yae BH UF @BOF AF w0 AT gEOE HY adl 8 I T9e o
xg g A s i e et A g d 0w o ¥
HENT 7 3 T | G BT TAT HiSAAT & 7F @A Bar v g o oag
FyraT I ol N O G B | A% AT S a0y F s § v @
ST TS BYT ST BiE S & A% Naw WH enwT feafa &7 e}
HgE ¥ oy § | OF ey wy wiady ol Fga £
2o nrofecting market leadership-

conglomerate diversification gtz et

ot =t g w0 wvewl & foOf ol W wiwer # AT Iang
e & W vl sudr @ BREwE HE 3% 8 91 o7 SuHr |grar O
FYAY S F TS AT G TATONCHE HETL SUEET & A0 | IuF oy a7 wraws
g & v soorel # o ) fameer ey, faemener gt qar Rewwe
arast & F1E ddw 7 2 | Efadwn &7 aw yma o w65 g fdve:
T siar & e AT a9 ST 99 Sifoe S-Sl §T JIEET HET
glaT # oY faS TeTawy STAwlE 97 Wi T G447 STar A% OFe
STETE W ST FaeT HIST TR HT I A Y |
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conglomerate merger SHICCIREC )

FEe SATTAF AT T, BT A A< Aferes TAwET e S <l & o
TF FUSAT FT OF ey faermr st At aegel av qanen FT e 98 |

conscious parallelism gig=ix awtaLaT

for St ¥ gt frdrr g drar § o i s oF e i #
S TerE, SaTE A< @ aife, T8t afa aaiawar F1 sgfaat o
SETE | T 3 S § 9O10E 9T Bia (ave S giare, qava! qorasr
T ST giaT & AT o aafow dagwda g g, T o aw $T 18
fisgd T wT TEAT 2, TEeAeY I SRAM ¥ ToTlad WW faui-sw oy
1T Fgi¥ F AeTRIfad IETT T A< agaT A5 &1 gl (s I Ty
& 5 Qar 7 o€ 9@ T g0 | afusin $9 oS 26l H TEsl &
AYST T ST 7E FLEA | TWH AT G 7 FAt FT QEr & glam o
FrFAIT NG FEAT & SITen SN & ST G SLar § | afEaT aaiae:
F faqofi-oim sreuaTer i< Sremrer 21 | 98T @d 2 |
comsensus management "o Sad

g ey el e wes ey saw HeT Tl & (o ¥ fag afuiaay,
YR S FiaH gal af Gies agaia F Gei & & |
L% (4 Q Q -

consolidation TG

T FE Il ST W @Ig aad arcacy qal <@ snar |
consultant GIRGTIAT

&g oyt waaT wegT g WeT & (el ot g & a9 o fauva
qAT N&IT HIA AT AT GAG o & (aq Fas fFrar amr g

consuliative management qTIEIT Saw

T TFi &7 Tag @iw, fSad Gori & 99y § sl ¥ off faae
fawal AT AT g 9%g 98 SEwEE g1 gan 5 sifan g e fae
¥ AET g Al |
consumer durables feors TusiEat a‘{'g(f

STTFRAT & SaT Hl SramEiT SIaET F gafom SUdey awgl 9
HIETHIT, TnisTea anife |
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consumer finance company Favrwn fam wost

o finance company.

consumerism S B G G

1. SOHTRE & ST UF @EiEE A0 9% TqAT TET FLH FT T,
fFora® & o gae ST @ & 7 ¥ SHURS a9 fgdl &1 9Ew FT E |

2. faame & fatws wregay & it SUNESRT & IOEAT T5F4T
& afa seraT ST FE@T |

consumer reszarch TaNTTal Hﬂ'ﬂ'&l"{ﬁ

fasvm-aiam & G wrEr ST SaET aar WET daei B g,
SfqeRrEl AT Tfagi & fagergor St § fyad g o sfysew F sene
T formed &1 Wit e s a3
contisgency model SIS TRl ATSd

feza< g sfaaifen w&dg &0 or fagm R waas st &
ot oft g *7 awerar @@ @@ o AR e & o9 = s femr v
& SUFT GIOTH F4T § TAT SHFT AG<A VW F qral Afwa B rav
Tw wqe! e sais HT G@r & | 39 SR AT & fA¢ AT @
qGAT AT FiF Gt fefeafa & SqwE aradr 9 | UHl SREWT &
g WA AdT wrestew SIn (leader match approach) F AT ¥
W T ST 8 )
contingency planning AR ERFAT ATAVAAT

vifeer 5 QEft afcreafadt & fao T avmn S sefa &7 987 & 795
R ot gz gndT § 1T Iy & SrwelT 9% 9T ST J4dT 3 |
confinuous aund intermittant SeTR oF wiaws a9

svstem

U STRT-HAGE Gal & FA T AW A § G UF g | FE
¥ wrifas fraim qar saat Prddi & afseq® gRa-gamT § 598 W
asl 9Iarh fag gar &1 afacy samEa da § $39 i 57 9ifas 5%
qT TV FAT AT AT GG Iar 8 | TP (G907 afa<m Teaiay aal o eeqran
A Wifas glaael § o afaes 2T 2 B ¥ o 95T F IoE ot
AT @l SATTAT TEF B & AT 31 I (Ssre Ta7-997 9% qa0a
T T FgT T el &7 gaaar § SEET AT UaT FY 40 &



48 wEefamTT aicamEy 2w
continuous  billing s (e T

T sromreT fSreray efente foredt ST g 1 SHH qa <l |1 75 aegel
FroeT aral & faw Sed 7 35T O Sre-araty & @ b Ry 9 § )

comirol g

1. ey famm & agme “fdew” ST ag wwRw g R o g
sy P Y Su fafese fear & smwa< € ¥ wgrwat sr | gEivaita
SRt &1 it 3 fare og e & i fafe Beell, sl @ sy
q< frdaw w@r o AT ER-and T @EwmFams o sew g
sTd fresr wedt & i fivEd awy § SUT TRad @O G ar |

9. Reriam o Frfimre el § wwifine 1 &7 q2r &wF & forg fdwr
g duifae s ) A YR SO & SiE A% g wEN |
R UT O s Y & @i% o U aame SEiateaer aur
wagw & wiger & fau faaw wes @ REem o fRar Smows
Fr o & B e 3 Sruw of fuife wedis gamr ¥ awafas
Ferifae 5T FT FTWEA WA WWT g1 e g

entrel chart federor =E

el sie wfel & afor w anafes e § e sE ¥
T R ¥ ST S gt g ar e F Jarha, ey -
Fom Frareoti & St &7 SaT SIET ST & ST 98 (Rdfad AT ST Ee |

-ontrol group YR THE

firmfl wifersfmr smema o0 sAW & S wafte w5 s & wEl ¥
ferwriforer e Forat smat & fom¥ o oo 89E oY 6 SRR §9E Fel
ST & | #UITE w9E 9 age & v = fawia aaty =27 feur sraT, swe
SN SR w9E & SfeonEt & w g 9 & g B snar 81 W)
geret DT wrEEy ¥ vy wifeuter afte ¥ wegey frEo W1 e F R
T Y wEl gl

ontrolied economy faofas sy
T g g e sdermvar | TEE ag ol W@l § fF T
i M IEET FEE T AU €T 19 ¥ 7 ¥ afew o emw g ¥ wemdr
frgvit 3 sifko sy, R anny, afvsl ¥ fass enfe g gy wEdl
g s wite wey g fET s ad
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controlier fraT

. sftsar #1 siafer wfafafadl & fo faete afiss sHues | 6%
sfafer & a@fmel 1 freifag F9 o) FomEt & sqar o s
WL HET & fog aes frgtor 5@, gue a9@ o) @i o) 5@
FT HW WO T ST wwal gl
contvoliing intersst frdaw fEm

BIAT W A F Tifhca w7 98 gfawd 6 @ a1 ataw G-
ST HT Fadr % TH1d 9% 9ot fferer gvor FwT £ 1 fadaw F fao
ArawE Sfvad CEifaE sedt § 51 ufiwg o e e s
eifiea Tl Fiofeal § 5 sfaoe ar o o Fw ar g £
conversien cost afeads e

S WIS &1 Qo WIS | ga9y 57 @5 | T Fo W @7 Brorw
1 Wew ST iy S &

conversion value Tieaa ae
“CTEdT ama” oYK S ¥ A1 F0 AW T AW |
comvertible security yicadvie st

G afeadee ate av afwmr ST §7 a1eF #7 @ aife swaety
¥ O 70 AT & AgE W wew 9 afeaiad s w1 fawe sere
FET & 1

coordiraticn by commitiess GlETaEl g weeay

gl sfqestt 3t sifesrar sie wdamdl 7 ffaaar o faawar
® Teor e Us SEEw g & aweaw T w i % niAAr sfee & srar 1
w: w0 w1 A fre wefie safret w5 afif afsw &7 s § S sfasse
# fafay afefafaa ¥ woe 59 51 doifeg s &1

core management FTHEATGS S
foreit sieee 3 fohy o ardy v T g o

corporate objectives Y rreT m—zé:ga

foeit w, ot srqar fare & dredmree o srerwEnT waw o fel
A AT ST TaaT g g, fawE a9y a9 qur oo, fawiy,
mﬁg, SRATT= 1%, SFEG q4T frvrer =7 Ao S50 vt 9eeww  wifer
I
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corporate planning FAAL AT
mq#rawwﬁrm%gaémﬁ%aﬁwﬁwaﬁrrﬁ(wﬁgﬁ
& o s T R FET |

cost basis [ H{TEN]

FraTHRr ¥ afcgafeadt & geaiwe &1 uw & fas saare atatad
I A A § F TG TR IaT ang el st 21 o =l
qR@TAT ife S dqua "t 7 o <l Tt fomert s |
cost besefit analysis TR {arwerer

THET qET TG FEAFATT T 9AT T G A1 ST (FHA qrer {awig
qaT/FrgaT AT w0 S gEaT | T a3 g aews § &
dar/adFam ¥ fay 9 oft e2-ag a6 g% e fear s ok ot
aF 81 9%, SUHT Ga-aar AlEs qon faeqow fFar g |
¢ost cenire ANE &6

AT AGTHT & &F § {wdr 99 F7 O ot fawen, s, g3 ar
e F13 e forad fag sovg ot W@ g g 1 ae (9T goaey o @4
Tl T R R eera faa w A WA § | Fe @i e &
HLHIT T 7 i THL F F10 5—0F TEEF 57 T4 AT 6% A< g8
YRATEH H( STCHE AN SR
cost conirol wive mda

GHT JAE i S F%g AT a7 & Gaui qu 41 Hier T w1
FOH T GU @AY I w7 & 9GRT T TS A5 |

cost cffectiveness AR ST

fafase @edi o1 wita & T gufae fafaw st a1 wrat oF 999
S Fior ST F L ERIE U8 gEw wiw ey G gdasw 5an ¥ 999 w9
RITI-(H ATIE o7 (oo &1 9T &5 |
cost of capital r.f':.-'-‘i' I

ot Fawat et gt afaeem ¥ Oof (oo 590 & agq @

?Il'ﬁ'nﬁ' SI"F‘CEFI' =Y WAL HG! § TE S AT T scﬁ 2| THIGT w15 9859
s foeft afeierr & qsh fiase &var 2 a7 99 S§ Siwsmi 9 38 gaad
afags sazg fhaar =ifew

F591 FT QETEE: T \/ar @ f*a"‘r ST ST § AT, AA% @ @R
¥, afgaifea SoiSHl T a9T |OSEE & | 9 aiWi TR &1 9GS BT A0S
o1 Wi wer F aie fSam Si@ 2
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cost of goods sold fa=ita ATe W

uF wafy faoa § & ¢ g &7 @dE Sma, 99 aftegy avw ot
arifarer & ST € 0

cosi of reproduction GEEETTER T
firet aftdufe 1 919 @G 9% Z9E G0 I @0 BIAT BT ATATT |

cost of sales fa=m e
Srar-wafy & siata wifts 78 wFer son Y 95g 71 ek ¥ dhfie s
o &= &g SrEr g |
cost or market value whichever ;
& e STATE WEW AT TS TN N WY W Ay
sifoq Tz & geutsw @ UF vafy fSe% aguiT ag qaisy @
FI9T qT T BT F § S AT FA G A AN AL FAT AT | v

g gEfa § wiw g1 &0 A& S AT Fraal § Ee i osmw ¥ owr
ST g |

cost plus pricing FmraraiT wmias Fatoo

gt AT Taveli # Arad fTEier FI 7 O 2. SeR aane a5y
A1 Yot F I wUE 9X §6 AiEEa iw a1 gfoww @i & €9 § diews
Froe Ffosa &1 st 8 1

cost standard |G |/IF=w

s fdawr sonET & sioia 99 fAeifia sE-wd F T 9% -
Ffera &7 TS T SEa SRS AR S Uiw | FiEE aee § g
FI % foU gaswT S T ST g |

cost varianCe I Aqw

ATAE ST AT FTeaTass A &7 ¥ |

cost volume profit analysis -t onw faesiar

el sfssm & fafer soE @i ageelt a91 S @ f= e,
e & Frator =i e & ofed e som, e soE gt &
T, 88 SeaTE FTET waAt & fasfr fas o) gw feoR ara & wew wemers
THET B STEAT FIA qAT WIST & AT 819 @] €S F Ff g |
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counter marketing -

frdlt o7 =€g & AN &1 9% & F T Iia-faaom sgan afawm
FEAEI & | U 987 ¥ 9219 A< TA] gy & fowet wiv gawEan, qia-
F1 AT §7 AT ¥ 1€ § SHrgaw< AT ST § | T &y =g ar
Jar ¥ fafga o & Fw SUFT AGT SIAfgF TG T QT SY Algawe
git Fgr Al § | G & wEiEF w4107 77 gfer F odl Afv A1 w1
FIX & forg & wara (g o § 57 aia-fago #ga &

cover wAL, AT

v Saran waet & Frrer-farseraor § s wes et @1 F9Ar qaner
warfora wil T9T FRATEE §9 § S0 SO & di Aqa F ST

coverage analysis e fagwmor

2T F1 FHET 0 1 A119% @99 AL F9 5 A9 IHH AT 9SO
qTET F1 AT | S9F AR 9K 48 94 ($41 @l 2 5 39 93 7 feaer
wrat &7 FE fou iu qifF FE-u-E FaE Ol 1 S99 [ $40 g0 A
FI GATE T § FATAT ST FH |

C.P.M. HrottoURo
a' o PERT.
eredit rating e fFaico

- facdr feaf SR TG STHAT & AT T2 FAGH ATgnl AL AET
ATEHT &1 TEAT HT TEATHT |

critical path analysis (CPA) wias 9 (FTomn

sy sifee afisAr & sadl et G aF g g & faq afyam
Ef5aelt S a9 et BT AT & faw sgamEn war s sras e |
Ty qrsT & frasafaarger vd enags SrEsen § agEar At g |

cross-impact analysis gftt-srra fqeaao

gegT T F TR HEAEE ATHR 9% QEFEIT LA (0T T
£ qzfa #r sfa-rame fawan sga § )



safaam afowEr T 33
crosswiss-commumication et-favet d@=e

IEAA 59 q1G G A &4 § 19 G0 @ 7T FIw A3-fawd av gneadia
qre7q & 731 5Q 9 =ifgy fowd gam wfodia a9 oF 3% ¥ S ag
¥ wamy ¥ gfaar € 1 aerfaver €9 g6y oF faam ¥ wifwst

g} ol & qam ar 1% & @ F a1 959 9ai 9% @i ;e &
g grar g |

57 FF IR BT N FH F OWAEI H qHET 09T I F AT
T 8 HT M AT Bl g |

cumuiative lcarning model qJEat afany wisw

fordt = & i ITE FW TN TEH TAT AET AT A demat
1 QTAFT THF G4 A(gTT 7S F AR AT E | S9E F ey
Fie % TATHT O | ¢ IO 1 AT FT §L T FIS HT oA a547 ayigargy
aiswr moenial & |

carrent ratio T AT
g T TETAT AT A [WI AT FT AT | 48 FIAT $T qoeran
F1 T § AR AGHFRAT WS FLF T T 50 @AGF SR T |
D
data base management HiwST GEq NS

AR A FAE qiHST GAF F A0EAT G, TS0 AT I9-
AT &1 T4 |

dead stock dH/TT |
THC 997 I7 Wi et (= aaeda (e a1 090 g «e9ar s ooy et

FTeora e fas 7l 97 W7 AT THEST AT ST QI g AT 74T |

debenture bond fed=e duua

TR T AR e gy sty srgRias =or xifhea ST Fawr sva e
¥ g2 qz gy faie @i & | & afvafat sada OSfr @ & frdgar &
A 777§ |



54 seufawm afom #ig
decentralization  ECA e

- Tl F q9T FOAEE F A FOF S F O T @ T
el ¥ A ater | S ¥ fa,

1. OF ST oot UF SaeiEs A g A S 9wt ¥ e
TEY &, S AT FATIAD T § JISTIT Gl § | OF TATF AWOT FT

=
.

UF FOEEE GEEA aNT ST weaT & AT I Al A & orewey
F TF T FEFR 0T F ofd saw@d awiEr ar g g0

2. el EE STEHCT T HIHT THEAT BT ATFG-GEATTT F
&1 ST |
decision making process Fromerdy aiwaT

sg sfwar foed gw femedt &1 wcwerw, femw, fawemw oF =o=
fogr s %_" |
decision point froim fag

ota-ger =7 ag fag frm ox faor a9 81T § |

2o decision tree.

decision rule foia fwaw

frlt ot TmeaT & o fawenl § & UF famed &1 =4+ &3 & fafig
qg fraife few |
decision tree fom I

T TR F1 Sarg wie st fRe swen & dwg it et i wifer-

Pz Tt ST FHE TEIEIHL g 5 | OTE AR Hi TAG I %
s & afed o) g &, o} wad YErel qav /I F wieww ¥ g o

SIS F SIET STe 8 | SH ae T fag o e faeeew Tageni & S

gy 8 |

deferred delivery contract
aeg fasfr arfarfie & woota o feser e foed sman sk wat

ST T RN a7 ST T qaT & e FAT 0 H A w gyai fne e

fafr g & fa cofirg s & oat g

srrealite gy dieET
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deferred revenue AR T
srforey erm STfer Tt o a9 & ST 3T wgT feaT AT g o Ty

fare SrarE<er & TATS &Y 99 oW wET a9 aF % fa SuET & w9 ¥ @
sTaT § |

del credere agent s afwsat, avand G
ag atasat ot aadr fFREd o) ST we a1 THH Iy
*1 Sifew wifas 9 7 A Td U IR |

delegation of authority SHEHIT AT

veaw & fadwe dew g fafwe @O & swdust w1 facin, sormafas
w7 v fafus SfaFT w1 97T arded F31, ifF ¥ 5Huw 97 wfgsrd
F1 9T F%9 gu fafeq dmr o% =9 & sifaw fromr & &% | weaw 2
ZAQT GATE N e 98 fdz w3t g

delivery schedule Gecuiiaes
fagor FOT FT UF AQEEE TN OwE a9 T4 AR A F i

AR F1 g T Aty A1 W Fafy F N T qHa-9977 9 9 A AT
AT F1 /ST T ZIATACE |

delphi technique IEHN qAHAE

U qERAT ST RE T S-aT 9% §et & faidtew -
FTAIT THFATRT ATE FTAT HaHT afadal @1 wlasraol $33 £ 1 78 wfea-
aToft fadasi & afewdl & HET-TE F FAETET IEHT Fa7 T A
AT

demarketiag fataau=

s el were A win g e @ 98 9t g e vt ow 1
T K T AT wd g g T T a9 ¥ § Siwied giar & A TET sifaqe
it Ft F% @ & forg friagor s fvg s € | 3 el g s
Tt #1 AT FReT fad S & amewt $1 eqrdy at sadt w7 § wefaa s
A1 @ieT & gartgs frar st £ 1 ffee & feg soe # queer,
Forraiiea a7, Seaa Sud q9T AEF Jaans A w9 e o qwar g 0
5—177 M of HRD/ND/91
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departmentalization e T

UF TS B WXHARHS € ¥ Fiew @ AT | 98 S e qawm-
T, SATTWIR, SATHTTATT, STHIFATH(Y, FATTEIT ST e g |

depreciable cost Bttt S R

qg e TSt gare oy fadt &1 geugre eisr ST £ 1 a8 g
T AT AT iwes gew (serap velve) s g T 1
depreciation S AL

STrorar, sTwaer, (MEae ST o7 G587 ST & avg-ary e fwz ar
e afkEafa & o0 & T arer S |

deregulation _ e
Toft wiciataa & wwey fafraes & g & s, S Rl e
X A T T FaEr 5 aaifi |

devaluation HEHTA

TCHIT G0 Qe qET FY goen § saw aw o qur & fafrwg-ax #
FHT HEAT | agari‘r&qrm-maﬁagﬁa*m%%m%‘rmﬁm?
e fata § 95 737 & T oaems sTa g |

development of aliernatives fa=eat =T ﬁ&'ﬁ’ﬂﬁ

TS SERTN SIT RIS & §I5 S{ET & TR WH% [ua @7 &
fau fafus fasedf =7 gov
differential costs : fovies &g

s&aa A TreataT foufa & swal & S siaT |
differentiated marketing fualen fagew

FAT-TT WED T &7 FETFar are shae & qun< 91 fady
fafaree faauw-fsy o7 faerg fawfss g Hga i f{ I
diffusion process fareen st

areafas gy S} farell & d@dfin 7g faenk S S oo Sgve
¥ sifaw s@iweEl aF o § 99 faawer afwar sgrsar g | ag 9 OE
qrafaen Fram 8YaT § Sifs fadl STqaen & Taq TwAIL & 19 The gl §
AT IET 1T & 919 g & A 2 |



waufem™ afowrsy e 57

direct cosiing s |
2o marginal cost pricing,

direct expense (O
Ig gcaer 1w 91 fRdT stafez @5 & o § v ar |

di.rect. investment seaey feaw

gl wafaal § afEe ©9 § e srgat g seqaa Srw w3 & WY
T2 q Tiaed fga | F 97 g ¥ e € § S gy wateay & Saer
e fear Ffmedl @ g |

duect marketmg seaet faaue

faa et were, faser <vrem ot gaar wfassH & atrsﬁwraﬁaﬁém
wgm%rma’rwﬁrmt

direct material T T wEmet Srear

¥ gF FoF 92Td SF QAT WA 5 ATAT 37 gy § A< foeam iﬁrmiﬁr
TS AT FTAT ST AT & 5 0w (599 o578 § 9= g9 F7 qra ey
g | STEWNE: TF T8 q9 H TgFT S |

disciplinary action - | TS WIS

- oo qE wda A faeg A S ared dsTers wars R S
gif, dam & frdam, sl afe wifie % § g e TERLR
qrifirer wET grar |

discounted cash fiow ECCHUR ISR T

ooft fader froiat & fare ST § @t ST OF 9O | RS A
fordy «ff oSit fadrer & sftaw e § w7 SRATiTE WTAT TwE Saral B OF
9 fafewa sare F1 5T § F2eT TR FAqE qeAl | qriore F fear star
£ 1 afE WET 765 SA1E1 7 a8 FAHT 97 GO S+ FAeAr §sir afcenfs
F T 967 & wfas giar § @ qfcwafa & g F1 fom & frar sar

2 |



58 segfanTT gioamy e
discriminant analysis vt (aoem

T oF Ut erafos wifers gefa & fad gamr qoress 98 93
WY ST F1er SAtnst o1 oo frarsnat @ | wiites foe vt gl & dafe
FIA § 975 Ul & ST I IHF F {507 Srar § 1 o7 w9ad 9 31 598
AT T I qSH Tl STHTG FT A1 51 F7 Tl g | THH faraa eqaq
A & OIS &1 | STHT ST 7 qahav g A g% foq srimet
I &1 T A fT9F FX STF I FFT H FTA AAT T AT AT ST

2\

distribution channel faaTe weuy

qre AT {AT FT AT § ATqw ITHIRIT T TEI 61 T qT A1eqw |
¥R & fAT oF SywhT aeg waw: fratar ¥ faaes, faa & 9 saard,
WIF BT § FEFL O, AR (T H I7GAT qF G F gt & | 77
ATATYF AE {6 awgT AT Farent & faareor § o7 it wrsgay w1 wqvr fFay
A | FW Ha § UF quarT g9 ag g 5 fratar & @vg sfan sovir
ﬁﬁawmmraraakwmirfwwmﬁqmﬁmm
tgjr% | g 5w : _

distribution matrix faaor afeew

IR YAy & e ¥ faaeor sygoarent w1 qmfag 59 ¥ fou thew
sttaTaT &1 fafeat ST xavr frarstar g | g o aege S1 e ¥ faw-
o SRl faamit aF =t &1 Brae ox fadiw e @& o & afe
TAH AT § 9 T FF 07 9 | JEEE Ay & fafias T 3 sy
F AT T 92 F N fHar sar § 1 s o JfeTq e #7 oy §
forad g AT e faam w7 qwiar sar § O Afew faaeor Ao
F T A ST AT 8 | SR & fou uw s fagd i Taer ‘o)
@, @ T § oaF 9 A i F fesd ITH! ATIwHArel ¥ ATaw § 4
T FrE & = AR fawmr F, @, v, 9 oy E faee o fesat
ATAAFAT§ | AT g 847 7 <& g¢ FF o wwem ¥ arfs ¥ arfies &Y fosdt
W FON 9T FATC AT T &, TF QHY qifest a=rs o7 qat & o7 fesat &
aaTeT Fr e, fesat at Syatesr TF errawaaar F AT 9%, TFE HT T |
ag arfasr e g —



weafgam aficaer s 59
faerew wfaw —fesal #1 Suwfey, stEwmFar X fG9TM § 55 I

F HY &7 489 ¢
fawr aw
o & g T q fesi 1
[ ERRE]
fawmit & (#1%)
&) 10 29 10 20 8
q 15 20 12 8 ig
) 20 12 10 15 11
1
fe==t 57 rEvnEar 7 10 6 9 32
(w1x)

T aifersT ¥ B2 @ I9 GRT FY SIS & 7 faann F gt garer qqne
& @9 firg w9 at = (round trip) ¥ @aT | SIRRW 3 faU
faa ‘g & fasrw ‘@' g frat o avem =6 10 faee #1 awg ) /0
TH( FI(HT & A TR HIATHE HT GOT T4TE |
divestiture TaeaviTET

feet Y T GETHF ST AT TEH (HET NTET 57 FazF svaar afcanmoT

S Feelt wifaer, mmaTeE) sde sgat uEfasre Sy wiw S e T
THT T

dividend payout ratio RN AR AT
wfe $faaes 99T @ qur 9t A%, ST ST SR
dividend policy ST S

TG & e uF arataear aifa faeat ox i ey e fag g
e st o # O foafa, g & e Aifa, §S ek # fafa
framrratal & AT, FaAT F T S0, mﬁ%fmrﬁﬁﬁm—
Faharer anfe o iR @ & )




60 sunfawe afemen ®iw
dividend warrant s arfaag

SEHTT T T AT NH7 T8 AR AT Tie< fored S5 F1 auaie
%1 Sfewiaga i & s F 9T wgr wwr g
dividend yicld Skt

fet sfss ¥ fRdwst & @owie & aw | RS S A aee
ITAT BT &1 T A< HIHE T Wil ST ST TUHT &7 ST & |
Dow Jones averages ¥ g saw

I F §F WA H1 9g a6 N HEEH R TR A g
qg 30 sifafafer gt Gud, 15 ameaR 563, 20 9fagy 99l
% oy suTarfor femer ¢ 90w e YT & JTENT T H( ST g |
dual pricing favdt swd

U & ST AT TEGAT a7 s & fog faifea S 0¥ gou S uH-ga%
& weatas fuw g1 1
duress TGS, SRS

1. sAfea : wrdrew gife, mifes afveism a1 ST & auan |
qefi feafa F a1 ot sxfewr srow foelt oft e & S o
FT TaaaqEd fralg T&f <T@ g |

2. @Ol @ g FeT A7 Rl s e awgel B U et fa
TFT T I ATHHIL T 31 AT SHh QAT I9 GEgA| Fl BIgA
fao s Frer 7w

duty free (G R i
T W ST AHTLSH WTT H1 Gl F qaw gl |

E
> arping per share w{@ e ana
fFedt wadt & Qo &Y famz o™ = U el sfamr S ¥
AT FT g & FI% AT ST g |

earning-price ratio (EPR) FS(A-F A e (§odYoTo )
o price-earning ratio,
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economic growih aifas dasfy

'{Tﬁf‘.‘ii'Wﬁﬁaﬁfzﬁﬁﬂ'ﬂﬁfﬁ”"“ﬁﬁmﬁﬁmﬁaﬁaﬁ?
N @l p wrar & aaur F 3T | et s ""‘f ‘srrfee da3fy’ & A
S EARE 'JW‘?:T YT Y FRIE-E WEC G SR T o 458 W g,

| FO A 7 Tt Ao o SeieEm-
f}.; i ST S f::?'%: CwiEE g & Sy Rivedae niuw
HEI'“'F X EWTHE EF O § ST o el o Staw-Ere INT S §

economic ordar quaniity (BOQ)  erifas sy T (FoHI &0 )

e AT FraraEt s gz gee fresy e ey ) wve, oue
s #7 ggefhg &%, SR oF weie el 57 99 #ogw,  qae
& Araw Y quT W gofiEaTl & woraT & e a} R ST g

economic planning IriEw IS

fafese waw & dme iy 99 3 wiw & &g anias afwal &
gfergel Fratrama | ET @k § @fes wifas wewi & dafoos suamit
F T FHIC enaTer F & 9wd g ggfer stawaw o= @ | wnias
TS B AT f‘qmﬁ wa e ehw &yt & (9 §iaa el & qaq
¥ T F agan g | s, sl wE I ST |l S9N snias
Fst o ke <@ o & 53 TF T & frdew ) wF semy-Ey
QT ARAFLT TFT &7 GHa 5 | T T § ST S S §HW
fan wg @S T g1 T8 ST 5 1 VSH 5 YT &7 A sdenaeyr
F fody UF o o¥ &% 07 THTT adswaT ux, TET F05 a9 78 9367 |
st o ims e «w ST T 3o WA OSiEEr @ WiEE adenaer
Frer 3 ¥ forar st 1 oeftandr dw w4 o) snisew sare-agig @ froew
F far g 399 w7 o o fas Fiigel smE § i ﬁJﬁ‘Efm HA S FET
e A9 FASFEAT &0 S Ted gewAl 9% Mg waa g1 wwy faada
feafe s R 27 21 agl wowTe §9qU erdeyaedT 9% frdaor vad § 1
T JOT(ET & gor AT ?»Tfﬁ TS wgl SET 2 |

effective demand TITET T

fody aeg & e ¥ fraty =9 ¥ 7 <fee #wg 9% Soaey giy &y
feaf &, S asg 1 $o wiv 1 TET /A F & G 0% G R ST
& IS § GFc 314 & GEEAT TG 51 AT |



162 sAnfanE afeae s

ego state HEH AGEUT
2o tramsactional analysis,
electronic data processin - >
(EDP) P 5 THAE AT STT S0

o aufomatic data processing.

electronic ~funds transfer system(s)  FOFRNHF T FEAATH SO
(E-F-T-S-) ( g‘o({tﬁu&’[c U¥o )

ag Fgefea Tt |1 fFeta ST-5A1 T TR FLAT ¢ a9T Iy gatad
Rl FT T TF 31 g4} F ot qeat ¥ fafawa w1 gvfaw w3
endowment fund et IR E (15

aueT ¥ Wi A ¥ fifaa fofa 1 59 s o fafy fafas s
F faq amig o mwdt § | 70 AT & amaTar AR saem-fane ¥ fag o
Aeg U s s s R fe s A Fafa sy dgsgmr war g av
fafas giemar fafua =5 & o9 o 2a £

entity et
F1¢ sqlaa a4 G fTasT %93 ¥19 ¥ Ur @aa e av |
enfreprencur TN

g =P Y 7 TRAA FT GAATT ST SaH A Y T 7w
FTT ¢ | var sufae wemifae susw #1 fahud & S see-faaor %
w¥fl EeaTell & FATE FT Q%S 959 7T 8 AR AW AT WqO Sifaw
FBGr g |
environmental scanming TATETH  TCA T

SETE B UF GATERS & Siadia F AT & A7¢ 39 HIar $7
soifas ST T GRSl STE g9 Naw gl g | B & WY JegE are
G T, AR &7 qel & Ta55 Saa Siaiw qaar &7 6y se-
AYHT ST WA & | S0H Bis Hag T8l 10 T Siae SWidy wlEaay s w7
FE, AT AT U0 FC0 agH] &0 F471 e g § o<g asg-
feafa ag g @ wordifadi & fatcr gdu=t o fog s avér oot
& Feaeror 9¥ e F0 | qataxer &1 awdew w9 aE aiEt aniws,
grifsrs, Sigafism R Tmfas 8 avdt § o) ¥ gafus ofadwde
ZIAT 8 | GATa<W ST FT A Igavd Gaf aiaT g i I giaaAr F uq
q% FAC &I ST 3K T FIAT Ff Afaat #R widfaal § sarr e ot
T F STavl &l Qi & §h | Sgl OF Gikedw, SR 1 T ¥, FH 9%
WS 41 ST 10 71 T SHT SIET FITE |
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equity Tt

et 9t & gy Ga< a1 GuEtEy & vfy UGl 1 ST a9
et w1 fae & arg o= afeEafadl w1 9o | ww F e F o
adl qAT ey Na & arE T QI T ST dHE & T |

equity capital GG A q‘;sﬁ'

fodt Fadt gamer ST TUR S9 Twa AT TS OGS | BF ww-aT
SR ST AT AEE GO S T ST E |
equity share capital Ffamet ware geit

e FaAT & Tarface stwifEt gar e Oo & difea T 9o ig
FAT F T DA FT S qoq |
ergonomics HIFAT A

THY Toat forad siaina got i AN & gauy &1 seua fmar v
2| T HET Rf il Wit FRTSTQTE | T T HEGTT BT I AT
FT {GA1T, SWET & [oraeT A qrar Fr gfg, wfwewr §F A, w4
fealaat & ga ofR =w 99 Ud qod F 9347 § g FEI I |

escalation clause sfzge

ag Giagrea® sgaear Sy geare] & v a7 dfasr F sioda @ e
q3I G AT gig ®1 A 4T SR TG Fl g |

euro currency aﬁ LG
S A T g3 HETY AT LA 51 & STAT gl 8 o1 ot aamfm
tacdia gl & =9 ¥ 09 & faca g ¥ 9-39 a1 §
excess profit tax afe &9 =T _
ST HAAT & SV AGEATIOT €Y & Slerwm g7 SO g ar 9o FAL AT
s T faaw w1 S waew fw w3 % el g 8 W
YIREHG AT TLEFY W gl F@T 5 |
excise TqE-IqeF

‘r“aﬁrﬁ:a#rﬂﬁwmmrsﬁtﬁqmaﬁtﬁﬁﬁwwf—mﬁmr
ST g )



64 sufaET qfoay s
ex-dividend srvwie e

TNW & §F & famr 95¢ =0 wwy &5 ww:—r«wméf--ﬁr
e et e wwiw, St aifeE 8 9% §, 98 W S, Far wEl |
ex-dividend date siwin ga @

7g oty foes goanq 9o rfi‘: GO FG i @1 99 G gifay arery
ST & o7 fee < el feem &1 OE o % ereer safiut ey fena
¥ ol v AR ST S RN e ST sdT g |

executive CHE L

g et oY folew s sar g o foed siefiw s9= 0 sy faay
F1 fatg F@ &l |
executive committee . e atRE

- afgifedt @ ag e awg o fEE §UsA & e HET AR

TG & {@¢ S a6 )
executive trainee C L d SRR ENELT R

qg ST Wl (FAHT §7F @ U G ey & oy uF uay
& fafasr daf ® sgawy & fomia @0 @’ ge STWE S S §
exemplary damages farw wfw

ferdt Farqed gl T gEr SHIAl AT AYRT W eRAE B
aF fag@ ud @ @il B AW &1 S w8 e & ey e
LG
exit interview aigTea TEIR

o & @ HRITG F a9 yauw  winfaled @ 45w forad wded
TG Ao FAq it gEET NIE F HOEE FW g |
expansion demand feomqy w9

faqor 2 & ¥ OdY win fowey Sy oF QUieET wC SYTEL AT 4T S9-
e ¥ S & S UF Seng 0 @ gvEn & 6T aigi § 36w $ )
& 1 g wiw &Y ST A &Y waar a—uw sleeay wit 7 suviel fewe
qEGAT qUT HTRANE GSRTT AIE & Walga g g @ik gadl gwqf*dﬁw
ST YUWIST TGl F1 grl g |
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expected return semiime wfaew

ferarmeaY garr e Ty o enfe wikee o1 sgwe S S
o AT SEw g9y Swiiad 3 :3 !

expediter Ay Warew

ag wAATL ST m. o ST gre, qEd, @iiEw e, g9 o
¥ O syl & €8 T 5 w7 i ?1-‘“1' JSr AT F FTAR gqE
LA TEAT 7 |
exponential smoothening TR OuEiy

et gt A Qe afesrorienn qradver it frr qaaaett 2t do
WO & 9T querels fotl & sifns wdl sl fasbe, QTR @ ST
T E

EEpE farter
aw & frgat aur fRago & sells T9% 900 &7 =0 4T WS OF 41 |

export house ot
(=export merchant house) (St awq*r?w-ﬂg}

freafofas @ ¥ oF o UF ¥ wilygw 9 § (997 saear & 'enm sig-
s () et sy & =9 | e @) g€, Rt W g a5y w0 A
et fama; (@) fafwat & Gl faam o ofeeat & o 8 @ o=@
g0 faaie fasit waee oy f3aeft Sai & woF S, 9ias S fEaa
R, aegAl F Taaw wy (AW § w@mw e war Fatw o fosand i
fersft o Faveli e wifore @, (30) Tadudt s & PR i s, €9,
AT Y A0 HVT NEHET w47 Tar A AR ¥ oy g afy s

express warranty gad wearey

forset( g AT Fg A A & o fedv euwEer ) oz fawe
femra o Qo avg oo, AIWEEF of Iieg Hqow a g afs =g safw
QY T W HH | SUAEGT (FAGr ¥ 55 A9 oy {7 fagr ey afere
ATIAET FT ATAAT BT AT GurFT afagia w1 afasrdr g



66 saufawe afewmn i
ex-rights sitganT wiga

TET WAL GO0 F R A aW0 N waxgil S w9 38 @ql an
T AT AT AT o (Gl & v 35 @ OF 94T ¥ Far w7 w9
RV T AW G H (G W a3 F ofrgiv o Aferer 4adi F A
w1 ATEHIT A7) gl £ |
external audit q/1E_W Fray gden

ST gATU (AT AGId AGOAT § (6T gL A= TrAF1
QT #Y r‘é TIAE AT |

F
facilities management gferen sEy

Tafraior Y ST w1 gF 3w AR Al weal @ 9y ®F9@ F
ggaw ¥ Aifew areEl S gaat, wiie, s, nhe AR fad @ gt
e FEAL |
factoring AT - (-

1. AT M R FEAT FATHRATHT BT GG QA BT 3qAEdT | A IGWI-
FAT HATIA: RO a4 (@ 97 GG FA A AE TG, A G A
FIEAGT A T qFeT a1 W TS w3 |

2. ST & Ge § TwdY dF F (wee-m (A g GIEeaar A9
SR ST Fg SO (orEn 12 Wig F o (Y afiqFEdr ¥ qF @varg an
ST (S0 S e SATS F AT A o 50 ey F

3. fquiies (@ & 97 B &< T Fee 9% Sy qrat @ fostr |

factoring company ST fer S

1. 3 B T HET STt e famator @0F 7g) et aiag fataatar &
e fazeay af afvaal F e 8 o sl 21

2. QAT HEa-Tg S BNl § wwady Y e T e g o T Fger
fer=it SrTaeor QT e FgeT A feErdY es ST o S 2
factor rating TITE STH-THEIT

frroares wentsm @or FEgFeatwT @ dudle SaF ST yaaat w7
$© QO FiCw! § wa-frarcor fwar stan g s a8 6 atedy § A
g WT % S8 & Frahi & fov diar o aFwar gifae F2ar §
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fair trade L EE (TR

Fg ereon faR shie geqiad, faaeE U gawy snmid sy e
®T g Frae, Toracar @4 T€g # 79se gia B gy w1 §

farmout aign fafrmio

tratarel g aow geig ¥ el dwar o falwafaedi § dae
FTC | I SFTUT W §% (afAniaied] eara 9 @ wenirs ggafaat
FT SRS & & (A0 & FET g

feasibility study TRIAT S

sreTiee qidTorAT & @i qgeell &1 Aqaiies aqaarT (Sray armr
ATT amragried gt FY GArEAEN i (Fuewe fEar s §

feather bedding ufafaators

AqfaE 99 F gesi o1 aqigvas w18 97 a9 & oo st
e 1 ST | TS A I I JArAT HT AA(T T@A HT FOT FISATAC B
WifE QAT GTCHAT & 9T AT &1 TS § |

fictitions assets™] wieaa afcauter

¥ W W1 € FTON ¥ gu-ga ¥ welug g1 & agafr gwer i
ey €T 1T AT T B¢ wnfer o 7E Ay | st gt m SeEe
;A THF I~ TSR € |

fidelity guarantee farraeaaT TG

7€ WS ST ST g fat faira safee & SR & A ¥
FTMEET | ¥ WL g9 aF @I § 9F aF {F w0 w AFia 0F Fav 97 -
ag Y E |

fiduciary T

FrE axfa sgan et (as Ty & 917 9y § ey (e qry fafme
AT HOTAT T & Fardy g1 w0 wfEwm § | ag AR e i 9t ae
wy Freqes ot SurrEs off €1 Gd0 § AT AFT, FFTA 47 FAT AHreAT STl
feafer aret ot g7 ol § 1



68 seafamm oo aiw
finance company (o Sl
S OIS g wedr STt faed AT W et s saraafas qne
F Y W-aT T g |
financial =accounting foectm SEwITw
[T WEE F ag W S g9y syaam & Ay ge a9 weE
3Ty, g%, TRETRT qAT ISR § G UT qIEAT § gar g |
financial contrels facva frdaw
S-SR 9 Faaer <@ & qAiFar F fawig d9ad, Iw
gwe, fawiry fawaaor, §ged o< fazea, Nl |

financial forecasting. e Tﬁf‘,‘m
wifgsy =T 0w AT TGN FT TS |
financial leverage ot e e 1

Pl wEET H WO F OWEW w9 GaET Oer A 3fg ¥ 98 O
qUT ST AT W I TN A TWT F qOT Ay ST F TN
¥ gara fwar e g1 i e Y @ o= {Gaia arEel § 59 g
& Tt guft Tremn B wed gueala uF s s w S g farfr%
e Sia “reu A T Gfreﬁ g 1

financial maa;agement . et w&g . s o
way G & 93 FAET aF (waw e Fad, facias srie

gt sxaedr, ar faatew, fa@g d@iC e Tata S facia weesert &

faurg fau s £

finarcial planniifg | felim ‘L‘i"mx.wi'

ey steite Ty esgenim &7 =ew oI © qmmﬁﬁw F‘ftamaﬂ* 3¢ TmRvs
Y I UE GFAET O WG &t e ge ol & soasr qur suet
TSEGA T AR T MO =g & Ao GICET % edTRe §1 GieRiae T
S g |

financial positicn fawhn faalw
Ry sodr & afEgieaat 0 SHarfkgi #) oF gy g SN
Frar fae=o St e |
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financial ratios factta AT

fendt algsar v i qaed 90 gaa4ai w1 TI(9qT FE AT F AT
fSta worar FAA-TT A A@-FHTCN & |IT F AH0C T AT AT F 0

financial risk facdia sifaa

fpdt ot 9% A Y& d (370, g, FC A g T FEEA ¥
qg) = fFArorfiad &8 9EF F9q9q F qE wigr e g
oY ST 3¢ § TA-RG H F 0 A AFA F TAAT i@ B wege o a@d
ST 8

financial statements E R IE BRE G R |
{wdt s, caifaea &%, AT 4, Faq, 717, G157 a1 da gqcq

Faifaw e o facdta feafa & A’ 3 @&y g & fqaear w14fq gad-aa o
Ag-faar |

financial structure fasta d=a1

{adt stqsar F fad, sfaaia T3¢ o orer A< frd Fidra I
1 fafase gaST |

financing T Sioc

End

fmdr gasr a1 afeatsa & Tas falwd Sigar & (5:q B 274547 HKE )

fire insurance e e

fedt sl A o1fvr  IOT A% F 9T @I AT F o5 Aar fqaa
staqfe qiag ¥ sivarga i@ a0 arsafas gl o ff w9 &, ax Nwa

BT & |

first-in-first-out (FiFO) W WA qAA Eiy,

TAT AT AT wiaw geaw faly,
e fafw

qie F qeqq F F (7% T aF dAqi7 ag w0 v § 05 67 a0 987
G T g AT 39 A0 (R F | AN AT 09 T [EAET 9q¥ I A
FIT & g g weT g3 wAveifer grac £ 1
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firstline supervisor STaHY TqaEeE

98 qUad fom 9% FTEE F AmE & T6Y A SFF FY T Tay
¥R fameey SaeaTiyca &Y | ST AF R @0 9ty & ey st o
T ¥ IS FAT X eufaqdy A1 |1 TaH afrqiwa (Far S|r 2

first - mortgage : TR FUE

g g W @ uw] A g | TF qEw 1 W ¢ NIH AW
grar € war sufeq & a9 Stw F7 feafa ¥ wasew G g9 F K07 FY oA
wrer g

fixed charges frae swe

mﬂw#«fmnmm%fa&ﬁuwﬁwmmrwmm
wrfeu v s saraattas Tiafalea’ & Seas qey 787 giar | T9w o,
TR AT qAGTE FY TN F wiEwiea fwar svar ¥

fixed costs FN'(W

qﬁmﬁwﬁmww&qvuqmgﬁ%wmm
et &, fovg @ s & sfa wwE wor aficrr # afg & s ew iy
ol ¥ )

flexible budget ST A

HE a5 AT UF e a7 Y afg faiww BRawaT a7 s @i
TAT E | TWI-HAT SoAel H= 9§01 57 &1 0T qHrer aoie § wie
¥ forar snam | Qar avte 99 fouta 8 aamar sar 2 siat st sura-
qifas gicfeataqt &1 org & (a7 &1 887 ST AT FET g g |

ficat fares

(1) sfergfrat:—s skl =1 @8 o Frsr s 7 anft =
war fwar &

(i1) afere—sw 3= #1 af g ot s =& a1 &1
(1i1) reeroe —fasiidr ar s= < o 0f afw
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floatation costs Sgaqd SN

wET Sfasgfaal w1 A=K7 S 0F gaaT @9 § g5 aw @9 1 g
erite At @1 FHEW, T weE, I, Juifis gew. #ik
TARREGA TEF 1 qerad (Far sw § 1 7 e e w sfegfay
F qY Jewy =a g |

floating charge ITEATAT  STYTIT

gar sra|ifaE ®o St (wdr 5 fame qara A8 wfug afwaferal
AT giad g0 € | 590 SUILEan w1 Siaesm F faanfear av afmane
1 feafa ¥ afvmulcadt 7 foeit-ser @iy & 9 & sfrgar & s

ﬁ_ ;
355

floating exchange rate st fafama &%
GEFET gEAAT F oAt U S &7 [T 1 GAL IW BT HETSAT F AT AGHT
Bfafras o< orfag &< 390 | odl feafe § fawa @or T § O fafam
=% arre wfEET F STe Tedt-aed TR € |

Huctuations SeAIEE, TEE-REA
g 4T Afid ar9re § &r9al F1 929G |
foreign aid faelt @gimen

a2 9 ot qaiaT ggral st {FE) o7 e & 3w & farane g
AT & | A8 95, 998, gt (993, $fFadt afvasi aar q1a aderat
oI Seaife & 'Y ¥ AT & AT g

foreign exchanée reserves feRwt W= arctaw fAfy
et 3w garw afSia o df=a et gor s facfrr-sget &1 i |

formal organization sHtoeriee TvsH

fafomra @ewr siic ggawt &t Wil & fog fafaaq snfod dw=wm #r
Sr=ifes HeT e Sar g |
6—177 M of HRD/ND/91



72 s qRewwEn @
fortiication sfrategy s wodife

Tonelt ot garr e ¥ oy sl feafa avrg <@ @1 uw wE o
ST | T9F ATC N B AGAT FAAGT BT q4TTE TG & BT ST
AN g ATC 7g AR G0 (0 00 Seq i@l qar T S gard seafad
WAl & Serer wa, Wt @ & gaa i alfse @R § 1 wE e gt @
qNF AR T ey ¥ g w3 o sk & feolin sl
R Hgee FT G AL AW Slaanal @i 9% Sy ¥ O 9% |

%o protecting market Ieadership.

forwarding agent (=forwarder) TAT-STawar, ARGV TR
g Safaa Faar Sfasst S w16 §Y 0% SO ¥ guX AT O W9 @i
Y Fagy g S were, 9w aife v 9w s e §)

fringe benefits sreper fgeenw

R gare saeny @ A F wivhor Gy o a9 wie | Tee
NI el Srgew, (aimcaT g, ST Qe wgiag:, dwr, afaey iy
H AWEIA, QIA-TEEEE, Fqarw Ay o (THediedlio ) wavle @Y
glirafas &ar srar 21

full cost pricing dqu W miwe fRate

qargl 9% wral @ faiwar w3 A oF Oy Tl e apane s
SorTe S (rafor § @i avlt Sl S1 0s i W 8T S A% e
e 9 &Y Fiwa o Terertoor faar sgar 1 fedt oY erafer & o9 § s
75 G AT R ©F Aoty ¥ FHiu 99 saEl s aie o | wacaey
wragEr ¥ Tl o S &t e (GerereiT T8 A S |

full line forcing TO-RIGAT SHTTIATT

age-n fafaatar an e solRat &1 faaw o § F 3 o=
Ul STRT &7 WIF FX G« (d47 & Taariicg s &, oo §f &
gl oone g0 o = &1 1 QET 91 o ey arer i s Soey &
Trw @ (e & fag far s § 1 Sedila @ g ¥ o Bl
AATBATT AT AT § i A TR e w1 FAw s § 1 v
QFIEHT T47 Faiys surqifes sragiT wfeinaw & o ¥ Qe
FIICT SaagTe iuT f&Far 7w 2 |
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functional layout FIGES AfanE

T AT H ST AUIAT ST SUCHT 1 OF W TG ST § A1 OF
21 WRIT HT F17 quifsd w9 2 | 9G¥ FoIA #wr @ F9 gwe 0w
TTT O, TEFT A<l (gfer WO uel gAY ¥ 9¥, SEa \dan Fag
U T T4 TT G907 SRl TAN @iEA UF o oW 9T wlgssiad
FLE A | FlRatr § gdw g a5 faiwn cwd ow wbat @ ogud
afeaT & e o |9t § 9RT @grg s E e Mw SOedw 9%
ST IR werter wr snEmedr gel € @l el wdei § o g
T &1 (T Sl @ a9 ST w1 audr A A @ W@ w |
gzt afvrare oger TS aficqi® OF  Algad SoeT Sasr o
ey T glar g !
fondamentalist W&ma’*‘r

WAL Gt AT SR ST FIAGT F @ H (AT HE AT B O
daEr | Ty wiRrar & F Nae qeEi § ufiaad §e andvopd west u
AT &1 O W, GEA STTH Ty wiEy, {aww 1, e &
gar 2 1
funds flow analysis trf-seng ferseaw

foefy wralyy & Svaw (alve saremiing saggrdl F wereasy 2 are g9
F AR H7 TeiAg T @7 US Q@A | Ag Saese ay e
Goft ¥ ¢ (Faer qiEas i w1 &9 g |

tad

futures contract ey - A
srfaafadt ar fomdi & G o (o sfava o ivwe arar =1 ow fafess
e 9% &% s faivEa wiET [afy uv @<ies ot a9 &7 J1a9eT & @an

g !
G

Gantt chart Fe e

Uo UWo ier manyl Nfaarfed gw wien fSwy dealEs o ety
ETTET THTE F AT F A W L@ =G AT AT ST
gentlemen’s agreement WE WY, W YgA

forvand T% ATaiea AT gesnaika waAtar s Memen @1 gefaa
qaT & Axer & S g 1) '



74 AT qfcaree wer
gilt edged securities 55 sifersifead

T siafaat e TR syt a9 s sifew iy & o o
9T T W@k (WA sF AT T Furar Y & ofifwn oF gt
T wv afagfaat sgx &

goal congruence weieata

T qFGHT AV IF AT FTU A5 F 9L39AT Fr wwA
giee & & |

going concern g stfcess

qg sqadd Wi A 31 AV {SraF wiasy § o =09 @ o Faraar ay |
golden handshake o fasrs

sfaser ¥ wo= w6 wlHARAT F1 g Fraf afrs @ G ar
FaT FlFar F1 ocq FA T g9y TGGHT AW 7O G A0 OIFHT AT
agr Ifaiem awaio |
goods in process sfwarE F€ge

qg wiwdl A gArg S GoiEd ol § AT F qEEE AT e
99 gim o Seqiae ST F (o weor H @ g
goodwill g

femeft soerear 1=l B AT AUAT ATHATAT, TAGIL, SR, ATH
waleala sfe ¥ (e 960 $@El 1 550 § oy 999 | ‘gard’ F1 ag
freor stia: gt foar st & sl Sfasew & d@ew § 308 afady g7 <
&1 | ATFE F AT e qfes F a6t & afusird |7 <fwat Sy
g 1
gray market HE¥ FEg dIAIY

qft &7 3z & F@T & Ferer aEgAT F1 FT AT I wlem, avang
T & ST AT I AT A v F 1S A 77 alalaly F o7 Y &
3 WY HIGT & ATIIT T G HQA G |
grievance procedure faerm safafa

I & AT Y AT wEAT (AT F G FA AV I Freraoor
weT & (e fafesd sdfal, S ame ocsEy an e gl st
FATHT TG AT T A A g | 5w w37 g D 2 3w
TICOMAEITT AT qadl ¥ gl Fer g |
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gross margin FH qoAT

(1) Tof—mg (o o & (orofig agell &7 & 90 F 9= a9
ALY AT (SEH =99 i (T =0g aiwiad g9 8 | 98 959 Q19 1
A Y & | FRgET A Qe &1 MFWE awg d=iem o (G e gt
gIT ST & |

(11) gewr smmT—IHTEg geadly F 3o awgat & ag B
A1 e @ 8 {Sgamie o6 | B IS S FY T g (e
H T AT A W0 a9 9T 9T Ay 2

group appraisal arafgs wedid

T Fifas F FATaonET &1 f7 av afrs 37 T aEEs o
¥ e |
group bonus HHE A9

TRl FrEEer F FI HOMEA F AT T, TGN STOEAT F OF TUFT |
I Bl § Alad T a0 F 76 e 397 U SE-ariE giar g )
group dynamics SCH st

g AT (o < @0 9 ¥ oiiz wag o oI aew, U gaLat Sifae
T AT GRGT & TAAET T T 8 | THE At wyaey v fag
g S AGed wXA & A1 AFAdigEe sqtadi fE €sT H WOT AT =gy 8 6w
STV SAFIAT A1 WIS FATE F a5 FEIfgs S0 F iear vaq £ |
group interview AWIEE TSR

HIETTERTL FT U Tw0< o &F o7 JfeF SeArsad &1 f5dT ve & faro
TF T TIEATHIT (HAT TG0 & | FIIIEAT 98 JF09i0F FaHra 51
®q G107 FL AT 8 |
growth fund wafg fafg

7 o it S o9 waedl & gadia o= <fa ot Falaai a7 s
# st § o afea e & e £
growth steck gl A

Faa oA T ¥ g afa ST @ g



76 yeafamm gfowe s
H

harassment strategy S T T

Yo HH 75 ST SHEAT gF WAl A AN% GHC & ST GHT FT 99
ST 1 LB AT A TR E | 56 A AT T IERT T NG
T RS FTE A S T oy sl FE gia £ 1 999 B @
TS5aT ST T QAT ST WA ©F IR0 S gt & faud sades -
= gl ¥ afares Faael w9 % T AT S SAET B AT
L HGAT TR ATS @77 F4a7 I9-5 W fadar adr faa e ¢ 0wr I
ww;wqrwﬁwrmrafmfmﬁa#, Torataa grar
g

2o protecting market leadership

Hawthorne studies RERad il 1 oy

dee sAfeT F fwwmT gk oz ¥ &7 1924 & 1933 % a9
St (ToqrEs KeraT § 9% sutay T 5 T Ses § oo e sygear
T g wgea g | gHiTw s smmser mindin S & figie o U
HIET a7 M5 | 3T L9y« a1 T SOWT T 15w ufy ofaw 6% 99T
&Y ST @ a8 S TeufE & fawr v ¥ s e w3 safy sv o a9
HE T ST @ g
hedging stferear, SuEEy

(1) f&=ft o wpre &7 @i &7 9 5 F g P T eners
AT |

(2) awar amn< @ wafas s & a9 9 gast wre? T BT
us o fed savia e Taadia arer §iF w6 FiAa § @i e
SETC-HETAT § S g% T SO Tew A E

hedging  approach sifereEy S

= . B S o ot e > ey ot s = A
TN IOl & 1aqec s & God § glaeem 9 lt.m‘l‘**aq(i;-}:rr?pf;

TR STLaieadl & U2-9% 90 9T &7 InT Sawly daareat ¥ gur
feae wir & facdfimm 2ol fachow ez fay s &
heuristic programming TIVR(ES SR

T FT T TET XopieAT S At o 7T & fawedt 5 vw o frevoed
q R FAF T F UH-TH R GegiEE B ST TAR AT 2 | 98 SOy
ﬁm%aﬁwrmmrmawnTﬁaﬁﬁmwwwqr%wﬁﬁ|




sefaEa  qfcAmT s 11
hierarchy o
T AT STUFTT & FHAF ATHIT 9T (ST FATHT |

“hierarchy of eifects” model e ayse

TaqurEat S9N wfes AgE TEET O TS, HE H9E 2Eg -
TP Slae@l o1 ST FGT & | Foww sRw suwis @1 afeaf s
swifad w¢ gudk gftem #1 ey w9eT 59 el famy waw 71 9o &
AT ST § 1 39 Hiew & HHS-AI0T Bl F ATH FAOqTH]
§ AT FAT AT § AT AW, FW, 6, staw, e e
il

hierarchy of needs TR W
HATZH FSHAT AwF AAEAw g Afaarfes g e sE-
TEHAET B ATEAGET W T @S T Gl )
high fimance wte-facdiast
e & S O G St o7 GEAE Q< TR g6l 9 A7 a
iy 1 aga sfat [Fani § w37 erger % anfy & Zam70 ovew 9yTe
HTAT w0 ATEHT ITAT FET A7 AT wfew wwiw & ey w3
higa fiyer TET WHT
qg WA {HRFT 967 ¥ aud F w997 g S F 3@ W
holding company fHdasm wadr
T oy ferersr— '
1. Tt o el (erafq trifam sodr) & FEmeTEe % WS 97T
{roegor g1; =T
2. SWET (EfEe wad A ) ger waaT-ahe &g T et o fade
a1 S (99" 1 orde, 1956 9 7@ ST fg o1 sifamd uadd & ey
% Aqifas A AR & of owwe 5
3. (refa oy a7 Sfmdt mae oSt & oifvd wow & 9G¥ wigw

T SFTaeE 3T (?:aﬂa'a“?r%"r'rwa“mmr glar 8 a'f{f & (ifes waer
Ty (YT @ waAr & feaa s Er) 1




78 gaefasm gfoamar s@
holding subsidiary pyramiding frdan-ugus Fut s

frraor-aams mafadl &7 JEaT 99F a9l & q19 F9 qHdl g a9 o6
feiaor FoaT oTT ow suar wamE wea (fgaew), g oF faaa,
UF SHFT GEHF 74T UF GIET H1 AgEF Faq] (Jadra ) aifg 1 srmriew
THTAT F FIA AT Tnfea qar frgaw &1 @@ fraifea oal & SgE
TH THIX a@ giga srfaaia o fowfadayo % 3 g s smar g )
horizontal expansion qaEaT fawa

(=horizontal integration) ( = TweaT ummTw)

UF 7 ¥ - FIH 57 TE] (AT0T BGHAT BT IS, AfETge

T GHTHAT |

qo Fo vertical integration.

horizontal integration AHEAY AT
2o  horizontal expansion.
hot money gestag @ea (WaE)

arferr Sure @7 2% % SATHUT AT YT FT Fi6E A I qAT FT qATQ TP
AW F H IW AT FIL EAT E AT 5T 78 F AFIAF HET T Y SAGAMEN
TET T ST E o
hot stove rule e 91 Haw

TS & S@TaT qasr OF (7o (Sasr gamn O T8 a9 § $1 9wl
T | L qaT ¥ [aradl aar & 6 3EE g 9% gty & o g, afs #%
IHEHT B T AT HOE G G qdT FHT G A1AT G TRIT €7 J AGC JAT |
TEr dca aqaren & fagd ¥ g mfgn guiq (ew SaEE &% are g
Tifgq qur S=¥ 4T sfEEt @1 (g 9gwE fAe @ 9w & g e
IT I H yFedr giAr Jfgq |

human asset accounting g gfvawfa seww
I TF 07 | AT q2F & AL I AL A IQT AT

f FqaT & enfas oF gt AT 71 #9939 9 =7 A9 05 2
AR (BT FqeT ¢ F=1Tl &1 a1 T919 ZiaT s | 98 aftew 1o {5 & i
Sag WA U AR A1 q@r gEawl 4 ailEs &9 8 Sfagifed G
THHT 9549 & I o-wfe aanesl &1 ara &t a8t afaq gfgafe | /e
ST, SEY FIAT F FEEAT FT (TS 07 g9 a9 TG /AT T -
wife T af=a FETHT &1 9% |



sraafaser afcwmen st 9
human engineering mg  ataaiiast
2o ergonomics.

human relations A e

AT § AT T & O s < A e e & forq s |
st e w9 ¥, Shreew & weadt @1 qfa & fou wiasi F 9= o~ ga=
FX TATIHT HAT THHT ITaWH 21T & |

human resource accounting AT AR AT

frafas Sraiew ggfs ¥ gmd s 51 Afas g § afeEiaq $3
FTRTET | THHT 97 IIATH TGGH( F1 WA FEEA F qGA F TG
FAAT & AT TGGHT ®T 57 GE1aAT & S afees e awmr § 0 3
FET afxgafa SETHTer (human asset accounting) WY Fgr SGi g |

human resource development qy  qanee fawTE

FIAHT BT ARGTAT § TG FCA ST ITAH T W(ASH AT ATTLHFA
F1 Q0 F F 9939 7, 9uF sfaa, Taq ua giaifere sfaeror 7 syaegr
FW, A SR T gEwdl aEeEET gl F AgET oara gelr § 3
FOAF Ioo B g% |
buman resource management HAg SUOR SEy

ST qF FT O 9 fqast daa FIGHT F FT49, FA7 A T9T IR
sffreror a7 & AT & | THH FriasT F T4 AegEE F7 qeiHT wo A°r
wfee &7 Foar & |
hyper markets HETRTRTL

Sl OF & B & A1 T3 THE T FTF FIGAT FT QAT {1 FAEEy
T a7 fo=F ST & SY HErETI FEA & |
hypothecation qUT

ferdt =gor & foQ awg F1 Fs9 § @ gu FU<Er T@ar | 9% 9ia 97
WK Fesr O F T & @AT 2 1

I

idle capacity faftsm sy, sigasa @war

I GlaeT FT A€ WA G IQIET FWAT BT ¢ 6 FIWTT I0ET
& g s 7 7 AT ST w@r 2



80 seafawm ofamn fiw
ilegal  strike TEY g

Hrgnfre faare afafery, 1047 & fofew zome & wifas fa
T HIAHAT HLH @0 o Tl 550 |

]mﬂg@ gﬁ;

-

faelt sifqearsy a7 ‘S o o’ F @ 9T QN & AR S 9Ee @
H S99 Fier (gvam U I @ Bl & 1IN ¥ FIAT ST E F 1 Ty oY
FAT FT ST TG TG Tl WA 8, TG AR TAHT era‘m g &t a8
N F@ F TgET T oA FT G L, T g G FET ST E |

impulsive buying SIS WY

e g e wan gieaTee 5 0 WA T T R @ are
% g ¥ ol S o awe oy e A sl § 1 st F e,
qE-AAT Gl &7 GYE WU Wigel W BIE A6 AAEIT  q9E AT
S 9Y S g9g @ |

irepufed income | ATOGR I

See deal & waw ¥ W Wi sfaedt @1 wET § R R | S
fordy a3 SeE I W FTE afenT F oIl F1 9% $id 5 Suwdd 7 M
R Tt WIS, FIT TF AT Gragied] F1 ARG F AR TH |

imcentive SeTIE

st FT8 (TowET ST aror & feng, HUGHT F( (GA0 T e (G
SRR |

jmcentive plaa SCRTEH AT

foetir engs =7 Gw amEl fSad w9 FwES § S HETENT
# oraey TR 2, S fef wdw o¥ gfewe & €9 et T FHEGEN

indexing eI

rceafior frfy o st fadr i #0 uw fRaw qaee e s
e wrefadt T Gafsa wd aven w7 g fRr oy g fred gy A
ST B e sarifor TR & T e fReTied ST FLEw 1






82 seafase afvamE st
informal organisation structure FAqCF TS AT
e STE A Nafoa siasnfer doumr ¥ e svagrers sagats
AT |
information qEAl, SAFTH
1. G HITT FIRAT T TARHAT I a5 |

2. WHET : AT FAAT, AFT, 0N, TATTE FT HFaw S FYZE GFILU
fonelt fafirss = & oo weefe o safea fRar war 21

information science gat e

HBIT THRAT STSHT, AT AT F(FAT & THAT Q@ GHGT FT THAR
FT FeqgT |

innovation CCEERT)

TEIHAT AT AR & Seara, faquw, Tofs &9 § «1 T 6w
SERATET & A A SAGETLON | T AT FT GATTH AT FIAB G-
X ATV IF@iAAl T 599 F14 F &7 | fHa1 w47 97 |

innovation strategy qANITT TR

el Sl B9 T AGT ATEHT Hl L& & (9T HITE T (=1 T
FEFNT | To 1T G0y G5 AN &1 UF 747 7qed T5iT Fvar ¢ foas
Fereaeq 79 g, fa=miz, y1eF YA, HEn & Areww di) aEra /w0
F & ALAT FIATT AT AFT 1T & | I IE FTAANT G7 F | HiFAD
fagid” @ Sfv@ &idt & | 39F AT FTiTAF 95« ol &, Tia sal g
AT o, T FAAGIAT HT @19 Forarl ¢ | A5 Aalieq (Ggia aral g—
“aremr s g wfawar’ |

ATTTAT FITATT AT T FH 2041 F (@0 AFT9F =MAGET (97 Sy
2 |

2o protecting market leadership

instalment sale fewa oz o=

fasit 7 o fafae dfaer foad Far #1 afva fafess S@oet o gaw
Tfr F1 el &1 @AW FET Ear 2 |



seafmw ofon s 83
institutional advertising weutve famw, deavm fasae
forelt gy & ew fafoee sonat & wore fasow & e OF fasmow

fomen wgawm mmfss savefaa & atg § sfawem i gfvs o s
TTRET UE SO B F1 GEATUT HLA7 Z1am 2 |

institutional buying AT =
e, EaEiE, S ST et g & v fafag wmafiat £ ade
foet Sg2vn eaw faganiaat, v, afvea, sefa Y aravasar F1 aege

1 &7 ¥ &9 $raa 9% g iy € uw e e a9 @ gdem
ZWT 8 |

izstitutional investor MG R G CEIE L
gg Faar o1 gt fafeEt w1 Seere dw gfagfaat § & 81

insarable interest T Faa-

ST FT TF ATIET aca (8F ATHT AIETL T I FT 9991 2 fo
F ST T STHT FLX GohaT g foraa e g sraa fadva € snw & s enfas
g grr & | Arar fgm & srwa ¥ suw ot dfay fAels o) g g
g |

integrated marketing uEEe (aquE

wFE A a8 Fgain 2 e adiw aEw F anawwae &
% & fauo wnEl § uFEa B snan g o fF e g fae ares-aa
T WY R 98 GUST 5 SSERAT 1 AT HT T THE AT FT |

intelligence quotient (IQ) afg wifex

fait =afem &7 mafes Fraar &1 W9 ST AfE 0w F TNT IHH
el T I TEaw A7 & FEIT § I glar g | wAtas g §
TS F1T FT T FT 100 ¥ o7 FT fagr snar g - —

wrefas A

- X 100=gfg @feq
FrEdfas Y N

16 3% ¥ wfaF F =ufay A1 erg w7 16 a9 & 7 faar snar g |
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intensive”growth matrix que dafg afeww
(product-market expansion matrix) (Ia-grere fEE afewa)

Hafg a 3= wafaal 9g ST 1w et § T st ofdeafedt
F 3G gT FE-A7 HIfg 99 I ¢ afgx sugaq @0 | TEw Mg &
HIA [T 2T STaRAT FT €F wEAT AR FE § A€ GGy o4l F
9GS TR F (G § § et O w7 orq T e I A
g | §gF Hglg FE A 99 K Y UH EATE | oG &1 99 TRiEHT Saig v
fafasdawr dofg g0 § |

TG WG TET qHT AT I § Tl B H A9 GO TGt
AR IRl ¥ fafgs wawd o1 Qe fasigT 7@ e g 1 Taw dafe
FFGL F1 AT TH AE F ©F § Ne(aq FFar ST g aF 93 U AETT T §F
I FL ARAT S | TIT (G & AT AT THG THTT & IO 81 G0 g—
AT e, TR fawre AR s faw | 32 @i o g Afewe frea
€ L7 HL GHAT g i~

fagagw SR HU TS
fagawm FTsmR 1. ST FET 3. wE e
AT FIFIY 2. F9TT fawmw 4. Tafefieo
inter-corporate investments Felame e

s AT T G w SO SRt F qay ow w0 fE w0

interface AN

St @Y ¥ afas sufe, syaear w4q| AT F1 0 T | AT 99
MmT & Fana g = ¥ TH UG 1 M FY T 9T gt 41 9%g A
gaw! ST freqa o0 F § a0 g 1 ITEROUTTRT WAT-HTWE BT T
T WIFT SATATIE FeAqU FT (e e, Feafs | Sua 90 e
g CE TUT AT TASAR BT TET A v € |

interim dividend AT SHinw

faarcor v Gqur e & fafosm @ & @ foar @ qm ATl
i faFae |



SEUTaAT T

LA

interlocking directorates daafug Huen

=g feafa fas oF sumiis $e4r & e 987 & UF 47 OF ¥ afeew
gaeg fadt gadi siqdY & g dsa F A qg5x &
internal audit Swiew Srgade,
(=operational audit) T AT

T siqAl o7 G § Sag fAdao 12fq &7 Foaar wr sialr e
VAT AT AGELEr 59 E fwar war T gentwy | el e
qlters W8 & aiides gdud w0 @1 @I FolE segT Faw £

iatermal check srafes i

feodly dwsw 7 afkdafaal w1 geer AT AR el & afgsr
qaT St 9T faarg w@a & (wg ggarf wf auivan g
internal contrels I GIRC It o]

frdl d@wew § IeigTaa &1 ggrw, Tagwd GRafataar s Sifen
% afe wfigpfn & WEAT B O S, SETE i T avdt #  nfy g
ferrg e AR afgafaat 1 gRem &1 givead 53 & T gqqm wr
g% #HiT TIT |
~internal  motivation sriatfes atfadeon
 onfEw & eeeT &) 9AT AEESAI, IS, qEgeimient wfg fray
e ST 98 9 & FF FE ¥ A99C SaT § 1 ag afadon gaF =19
fasTiEd I 7 T STl g |

internal rate of returns (IRR) afq®= T AT =T
(ermEoatigonTo)

qEEWE T5T TG Gofr awfaw adis | alater wfaew @ X g
FETETT 7 § Y AFF (3w F &y 9ET TR ATANE FT AT Tow
& T HEAT § 1 TAFT ANAT STA-GfE T FT TAT FEH Y TRT S
=y fafrdver AT, FrEmsal @ T a9 IS F1 ST T§ar &% W Far s
g |
internal training programme J’iAToH ATomeTor ;iam

soan ¥ AR & aefya sfwee sewa T 933w sgaw Ak
FifAFT O fafires samasardl & e Sfraw 39 gard | @ Ie S
FIEAxAT #7 UF FA1 a3 § & wiiaw g szaat & wins § aEm-sae
A 7% aT9 S @ T g |



86 saufawm afvamr s

International Labour HEAXTENA S T (SHoBoFo)
Organisation (LL.C.)

TF AT G EAT eaAr 1919 ¥ awwd @y & anfiw wreg
T F UF TFIAE AT F ¥ H gE | 1946 ¥ Ag WIAT T 99 ¥ wa@
&1 T | ag UF fa-aefia daiidm dear g s gsw o9 @ aad,
st oF AwE 8 gie Afalqly, 9wH §F fg ey dadsiin aww
7 X 8, ot sifsramy (conventions) Fga £ | wawr e gew
QT A ATEAGT & T (&) AT E | T0HT § IR wEE Ay
& winwt & fEal &7 e F@7 o) 59y =7 § afF § a0 79 7 ofe
feafaal ¥ GuT AT T ArATTSF Geaar #1 dada Fam &1 ag awreier
3t 1 fadioa: wfweror & &@ ¥ awdiar ag@ar €7 T8M FL@ 21 swET

qEATA AT § 2 |

international marketing Jatedia faqums
RTINS T TC TEG T {ATSAT F1 faq0rT F3A1 1 39 0T F faqor
¥ & = 30y faqors & aen FE wius fawe e 3 ST & =ik ada-
g e A fawEar $96 F ART AU S9E 5T FE § 95T 369
H19 E1 a8 R F1 SiTGH 1< a1 A{Aiv=aaar A1 97 727 3 21 dur zafag
gvar & T &+ a1 st S T avless, weAfas, amifas aqr aiestas foafa
F I F SAAT ATST MARET AZ1 AT |
International Monetary Fund Aaiedta |qET s (S ofo Fo)
(LM.F.)
fedfta fava g7 & qvaTq sateq fafawg =agr % oo e gear v
STt gor SY AGEIET QAT FIG F TIH ¥ TAT 04T £ | 397 UF A/,
1947 & FAT forar | 3@ wetg U fafema wal F Hava sog fade
fafaaar 9aTT & 8% § | THHT geeqar vgw o famr A o w faee

& FT TIET T3l a7 wwar g |

interview IR

frdt oY emaETlaT SEaw S IR AT, AT A9, 9
ue A ATHX R, e & ¢ JHe-ame 3% a1 R g=me
HTEAH FT ATATHL I T3 TIARAT TAT ST & 1= Srer =97 |



wemfawE aiRaTa 87
intrinsic value T e
forelT areq F SIS AT T AT A | Y a0 T 4y e |

invenfory managemeat "I q89

qIer FT o9T S {9 SORT £ gArs ®T ¥ IAW F fAq A
AR 9T T AT ATALF WTAT 27 A9 IUNsT @l 1T | THH o @l
SeITET WTARET FT IAGE AT A gTefed F1 giEa Hed gg S Fll
AT agETET @9E ST aftfag g S REe A O AT @ & R e w9
Oy e § fHedr g

inventory reorder costs HIE ATy WA

S WA T gEer R o § a7 S9 IX g1 aTeil a1
e TAURY AR T30 8 | 399 s GRTET @RS, SelhE, ST, A<
wfe, v, 2o AT S ana &1 afeafag GRar siar 3 )

inventory stocxout cost qie gty s

WTE ¥ TF T TC TEH & AIEH & HIL00 HIST HY g A1 SRATIaT
AT A I &1 AT o |

inventory turnover WIS T TWET

T FATT AT S o A ufq 57 q9F § 9 9y Seiug s g W
urer &1 Fooml aaaT & gag Brar war § | 59T g7 e 99 g —

fare fasnt
qo ATA
inventory valuation qmﬂfsﬂ' S RIET

frfoea gaT O Wi F qer S fraiia wer @ g s g
AR (i oEw waW SraE), WE(SUW STEn S SEE) AT
w5 faftrat & | sars w wede fafy garo feer o 99 "o ST g
o fias g @war 3

7—177 M of HRD/ND/91



38 naafE giowrer ®
investment and pyramidiag fow o oS

ey o frafadmr faeta faa s éa § oF T Tiearr @
§ forad arpare frdt 998 @@ o (eaw aval w frar wirion TFE A
TG §C ST oWty @ § wair feor smam 2 4 THT 34T IF TR
QT § SEF T8 (morgin) # sdEC TgqA AT giar 2 1 gEE
F 77 oF oafiT s9-%9 %F F 200 T 50 SiywT AT T84T T@F §C
G § 1 Af% oful &1 gew FEwT 15 R 37 STar § aY QF =7 @
':r:sr%al%frﬂ‘mf“aea*a“rwgmw&q(é’rtgﬁr%ﬂaaam 1500 94
AN 50 FiTwq sfaw Irered T AT L, 91T gq% T 9T =5 sfafoe
ASET wy wF AT gy |

investment company o2 waAt

T QE I W Sg¥ed R A9HT wqqw o7 Fafadt g o=
UFE HT ZAL HAlFAT F A0ASIT I AT FEAT 31 o wor oray B
BT ATE ATTFAT &Y aF &7 o w57 3

issuad capital il g, st ol

AT AEDT G @ 95 9 Ay S ¥ Fameatat ¥ go a0
wH & oo wega e &
gelo To authorised capital/subscribed capital.
J
JIT just in time) o (Taegw 3w g aT)

ST ST H 9g @5 T ag a9t sngr § frsd adt iy sae
= frrator § s et S oy awa ST g1 S & ST 9aaT ST
& HTIHAT BT § | TAHT GOOT 4 B1aT & 15 Bl By Q& iAoy CEC)
& TSI AT § GO FT A H ATTIAHAT T5Y 21T ST ey eary fay
gl & ST WIHAT & 971G TG 67 ARG q9T JeGFT 37097 978 =7 o F
o 9T T ZIEN ST 2 a7 ST A TN I ATeied gir & 79T Seareq
faferat X &7 & (can ban) & a/r & S AT AT G 1 AT & o
BTN 99 SR 1 U AT F qgrar w3t § frad gara =it wie swwi
1 ST W ST T I SHq G0 X 39 & | 9 47 a7 T aar

ST =T T § WiF TITAT F G 8% TEFAT 3 ST TICTET 7
FEET T € |



wEafEaw Qa2 89
job analysis Earitec i

T & 9 {asqa qemaT S o Far g fn G a0 fEa S
qfefeafa § @ 9% &0 F fag fa-fer wifas qot qar saaet 5 amE-
ey 2 |

job costing FH we i

ST e frator ogfa Sad oo e se dfaeme st a7 gar-
& A A & ATAL AAT-HGT T A & |
job description qz fesee

fFdT ST a1 95 F 999 § Q91 [F9T0 (S9T 9Eqd, 99, A9

Ud AT APAATT T ATHS, F FT €987 Ud qfafga i, =i
Y Furaaid eaTie g & |

job eniargement wTESE
7z afwar f5a FU9T 1 a9 & 90 Sa% & & &9 g aifaeal
¥ guadiy afg =1 S |

job emrichment FIT U

ag g e FE=rd B SS9a< JT 99 Fd A1 FE TG
¥ &rer 2 &7 og arfe a8 9 w1 Afus Fuw gF fAwEadiy qgyd &Y wH-
FET BT gAAT H T HIGT T IOMAGET FHATY F FE G AL arfyeat
¥ gea @A qg grar g |

job evaluation E ) W

T & gAT® Al D1 SIH-E Al F A T, e, e
AT FTCH & AT 9 Ferent Ferwdor o< Frarfor | gweT Sadve e
¥ o wgfaa aaT eiy F1 T TIT FET § |

job rotation T AT

SHTIH T TF F10 & TUI 9GW & 4T &< & [T =7 F 9T 71
a<or aifs aSeia ¥ 99 a8 SI9F SH F SURT ¥ SUTET SEHart &7
AT AT FL TF |



90 seafawe afoame S
job satisfaction w17 "@gfes |
FIHS F1 X Tq F i qfw @R of@w & few acr gghe | o9
F Fir affeafat i suat aueT SEEmaE, TTenE dIT AgEiHiee
#t qfa anfe qea miffa 19 8
job security AEN AT
SR TIET &7 AT AR o T eI T b AT F oqrvaed g v
W& |
joint cost SR E SIS (G
aferd = & g vy fafafee g avett & ar & § afis we ot awget
I R |

K

keved advertising w wt {g=rgs

et foafiree fastmaw |meaw &1 SwriaaT {9 F4 & f99= & 9 s
% ar & 10 F ol 9T O §@a (RiS) weR ¥ IAT anE e & O
ST FTer AL B GEAT T I A g1 G (5 et @ 9o T & A
fea gz & |
kite fiying fewm gt wo

ElT 927 AT AU e fE #Y ATE  TEEeT 5% & 95w ¥
S AT T SN FL A1 ATH &1, 5 78 a8 § TS a7 A FX
AT S | TG TIEATGE ST T gHar & |

L
last in first out (LIFO) TI-3enA Weaw fafy,
dfeer s Suw waw wWea fafa,
oy fafa

I F qeaw & O il foed i ag 9w o srar & S e
afgT ¥ @I AT g, TAN IZA TGl (T § | 49 0T A HT HATHRT
THY TEA BT G & GG Hed I AT grav g |
lateral combination gitvgs eftoes

Fafal w1 OAT YA e Aw AT SEn § s skt
o5 i faw o § | 9% e 59, T-aET S99 97 SEet 99T
T T A e |



mmq&wmm 91

lateral communication qQUiYas STaNT
Tewmr =6y wiafafesd & s ¥ v Rraeii =1 90 & s H1 a8 |
lay off AT BEdl, RS

el &t amed & a7 & S0l ¥ SOy et @ fafr R
T A FACET B A TG FF H @ @ | 9 w0 A9 sreqry
AT § 3T s gl frave afafram, 1947 & wfiw w=fal =Y
AT T w7 syaedr of 2 )

leader match approach AT SAWH

2o confingency model.

lead time AT AFT

el fig Yk s frofr & BFeaa 9< 51 ¥ qxr 81 o F 9 A
ATATF Ay, AT T Fre@Tar qhaaT FI7 & faoty o zeqrT areaty
F T FAARC N T F AT FT AEIAT FAAT |

learning curve ST 5%

AlaTs 7% = fagia 56 @ a2 anader Dian § i S8 wfts a0
T ATAAT G0 ST 3 A garer et ot w8 (T 9 s sy S
WA F FIAT RT3 | FHH7 TLEAT T 947 5C SARA A THE AP
T BT F G F qEAGAE, F4 T 9 0T o At ¥ a1 s
STARATZ | 37 TAIFAT T Ar4-G19 36 THAF 57 TAWT T T84 a7 3
AIATHT & &Aal & (5T SOaT 2 |
lease . gzt

a8 Sfaar frad qffn, eam, @399 a1 geew w1 i O gt
TEET AW wHT 99 GOk F I 1 afaw T2 ¥ gF ¥ ot
FLRAT § | T 9B F 9L qeTH F N AT 2 AT EraFT & 9 ¢ |

let ¢he buyer beware T ATES, 3G F FAE
S0 caveat emptor,

let the seller beware fadar amam, Jgwc J=T
o caveat vendifor.



92 seafarm aikwmsT Fw
leverage SEarA=

o fplt FUR AT qS GTE wT @er WnT Ew qa, detafd et
sreraT AfEATer Sl F =9 # 21 a7 gowT oafa ey S A7 e 9 S

NS 9247 £ IY ST $1 ST Fg g | §F | 9 3 a7 H gAr
& urr afs 2 A1 ag oEe aiar 2 o faada sreen ¥ wivew g1 E )

lLiabilities |, SaeE

1. (wrarn) fRdt ager ofa & fog sar &9 1 feafa @i dar amEsr
& g AT AT |
0. (Pranfafy) fedt aafem, afassw st mioedT 1 w97 SwerQ

—

stT oftell ¥ afT AW |

licezce ﬂﬂﬂf‘ﬁi‘, CIRETE

1. FOHTS S9El 9o W Mfameor gara R e, W st
Sfersar 1 AT QET ST, SO AT ST eorfg e & forg e
T SAfa-gE S AT ST qATy SfaafE § a7 e G Eee
e T ommaT 3 ) a8 SRATO-0E agEany gar g )

2. Uz F T AT IR @y, Strar @ fesmem anfe Wy
T H A, A AT a9 & (@0 e mar sdar SEEal & e G
v afae ogaT B9 &1 f<ar w41 Afawr )

e v
WY TS AT 3 A A A7 Oy Fwemie ¥ wWR-wgs, @e-
9T AT ST 39 999 a9 o THF Sl 8, ST Siiqd S wgemr g |

LIFO ot

o last in first out.

line and staff organisation g Foen elw THTETTT Qe
S WIS (S0 ATHTL = S GI o PILI AT F1| AAAT IEATAN Y FAToey
& T Y faret & sfafa goms & anr saer S a2 )



sreterfameT aficamar e 93

lize fuanction G Faar W

USRS qEfeafqal ¥ sriase 1 ag gag e gdaa qdieeal
T A ART FT AIAT FEW § AL Iy wfafziaar & afy saaw
gl § | 7 HreT A 99 gaa witfet w1 g6y 59 2 fen g e
T TITTAT FH TS T )

line of commoand AT 9

WIS § 37 @A FT 9959 T ¥ QT ger sviwEd 7 el
e BRdy fafe wfas aF agwdt &

line of credit i@ T

9F T e F N g Aed e o §F oF fatfa ol o=
et fafisg o & fig 9o % &1 Tl & o § ) afe o wwoafy
§ ST Y AT onET & Py ey ¥ o S o ar A emEwm ¥
FOTT IFRTT F FAT G @7 T START FIA T ARGT o7 AT AW AR AN ¥
AT HE /AT § | ATEH BT 5T GAT OF AGIADATTRILC SUTT AR
ThEAT 2T § A 9 SaTer ST Wik 9T AT ISq7 § S ST W0 T §

liguid asset e wPrsnf

RN
afrsai F ar HiSE THET, A5-09 AT LAl F awal 7 agAl S G
A icdaRaat, Sw, Sfraft, s fe onfe | 39 A w1 aea e
Tal foFa strar | 59 W, we afwEaRa & gor ¥ ¥ AT T g 9T € at
STISET T T TicgAicat @ qen e amr &0

liquidating  dividend qiCamE St

fordY wfaes & de giv ux Sifs ag o fed aqar afcdafaat =1
Ao AT TIRIRAT F1 QT FET & G1% SIS T HT A% 6veai o fafa
v ST 2

liguidity RG]

qHLT AT U (AFN-S{era] TS| 67 JLIST & RAATAT 7 AT
FEW T A | |



94 wegfame afowmer st

long-range marketing planning oy fsuoe  STEEE

Sraatya oo sesET o oy St g foeer g & e &
AT FEEal A faue el & 99 ¥ giafeEa ofon ofetae &
STy 2 1 & ofeT Fut 7 aweld, SuE 9wl @t Saafed & fafuea
FATC @ Faaor weswe @i g fafirat 5 garr amgisraT S #7 e
Y ST FT A FFAT ST ¥, &7 d g | F WO SrEiEt § [ 6y
frw STy & iR A & oS wHawt 59 AT @1 weatfy o g fe
FIT FY AT AIFAN q9 aF T9F TG0 G0 9 9% 5 F oF SEEe
ATATSAT & TeT F A a8 §0 | @ qead a7 98 & 5 Srataty A
£ o7 GE AT FRT ST aTieE FieeT A8 et dieAr ¥ v a9
w1 fawge =i 81

long tern loan (debt) HEEaric e
ag O ST AW ST OF a9 ¥ afdgs awr § S gy

loss leader ai";':"{ HAH

b egell ¥ ¥ el o ATy H7 g O d= A v Sar
ATRTaE ST UTEF IO TG & T4 W sew wegd o wdat § faee
AT A AT Twred vl st § v wfresm @ u fowa are g )

M
M-1 HaET—-1

srafirs R @ife o4 § afewfa oodm g o e sdata e
HRT ST T AT &1 a0 gt g |

M-2 qET-2

a1 ¥ Fo wfew faeqa o § qfeafua woda gz 9w st @,
T SR @1 STITieE @i &0 (AFEl SATET AT 41 gaT g |
M-3 =T—3

qE-1 a7 HE-2 & ofaw fame @9 § afearfos wsdr waEr

ofd fes doia qzr, AT S04l SAANCE A% & (HATE SHIEAT
T |§F TFHX & g9q GETHT F T JA0 FI90 BT ZIAT B |



satasR ofowret @ 95
management 1. S
2. SEgw o
1 gsft, @9, AOeN SR A% SF §EraAl @1 AATET ST

Ud guEy atfw afuwmaw @A & awr fraife SEwE @ s tear
EUR:Col

2. ¥ sfew St frdy @wew & faewa ek @aww F g
SO@Er g |

masagement accounting Na el HGELH

Zier gar, feEer wor ot frolr A% g Gedl 9w ¥ Wew
H AT GEAT UhE AT WEIA HLT S0 AT A0 94T AGTHT
F2d & |

management audit TR NS

g R Sed werw § g9 & g frsmza oar axe,
fredmy iR g fear smar & 1 5w S A Hawdem ¥
WA ¥ S04 @dl Fr S0 # sl g Anas @, e @,
SIS waiEn, W< arfel @y ¥an, aadar o (e, FRwe
fowcrwor faxfrg Aifgat, Samer agar, fofr staer e sl €
THAT FT qeuise |

management by crises OwenEy wEy

qEET w0 ag  faeweara frad oag wwn oswar g R od%E #Y
fafd & s v o) 9gad 9% § @77 & ofel wwE afeaad
AT BT §RA & | e ¥ oAg smawdr asT & A qavrw e
gar & |

management by exception O Tl Sy

TF 96 e (Gad oatfas eft fgEddr O @A S § )
g A w3 fF At diaed qF fraifa @edl ¥ ager § @ ew ax
@Y car | N ovamamar @ § | wduw Y GET sarw Ay
TAT Al A & sax 9¢ & v amheg o



96 srEefamT gfcwmeT #e
menagement by objectives (MBO) TaRTIEY Sy, TRoAYouo
ol e svar ey et W F ofma Wy #Y SO ST
AR gt i & fag wew ¥ fafira st A ST 3 5 sqaer
PN TEAERG q9q Fgawr g | @zl &7 wiw F oan F aEw
wzwrww—nwﬁarﬁsmﬂmm%ﬁﬂ

mmﬁmmﬁlwwnqﬁmﬁmrwmrwrw%
AR wgl smavaw fiar § agt 7 wew Feita fho o £

management consuléant SET GANEA

N X Il A7 aifs 9T SR SToTC @@l & Al o TOAN
EEE G ) CHING o el

b

maunagement development gy {owE

WeT S SR SRl T AT i eee o iy
e wen fSEE SNd g et @emwel & e i swes o
managenent informstion e Taw SOTIHT ('é‘,"ﬁ#a'i"fﬁﬁﬁ?@“)
systera (MIS)

¥ vafaat ed wveaw ¥ fedl swammr & A w1 oweE d
agay Sl A1 fefr & e ¥ gEen uwlEg A S g WRERT
U S & o weg #Y ST & Ry Fzae fhr 3% ¥ gfar 9 30
management scionce i femm

geEwE  qEEql AT eawErl ¥ (au WHwr ¥ Ars A Awdr
SICICE I Gt T S o o

managesial gvid seaTe T
@ AR W @ Age At # oawla F e & fag

ﬁm&ﬁwaﬁxﬁ@ﬁmﬁaﬁﬂmmmwaﬁw
s fre & = ¥ far osar § faod & omam g-—sfEAl @ ai

gfesor oiw o & Afq gfesor |
manageriz!  revolution sEeey wita

Sw awew A0 gron fyed SaEe wiaed o dsfarey aarsr i
W SEEEE GHT o @ | :



Seufawe afcarn st 97
manpower piasning ST T
FAEL H I AT SHWRER ATEAEEAE @ [ B, GNia
E‘ﬂ‘ﬂfﬁﬁﬁwa’mﬁﬁﬁ —ﬂaﬁq‘%ﬁﬁr&w%}im#ﬂﬁﬁ
JaN wifew s oY oud siewi &0 #7 G a9 FET |

M. A. P. 1. capital returns gsogottotie USH Sfawwt §@
formula

T T vATRS MEEd TEedz  (THoUediodTEe ) W
ST wefitw wuElmE W fde & ofommemsT st 3@ 9 siaee
# ow@lm vy & ozwog@ ¥ frdw g seorfng el S soavew

I o7 aFme =g o T F wews SheT ¥ e ¥ amw fear
IS

mazginal costing draig s
g 35 fafy 2 ¥ F9w ofaadm avg @ SORT-ArE @
B W GRAT W7 § AV TATAT @O Ay AT 0dW g s

=

am & fau o gy smr &
margizai cost pricing T e sony ot

gg i f ag &y S odaw 3o arei § 39 s
F Fror g2 aiafem arat & & affas Brar s 30 afefem
AR W UG TEH WIS Fedr A1 AT S99 3§ S e
feax s sl w0 Y sl e wwry ag dar @ AR
e fau 9X g AT Nerww 7w A7 9% gen ¥ wfeataa faeg
a § aifr fa gu Ak § fed wiaesw & frd gu aram-dw
it wmr § e w1 Wenfer fear s w0 ) e % oo ww
WY AUATE STl ¥ WA WA MY ST smfefua g arave ¥ endrd |
TR TEE GRE HeT e Foatw 7w gEr 9w 8

marine insurance wREY g

AT T U EET AT GAATT, AT qm ameri w7 Tgl quE
%%aﬁ%ﬂﬁmmaﬁaﬁwﬂw*wﬁrgimwwﬁ
wEEEr wE A A Sifedl w0 e s awr § % qem,
ST ST



93 safaw ofear S
marketable securities {a=i e sifasiferd
FoaFrElT aw 5% gearfe awme ¥ fedy o o a9 |

market basket price FIFIT TTEHE T

TG @ FW AW UE GG SO S 9w R § oA dew 2
Tt 5 on v W fowr Rl gel e 3 G @ dade
TR R | fawrie ded, g @ @ dhe s dwew A
el & wad ¥ ag qer wone age wOW ¥ adsmy § ) aved
il & fag o seme Fww w0 TR ¥ e & sndr 2 feg
T B S wEE a2

market development TR

Rl B T A AT SIS @Y AU ATl ¥ o ored faeh
T F WAE | a7 eI & YW ¥ W § —

(1) =i, Tt staar w@adisdy fwre ora aatem win-
% et & @, ar

(2) swa gard 991, faawr qefed sar o= fasmo ATeEwi
¥ 99 AR @St ot arEeT s T 57 540 |

market expamsion matrix s faens dfgew

T AT i wgEar § wed dqfg wEgdi &1 997 SUGE a6l
TN WS G oSrar & | o owAf § s e qamdl diamn &
Aalifem aaa<t &1 Q¢ &g sigw aE fhar 3, 9% faq gA gafe
g feme a3 weds i 1 3w &Y O AEwron U ard
sfeatfea &7 W€ ¥ | frer saEr gaw Feaw e § —

fagaum wamE g 9aE

fTzgarma I I 1. FIT AEA ' 3. JUR @FE

i —

AT FATFT ! 2. FIFTT faFTa | 4. fataeis o

i — S ——
—— I
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market fragmentation I g

-

g § AUAT M SN & NATE H AT S FOAET 4T /v aaw
SRy F ara @ ¥ ar ol U a9 @ W gaw el € 1 5
ot § U Gl ereedt o Sl g & a0 adft s adl s
TR @Sl aF TBF o9 g AR UE FWL T @S 9T AR HE
e FT A9 E | e ORmE a8 Bk & R OwAw w9 & anwae
fre T § R AWK 4gd ©ie-eR wE H aF sar £ 1z feafe
Y ImTe (FEe w5 |

marketing G, sen-Fosm

Fegal X ol @ g9 SORw ¥ dlw suvEar aw ages
% faateer o fee sy @ Fo-fawy, fammaw, G, dewo , ofg,
ATATCATEE T ST |

ST FEFAMT B AAAT HIE ATl W |
marketing audit St SrE e

%{ﬁ'mﬁﬁ%ﬁmﬂ"ﬁ?ﬂvﬂ,mrg@qwm
Toeeat e B & ?:T"i[ﬂi SqARAT UA TATE qrafy wig ——
i fo AEEdET wET £ | TERT SIW GWen ¥ au qur o
¥ Sumed Al # FERT FET g 3 1 e e e
Fl Te OF FW A &R AW H oand & ey 2 fm e
T ¥ g oo fromET ¥ g & Smar & )
marketing concept Sror ey

gz aron s dow SR w7 oI F @enie aw
# TRl AT GEW B T AT § SR aggere O g
ify frator s & foe@ omr afenfel & gweer afus swam
marketing  effectiveness rating fermorr SwiieraT wTow Sy
review

frdy Foy ar sad 99 Ay fawow Grarel @ wwifmr swax
foie w<dt & fr o9 Brom & s fom § fRe i o amaxa
af &1 g faom afafrmrma & o w9 ot @i ofwfae g
%ﬁiﬁﬁm%ﬂmﬁaﬁﬂ,ﬂﬁﬁﬁﬁqmmjmw
#qﬁﬁﬂ,mﬁ?ﬁmﬁwﬁxﬁmﬂwmwlm%
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S@F O F OGO FAT TR0 § ARAGATFA FT Aae BT o
g & aoft o Sfam wwmr 7 fow 6T GF 3 T & aqy fawaa
S & sSare fom & 1 Syets & wia ¥ fafww aedt St o=
T @ A gare fear shar § o W fauwe weviger wraw s

FET Wl @ |

marketing growth strategy fanors E"qfﬁ o

afgstwr wafral frsr & Fdl #1 e d9fz = o
Jew AT &% el ¢ | €le F AT ¥ wmadAr F qww 7§ g4
faat SWT &< TS AR | IUF SIHAT TEGF FIAT BE L AR
WX § 9T 9% 4Md @l gie § QU 95 WA &7 wad qar
Y AT & | wafe T A @H Al watrai saw Mg oF widAna
FT BT FEI & o AT T oFw Iwferw Rmal § ¥ gvoe e
FT TAE FC 3 | GF AW & G6AW  § €Ifg w7 wgea g Fean
ST & | FAMET @ AFfeds ARt G sorE w1 SIEr a9t
us fasdn fEawor & ara giaa &0 Sndr £ 9gh wed A
ETT FOAT & 99 AW &0 YA A FqT@T 2 S IR GimarAl &
L SER W TG Ss | T Ted SAMF AT HI A0G7 g | FHeador
F gEX WX X 99 A99d B GGAW R A[I g SAA0 ATTT TT(RET
¥ ey WFN F AT THRIFT BA I UFE T T 1 T IHAUTRAR
gafg wee< w0 W g1 dra) T 98 Prar s e g sagad
F AW HEN § W F www T st § wdar 3|t 33§

w2 fafion sefg @z w@r @0 g

marketing intelligence system fgaI STIEHAT SAFEAT

frdt T waer F fagos gaiawer § @94-999 9¢ A4F 9fegdT
gl W & AT TWF W9 g wIAl & wd 9atger § off aodfant
At § 1 oF qfiadel ¥ @Efag gEar sqafead o7 ¥ oHfET v %
Fr & fauum FEO@El @F WETREs g gSd aiIds
grar & aifs ¥ qfecml & I H9TE G\ 3@ S F aitndfa
Seror, FATfeq Ser, sMiEen @i A STFiE @i Sd sqa
fafemi & emaR 9xX w@law T F OAEr g
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markefing mix faqor e

| &w 9% Y ag dauren SEd SE GFed Feuw Qe F
T THAITT—STE, FIRD, Saad A qR0 9% aJmaifea gy &

faqorr Frwr &7 Sa A A SfuF s g owT T 1 IR FeWs
X ux qfsat aca Se-Eaw W ST g

marketing research Teqort sdaw

Teget AT A ¥ feen @@ fe@o ¥ Sdafaw GE sqated
seqae W Sq@ giferna faREl FO9EW ¥ @FE @l A gEa
g% averfed ST § | dSaTaal N gRedi ¥ wienw ¥ 4 faeew
frwresr o7 W w< & fr R werd ar ¥ar fagiw & fenaet wiw
apft ? ouw fadiverell § dWEE F T AR GE W0 #T fFedar
fme 2T AT fray Wigs ovEd: O 9d ar s ST e S\
T fasaT Ak fGEw & Fiw ¥ S0 U9 99T A9ar AT AT KO
Fr wEiftas SrEiea Sl |

aferpre el & dF @Y avw fauuw avEas faer @ €
o ¥ W a0 qen Ghareli @ fawow aTwETarEl S A ) E

marketing  strategy fqaorR ot

fauum worif @@, SYOAQ QA Wwren fHeidt &1 dar @y
el w0 G fag gu sfawrdl w@Ewr A ST 9% W ¥
FOF ATEET FTET @7 fFarqdE @7 ST 8, Se——arere
s @1 feafs qur SuwT SoRwd! A, R0 FogUTEad, ogw
Seem @ur EHr Arfaat, SfEn gfaeqe’ <odTfaal, Y-S FT
o WERR, SONE SEH W Y aedT, ATAATAT T w@eT AT |

“marketing system (SO SO

@Eg AT a4l Afqedi AT & gAfed #9 F 90N OF
& au fauuw wonfaay &1 faww w0 Rafc § s ooy &
o Sty F  feworr @EW, gEWT SO, SATAISAT SOl T
figigor SvreT @1 afefad GRS 8 | 3 SgWal ¥ WY
TR F AT & Sewl o wew ¥ ¢ & wwar §
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market leader T WO

fedt Y ST W 9T OF UHT W T & A amor ¥ =
¥ e fear omar 8 1 QT B W o AR ¥ oman o3 e
o afee 0 & | Ag BW qe afeadal H, " gerdt i geam
W W a7 @l F VA A ORAGT F ool & & s § o
FU & 1 ¥ A B B 9 & A AT A A g ¥ q v
ST 9% SEE AMETd W AT @7 E |

mariet opportunity index faoo AITT THTE

SUNEAT FEGAT § ST WA ATel RACTAT oy fatas wimifaw
Aal = GETATHl W AHE Nl W@ET 5 | O Ay & arast
ﬁﬁfﬁ#ﬁ@ﬁ%%ﬂﬁ?ﬂmﬂﬁﬂ“ﬁ{%ﬁ@iﬁ
guTeraTEl #T UE AT AT a® NI WEl ST 9y | o § %9
waeT @1 famor uw gEws fEfa S wgaar s £ faoom
sEe gUmE 3T fewn ¥ fRar T U aiferser sarw far &)
e FEw I e woEe s g o—

1. WEF WRew A W SWEEAT HI G W A SAEern &

wiwe & ®9 # oyEq R Smar 20

2. ot qwrd AW F F@ Frew F amow F w1 ¥ su dnfas
go & foen =7 =@sq fFar savr )

3. dafag drifas &9 & fFoer & & s S 3 shos
F T HF IEdT AT ST g |

4. %W Weqt 2 H W el 1 H AW I T S o1 fHery
g s® vt fowma gEwie W & GeiaT e £

5. %9 @en 3 &1 W der 1 ¥ fawifim 59 ) ot o
faay & s @ie fww g@wie #Er smar 20

6. W Weqi 4 W W Hem 5 ¥ fawfaw R v, el

St g guHn o a© T gEws ¥ aihe s @)
agma fre 8, SR B same gaEsts e s &0
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market partitioning theory e faasdtee fagia

o fagia § YW F ITU UF BT ATT ATATT FT AAF H(EAF
ot & Ty 9v fa@es Sl 2\ 37 dEg H o3g 9 A4 UF
sfewr =9 ¥ =@er gar g v 34 aai & e F a9 ° foe
N § woEe BRaT ST | g9 N9 AT I 4N % (A R SqwiERnEl
F Uw UfERw ¥ QEATAT % 9% A1 Sl 3 (F Adiaq STHEd
aq ®r fevig ¥ =9 0 & few waar ¥ 34 w7 @ 81 9EEm
% fau e wrv fular 9uq arse &7 F6 39 9E fawsdiea
H1 FATE  FHeAT |

|

are Gt oso R STA WIEET F0 3 SEET o I T i
Ffaw w4 § 1 gfaawr sy & oF FAT gAT AEF 49T AfAAT W
TH(L Sga% @wedl g 1% 9gd Ig WIS, qeTdd WiiZ @i %
T QEEST MEN GYEA & S(gATE TEAr | 3 qfqIH & Atasw
FAT FET W W EOEl @R wEd 2 a1 59 Aie ©T §Ta T
s | owEs faeds wfmew 9 % oomw wiovd wsY (AoTEd &y
TET e HeAH  ATHTC B ATST JAT TS II90F &1 FILT A0
TET X @ ¥ Flewr WET @IEA F HEA FT W@ B\ U3
oM gy fr afasiw AT g s o1 T A OF STy e
giEy & AU &7 @6 a7 SIrT w0 AF e qrAersIn, AT,
R AT i€ FAMTE & AH H SET AT | T TARC F OATSATCH
giel # ovea wfazifear 8 gdr s gfram ais &1 9 8y
e WY FETHEHAT, AHTC AT TET FT T4 ATAIIFATAT W T FLW
21af oF SN[ T TFR UF GFA AT QAT SAFEdT FTIH FY
Il § 1 SEH FWTR (AEEFOr T T oAlgF AT g &y
qAEAT g% ST g )

market penetration AT FEA

TF BH FT QA aTarel ® ooad framma Ierdl & fasa amy
FT ATFASF QU 999 | 72 (99 I57 § 999 q9747 T 957 3 i—
1. B9 O WSET ATEHI &1 IA%H BT H) A9 %I AT F
fag safsm &% | @ g 48 =47 3T TR 903F ATIT H4 0
ATLATLAT TOT WTAT S0 &7 J318 |
8—177 M of HRD/ND/91

Ve
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0. SRETET & wgw @ arElam & & oy GRoed | afas
aeas G, afus DT SmE, ¥0TS WTs e gE, aME ew
famw @on wfas sams oo oo Sar 9w g o

3. AU FAAM HETE SEi o AgrEe’ #1 arEaT FE *
gorw feg @l
market penetration strategy g Rew TR

ag ag Afg o § fd grw uF ST oemy Wiy Seel #
e wre, Al § o sww & fw un amhew faaoe s &
@ FE g | W qW SWEAIS g1 gwdr 8 i—

1, FUAT AA4 QAT ASH! BN IAB WT FHT TN T WY qETH
¥ fau wOifg a3 |

2. FAT HUN SREEET F AEH BT ATFE FC FT AL 2

3, FTET FAA SOWE fauee Al F ST SAEAAl BT ATHOT
FTY ST TATE FL O oF aF 99 SIS wT TN I HT @ §
safal Wt wXfas fovoa wrdifont Greafafas 9 3 962 W@
ST gHdl § —

BEGED
EAS] ) fawa
AT I fu-aET oHfE e a”rqr-v:‘?g;;a“rﬁ
 fre § ga-a1 wrilfa ﬁ grR-aE Wi

A T T WA B & S a8 e s g—
1. ST AN, 2. 9eq A |
WA FT a8 T Fiwa F oaTare 9 fRar mar § oS
Hew Sv9 FIEG T § ar S9ad ogx W fafww dwemel & oaw o
wWAfa el & a8 Sed wmig (skimming strategy) sgawr & 1
soa e e Fmdl & USe F O TadT g9 v fafw ward
fqesT S WEIRT ST Bl 5 a8 9aT WHia sganr g | 98
¥ gefmg wowifadl &Y OF oFg ©F § oY J@r ST gwar g1 9
SO WO FEH Saaw =A BT g | Arwat Sgl TaaT s
Te9 @ H ol § Faar WEraar deanl § ST ST T4 59
¥4 9T & a7 wEfeat g i ST wganr § |
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market poteatial fawm GAEESI, R |9

o fafez Tk @ #, wF ffma #raq 9%, Sone ar ar
F Faaw K wfasr ¥ fa=sfi =% Swrger |

market rollout qHIEE G

g% UF QT SWhifeaw A 98 @39y Al gidr 2 faed
FAA TF BIAT ATA FIAC B KT FT AT HEF ST § F@Y
T B 9gH 94 WiNifaw Ral § ST 99 ST § ST aga
AFTT BT & AL TP qwEg FEeEl ¥ oufas wad @ Fdr
T &, FA AHIF AR FLET AOA(U TF GEFAr qar § 1 FAFER
TRw § gl i Auar w9 9 F FIA ATHAF AT I3 AN
FIr famora fRamell #1 TRE T FT TG | AT BA ATAT AT
BT BIE FIATLT F NIXA HIF HAT 5 AT qF g4 g 0

market segmentation T w1 ettt

R H1 GAM  FIATRN qre Sl & oqare faatsw o
SAHT TN qUICGH NS S9dT aTdre &d Fg[ & e e
§ 1 9T K 9K TR GWRiET & e WA, Saieats,
IAE & SUURT TF SIHIFT B 99E T AN BT 3§ |

market shore e fgean

gF arTe 99 ¥, U aatg & Stgqd afr wat g fAiwa
gare fafg &7 fashr § oF B9 FO9 % gang @v fasEr s oSiwwa o

market skimming TILC-EET

§O e A @ feafd F A § BF T 9T AT SO
IR F FAT FrAar T SArd ¥ ogad 2iEr 1 3 %R S mvaal
¥ qEGE T AFT AT A H Aqr § 5 oS fFAw S wwnd
wenfaars & s £\ YW #Y gRa 9WiE w1 93 SAR S
FXAQ TX ATART (AR AAART T AT VAT F3T 8

2o market penetration strategy.
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market testing STHIT qLieqor

o oweEl #OfRET W & g @ Aw fear osar 2 osew
favm @ g A Ffe w A fawear wT FRO a9 wwar 0
g Sifed &1 &0 § F9 & F (a¢ A9 7oq0 Frar swar g
e AN ¥ BH U IoTe adT faugue www wr afaw fadaim
SUAEAT qfEasl H Sarr g ar 99 I9E #T 9T4T 9FAdaT &7
i favEam agAW Wi &1 7% | gfe sawiagren & ey afa-
qfte gwrAs g & o, S9E @ a9 Frare ¥ war far
ST @ S FAAT AqHT APATSET HU QO AT R B
market value ' EICIE

ot faeai &7 G #Ea g FRgren 20U g s
Sal g oY TEe qafvEas g9 &9 3@ 7 O 3 | owex faeat &y
A warel aar fEEaEt F Aeq Wedia ¥ oATare € S9%Er @
AR AR AWEHTT I HAY AT § Safe UF FEaiad |1 T @b
qar g | IRl W™ Aqa Fo SRl T ST "eg oA Ayardy
zrr fratha gar & | anfas fasdeor & @i #1AF #T aNR
geg, Wi AL 9T F wgaw fag F w7 § fawafva fear smar
Markov process CECAT I e

swwrer feafadi # 9gsq mifeadls  @NAW T 4§ R S
TEfe® WX A AW F BT W ONPAT FWT 3 | TWHT I NA@
qeyar gy g 6 AT HEAT B TOET AAAE AT TAAT § g
ST wwdr § A TEd fau dfferfas afwst # smEwmsar 98 @
mass marketing SIOF (a9

sudEarEt F faora 3w F1 adfiw @ F A fFamw, geage
geAT qET @ FEaArAs Ceret s sqas faaod § afeafay e
ST 2 | TEH YE TN & Sl & B (AT H ogae st
F afafea dmem & faar §r sowear gz faE el ¥ oana mv
e FET IRE A @ | Ramdl IR K gIX AN I
g% faoum & Aifd # odEEer 79 g |

mass media WA AEa"

soTier fammar & fqfas 99w § @e s g F |ieww Sy
gfufeq 93w fawer S9E9g @F o o af | gan dem, Ifase,
Wty garETwe are miTe g g
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matrix organisation Aigam («Arart) e

IR AATHF w1 fSwd "wsT F g 999 foa FwooE
gov fawmr F afq @aw oo w@d 2, amw & we oy fAEfa
FL FHI AELT AW WEAT Y FET Z |

maximax AIFAT AT
gqq for e & fofaw & fac 3o oF waifeal q@ fAieEa
BOSTET & | TAST Haw fHAT o ofefigar auar @wenr ¥ gond
(Pay off) & grar & | =H ¥ us FAVT %3 giar & ST @
TATRa @fasaq o F1 &1 afas Faar oA gEmsm e
F AR ST ST 2 | ZEaT fraTer oF ¥ oqre afesw aET ﬁFﬂT
E
maximin REE A
foime &7 38 s9er foad fedty afefssr ar qasn & =@aw
QA @ w1 afgsaw fFar smar 20 ey fateo 47 4
A6 AfeFq *F qrane 9T fFar sar g )
M. B. O. qwodtosito
o management by objectives.

merchant banking ag= e

fasi #Fren & da § F@F@El w1 UF O97 gqg fhes a9d
fraw afewn, dwilesr sew, #van, F3en fasn & oAsfE, T
frtaR sTy qar faaar mEn A oafe @ oS g
merger famimm

S AT AT 37 9 Afaw dWS ATl FAAA0 cariaea 474 Haar
fge F Wi F umak 9% UHET g1 oonar g ar s§ har Ay
faqas = =7 H v smar & | f3Aa 99w ©9 uEW ST AST 3
fmd 9q@ 4 & —

ST UF AT d99T PHAT Sfggen w9 A 5wy agar Heaw
o @Edy § a1 98 waca<ig  (horizonial) faeme Fgr s owar
g | 38% faol| o= faagw od7 &7 ar 1 ¥ @fgs safaE ¥ @
foe® wex sam@T @9aT deF & ddw g0 fr s saw (Vvertical)
faem & am ¥ g Siar @ 1 9 A4t & qargt & gy Gy
T THT AT RE G99 qE ST a7 57 T fAwaw wEAE 0
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merit rating ToTtEH
o FRatEl F feaew @ w1 oawiEeT s W

Ao=lcr waear | qmiwT TERE § OfRr w7 AR meTe A
ﬁaﬁwwﬁsﬁwﬁw&wﬁ%nﬁm:w%aﬁ T8
W U frg ot B & R werm s S0 R frioed
1 o fRr SEr 2 3ﬂ'{ AT BT Us afgmaw g sEa QIETFI‘
fear wmT & 1 SEmRw F fu, R aRr BT o e @ HET
AT SEFET U, ST AR A, SHET Tme wor AT *rarfﬁm,
STET T wEASY W AT M ¥ Wi 9ah Ihefag enfe = fe‘f’
o0 9SS U ST WS F | T WeAiwA AT 9euq siCedi WY ﬂ.’EI"
Wi, a7 afe # s-dT st & wer aREfer “ﬁr'ﬂ'éa?r
WG FAT E)T § | W qeaisw & A A sasr Sien o e
wfew seiee % fau W B owmr 3

metheds-time-measiement srifafy wvm @mwr (GRed quz‘ °)
(M T M) |
T ow o fafr & B ogro fel @ o@ W i "r";{ilﬁ-a
FAl F wwr Ave wnfi B oo § e ade Bl o
W ofafew e AR i@l &1 gEEe fer o § a s
afe ®1 uH wwg g 99W AT smr 2|

WiCro motion analysis e ma  faTSseT

-t asmmw &r uwm fafy faesr freafes =t el
ﬂqﬁmﬁaﬁnﬁﬁﬁﬂ'maﬁmﬁﬁfw ts:;:
ST ¥ F=AT F afew Tuw, za @1 ANEEE aKEi @ e
¥ f@u feor 9w 2O

il )

-

=

]

.r {mi?

middle management TR Seg TR

MY gEg W wyw 9T mEaE F TimE 93 9 50 9 g6
nﬁwreﬁ@?ﬁw%%qﬁmﬁﬂmmgﬁmﬁg@iﬁ
fFar smr 2 waar @ ¥ wew A 9Pl F AR | FR A 5E
gfeq HAWE HEIW WE9 WY ¥ 4 3 €9 § & S&@-A 9 £
Etﬁwqmm%ﬁ%ﬁ%mﬁﬁﬁmﬂﬁrﬁm%ﬂ%ﬂ
gler § 1
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minimax Gt =oicy

fFotaw %1 a3 wOE S G af
araTie gy & | T9n aga faifw fst & ﬂ TATL afaﬁﬂ‘t[aﬁ
AT Z9 &1 @A ® AT TA0T AT oA &1 SEE werar
w Aferm F oo ar ey &

=
4
3
*ﬁ
?{;
A

minimipn  subscription FIETH SITRE

TF iEaeEs AqGE A w0 5 HEr 93 ¥ ataT 93 SqAaw
T ST S AT AT HT FOIT FAar A7 A4 A9 FH< am"v'r‘r
afverd grv & awEr afaferT @7 g3 amwwmwan €7 93 T W%
I B o'W ¥ wqr ¥ Tag gg afad Sm & B 3 ardaw sare
w araET OfT satw ofgd amw &7 T |

MIS QoS 0 TG0
o management information sysiem.

modvat (=modified value added qrevs (siae affes g #9)
tax)

FEEAT F dwE awa X 9T 40 9T &7 SERK
HRATE g1 wear B ) Afgfosg T@ =7 oAy A UAT arseard e
AWEAT & ST G3T AR I & 1 3wt frosor s & fagaf-
o qoq & Sl § oduiga frg oy 3 oats Senad wEs 0%
gt fag ox 1 s, aft seoe ww afew Givw e 9o emmar
W g @ sEe fafrwior ¥ womw ome ¢ A7 SEE UER B BE
¢ & SwWr g 1 =W witaa afafoRr wew w< & AW (WeiE) ¥
T ST OE |

money wmarket T FTNT

ey o aw & Bw oaear ¥ 9% d9 foa¥ ow a9 ¥ o guty
F i, SR o) TR udl w1 w2

wotivations] research wiagTomees SR

g T TR fTEF @YU SrAEI amavasare,  wWiadmE el
TVORI T SYEMAT FESAn ¥ azddd enf fRar smar &
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motivator hygiene theory WS saeer {agia
(=two factor theory) (=== TEis)

whew g gra Shnfe afwdor &1 97 fagla frad agEre
qg FWT ST 3 f?WﬁWﬁﬁW&THﬂﬁ@?ﬁq —-

() & zamg fomar swafesta & wifasi &1 wddw a1
9%g 5 faaw g2 7 w12 Swags T8 &mT 1S9
FGT A FE GRAT | A AN Fi ATCAF AW FIA &

(ar) 7 =w@ f5w& g i wrasi w1 e g9 gar e
afgs drarew o foemr 2 owg Tad # @ Soarg 9
faoiw sv= €0 T5ar ¥ gar Syafy Tur Seaw S Suvet
1 afwdws wgr waw F O

multinational company gy wuAT

TF T A Sww sEima ud sqaiien swwgR AT ar e o
afess TS F B B | UF agushg #9Ar # @9F AImias St
‘@mgfmmmwmﬁm,mﬁmﬂﬁ
FOET F ®F F fRaT wwr £ | Prema omErT &7 3§ FOeT suaTer
qi“rqtm@zram*raﬁﬁfmﬁ’rérsr#‘r‘lawrmma'rzra@iﬁ?’
5 owe smE Fw-AfEl w0 oor & Ffw www sotar ¥ Fefm
far smar 2

multivariate analysis AFET faeem

ag WOl ST A"w Wl @ s EAT & owwrd fEEne avggensd
%ﬁqmﬁmﬁ%n

Murphy’s law A%l g

-

A SrET FTOWET Y owE ST T Wi AT qAd gl
Rl g, af A T=e A, Wt 57 W sEamt 2 ooy Gue &
AMRSGE F dq T w@5w PN 3§ 9q &, I FUur 53 2 O
afe f&et uF "da @7 999 a9F o oser o1 awar 2t afﬁ-‘-’m@rra'
B ST T AT GAT T AT F0S A ST T HE AT w97 FT I3 0
WY 73 7ga smAms & &5 @i afr fadw &

'
4
A
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muster-roll grat <l wafewla avemasl

frdt smatern a7 wfaeem & war war Wz fagd fafaw w4-
qifell ¥ G uF 98t F mrg sasr sqfeaty, daafsafa oF wEmw
FT ST @ AET E O

N
need-size-form-brand  market FTEAEA-AWICAET W FE
STHIT
Zo market partitioning theory.

negative cash flow TEOERT Amal SHE

Y T wwar vEw W, uw gafa fR@d & Stow 9sE 5 o4W
H1 AYET AHAT FT AL SATRT SAT |
net capital formation (GECIECURTE

Tl afeEatedt ¥ fear war fAga (A9 | 3AH HeASTE, HLENT
AR w@wEE 97 fRq v sm wfafad 98 g0
net present value Haw gam= e

fiaw foel ¥ ded ¥ wgw fRar W @ uw fAEa @@
aER AW F adum 9oq 1 39 Wiy 9l OFS Ja & aser-
Fq qeAl U W HEWT WT § | Age H I N4 HA(HF AASA W
T i AW AT 2 | HATPA qZ AU UEH F AT A AT AT G |
M T%E TaEl FT qE TWEE Wed FARAF FAT § a4 AqEd
ferar sreanat &1 e X faar sar & frotr @ fafa adwea
fafet & s =0 & fam T sa® 97 & =gq 957 = fraroas
frar srar g S oawwa fafaat ¥ oadF fear st
net working capital faaw wEams L

= afegatadl o oww anaeEt 9% gifger 2t ug  wdea g
wgamT § ( fady o sfem & g6t wauEl B Az oF S@ACT 96T
gl g Fifd swwr v @dy v & 2w s@wadl ¥ e
g | 3 wF wH I Wifemd &1 fgEr dam &
non-current liabilities asafaa [T

et o sfaeem 1 & Facfoat st o & afus a9 F aww
= g | A Inamfat W afkgafadt o ofwe e o Sus
¥ Focawq Hfeqces ¥ Ay £ :
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moR-operating revenue STEEAET WY

SIS, WIST X T S& @i T 9 g ATy 0, ST EAR
T T FEEW ¥ Er W@y A8 TEdl, YT ovr sEdny o

midl hypothesis Frrocoln s

st afsener a3 o ot 2 B anfs & fedy i g
M 9T FEitr § SegT afkew g -‘f’r""*ﬁrﬁ-ﬁr ATATT H IS
Wﬂ%ﬁ%lmﬁvﬁﬂfﬂrwww Ttﬂ'%—m‘?ﬁf
wa sufae fenm smar 2 F HETTT&"I‘R—.%TF{%”‘IFEFTHTE?!&
ey wie o F w1 ofr fowoim ofeer T e ke
SR wfiz F A sigw g wnEnr ZAT O AT & oS F aeaEd
faftmt saees £ 1 vemew & fov, un fruwolm gioeerer 9@ &
awddy & B gw Sfafesw &0 =0 v ¥ ww 2o gfom o R
TRTT GT SEIAT WUT A7 | Al Sfafasr WS & Ty wwie § ¥
1000 ¥ Fr agFos e #a ¥ #IK %3 war £f6 205 @€
IRGT W I§ FEHA 9T @mw e ¥ afe Fispal @E aEan %
et afrerar #F e F2 3a7 & 7 Tg OF e af e
ﬁﬁ"fﬁﬁﬁﬁﬁﬁ’tﬁwwmﬁtﬁmmﬁmwﬂw
wfaae € amas I 9w AR w0 @unn 9y dr Slegd @ Sl
S uF wwa aferenwi @ ofige @ S Al wiEwE a0 W
drer e Faw n'ﬁ—aumnmmqﬁﬁra wféger 7 Fe 150 9
@mmgm Y FEEH T WWT A0 ¥ wafsr ar|d N e
¥ 20 0fTT FE HTET W o 0 ¥ AT a’ffﬁﬁ?fﬁ ofereqst &1 -
Wﬁﬂaﬂvﬂﬁmwmww I FiE W g Sar
STTOATY ﬁ*’ﬂ'c?_ T WAl TrCHedHT T SR W T )

O
occupatiopal  structure SIS QCEAT

fafew R ¥ Somw @i ST oW Sim ST el &
Wil aaT TET SE SgWl, @993, Sani, 929 347 GRar @A
WA & ATET 9V fEw WRgE el g
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office management et Sdy

Pl oft sl ¥ amter www oF T owE g 1w
Aae Ta s % fafehw et qur aadet st w1 gaa,
el =5 are faowern, snopfateRt o fefeel wn o, STl
qae avar & i qur wifes v, e 0 STehT
YT avie 7 Fawr st o

At

oiice wnorspaadl WraTHY oThas

HEtAg gEdT ag AE Fr R 7 9Tw $ 9Ty seeETd
FIATS Tlﬁq"uﬁ a0t ¥ v AW ¥ Soew o fm e Y
ATFT ST TEHAW NSr faw gy & Wity e awgRy eremad
W @Ry eTEl oo yieer § oAE wmr W @war | 9T
A W BE wrest o owdl, feple, gfmger oot ay dqw i
TR SEEE ST § afaw oW @y F

operating budget M AR e

WY AT aT s & fadr fite wrd sl ¥ o o
W FET fagwr gErem aee LN % I 48 E e e E I
APNEE T Mg 8T 3 | 34 ey &fw srdewal & afon-
T TR H AT geqd fer awr & Wik v 3w P S
¥ yhiee wr Wifaw e aur WiE AW 7% SETET %7 OF
FT ACTHRAT FOATSHAT T ®T T80 FaqT 2

eperafing company STETE SHOET

g AT W UF AV TF g oyfgw NHTE & syymifcw mwd wr
feomes =t & | 78 w7 aofedl ¥ fawr 26 & feEi g afce
qafrat w1 frefte fAEE aur ol ¥ ofwfEe s far 2 sl
mﬁa:rm"enmﬁ“‘ra'cﬂm_,rﬂﬁ% :

eperating cost FEIFFH-HITE, TEIEH-
(o) (97 &) : G & o7 fRdT SUm oUET symanT &
WWﬂWFQ?ﬁWTHWﬁ'iW ESEG
TA ARAT AGAT FATAT T TG T A A &S WA g
 AMg @1 stAaiyE safean O s feo s &
(err) (afmger) : ol &7 T &7 J9
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operating leverage TS SealEE

FL A A 97 a9 F (67 & 99 wEd §aqq § greatad
g & wafa | SESE e @eEt w1 o @EEt & A agd
odr gur ¥ faswr § ofedw frew o ¥ sfes 900 ofEnA sad
TG 2 | Tud FAEE B TN SEids arer Siaes 99T G867
oSt a3 At gfgesw off 2@ 2

operating  profit/(loss) s @/ (gie)

T O wfgesm F oo W quT afeeE AamEl w7 HaL |
Q¥ qC & afemeaT am A7 FeT ST £ I 3EeT s i
HMIF FEFAT AT F0 & |39 T H oicaaa o H 39
IR ¥ fre fAAwt g ufSg @9, ST wEOT 9% FHET TE S,
Siaser @1 afegafadl & @ q@El Fr sEW T wiea el
arfe #1 ofmfas a8 v wm@r |

operating ratio SEER AN

faciia fawomor & &g ¥ gow fFar 9@ S1€T UF UET AT
qaT Sifs fRdr afasw & aw faawo & fafw @& s S
WETE 9% H[EaT 2 | SO Seed S99l A SRAdT AT qediHa w0
gET 2 | Seemaw 2 fe adindt 3o osRw A gifa Sia AW e
A qZT F a°F IF & W I OAMY T 1 FA AT BT AT
FAFET  F oga fqaer wea ave Maasae  fafRaTasl gra s s g |
operational audit THITE AEALET, TE LT AImae
(==internal audit)

o imternal audit.

operations research iy fmew, diwaees Sty
frdr o sqTIfeF, STL, 49ET WM GFIK & AASSAl & "ol
¥ ATy arelr @ASATEAl & GfEOeEd 39 SR9 B ATl Aty |
oF I fowsat o fAEwqn fEfe & sdw Sadew faweni ¥ @
goea faseq =ar § | 59 fAvias SB6aT % a0 A Tt a7 S
awdls 99 z5 § 94 A war fagi, a9 fagiw, ame-Fa
faweroor, Waw oy afordix swrfaw, 9w fagia, o€ qur 92 @
FEqor TeAfE | ST FAE TEE (AT % q9d H A ORar st § o
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opinion leaders AT ron

T ¥ af g 2 91 &l & g2 foald § 9 oF 9w gEm
T 9% AT GAE T@q 3 | e emartes gfesm # s dF
mﬁmmfﬁu%ﬁﬂnﬁwf‘m*a‘r%mﬁm
Jafmt £ @ SR T 3T ¥ 1 W A SATRET AT T g
ﬁgqﬁw@?ﬁQSﬁTWWWWWﬂﬁﬂ?m
aﬁﬁﬁ?ﬁﬁmﬂrﬁ'ﬁvﬁsﬁmﬁﬁw SH gu"
frar =t 2 Sale w9 oF 99 fratia @99 9€ 939 #7 arwie H
TARAT TEdl § dI S9F T4 9% UE(9 & @ 5 69d § svas
=mﬁ@ng|mﬁqﬁwaqmﬁcﬁ:rﬁaﬁz%rt$ FET ATHHTU
afesT faE g %aaﬂrmﬂﬂaﬁq—ﬂrﬁmmaﬁﬁw
e

optimum firm sezaw Sfass™
g B [SEwl SCNad S€ AT aF ggw WA g fe oufa =
JEET wNEd MEaw 20 98 B9 3ad A0E & i 9% | ar

Wﬁmﬂ@ﬂm#@mfﬁﬁﬁ?ﬁﬁﬁ@f@qﬁﬁﬁ
IqET AN g% QAT | GHT B4 FT A Ggiae Aged g |

ordimal utility FAGAT TAATTAT
IO § I SUAINIET &l WEHTL #I FRMEAl § "I9S ||l
1@ W w1 wF = fafre dend d% 1, 2, 4, 10 ... ARET
T et wEen ¥ fafwee foafa & som, e ... &Y w5 30
mﬁafﬁwiﬁﬁ%@ﬁﬁﬁawwmﬁwﬁmaﬁ
> ik W9 FT T THEAT F AT ﬁa‘faqzﬂﬁma?rw
S gET 2 S¥ FALAT SIANIAT FIA B

organizational goal FNSATHT SR

ag wem o feafy fe @F 9g=w &0 gasw wnew s 3 ) Fa
Y gfgss F aWGT S § oF SPed ar Gfiwd s ¥ saw
s e @ wwiee & fao afrEa @iar g
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-

erganization and methods . | e o qatent (3o U qHo )
(O & M)

fodT Fmr a1 @9 ¥EI F Sred & qfiwmewm 8 fafmy
sqaftag fawewor | GF faweui &7 @ WM saigE Zar & AN
fafefa wef@l ¥ W< @9 X9 9F 3 UEWEl R0 G
T G | AR W e UE UHo (WWew @ wgfaut) W
gefa eremme &1 R WA 2 ¥ | ¥ dadd aafew & e
fafe § FEEET W qEEE o v oY afefed g & 1 ene

og SEEW FwET SN amEdarT § oww ¥ fawfwd @ @ §
organization chart G WiE, WWETAT WiE

frer S0 Slassm &7 YT S99 WETEl &) 9€ & SN
Y@Ts stwentra | QU @ e F afawie O SueeTiueEl & YA
w1 T w1 Ny w0 g | YW F oast wwa fawwi, i
FIAT QAT FET@H 5 GO Gaal &1 @l g S8 F¢ 98-
fom frar s 80
organization development s FawT

o frow dwfos wdadil frest sgder dear & freana, wa-
foal, 9o oar @ R §w AWK Faa g faad dwew WS
geheilsl, AT I FAIal & a9ed FqT o HT & T |
organization pyramiding Wiga fquiRstaew

FERT @X 9 WAl & faEw dawq gEr war ¢ 9
TF Sv SEEE $ WM Al A A ¥ uluw wgde S9gw g 2 e
NUF qgdw Na"w % LW W0 A 47 & ¥ afaF ag-uIas vEuw
gd g | T TR WBT d FEE G 9% o9 Wl dad @Y e
fm¥ was wT o) afrfs eorfa wftw 8% ¢
rganized sector e aa

felt ot 3w & oNifis duF &1 9@ Ww ST 9aisT  deavEl
QF ¥ESAE @A & 9 R OSNd glaT § 0 W 99 9T
T FOFEE A S ¥ e wnfid fh wn g
wfed @@ F T H AET TG AW § )\ S A7 ¥ geand s
W GG T VT FE § oAafema AW 99, wewrd o, arfosa
wa, s dew, fraiar €9 ol &6 § | s o) smaw @
TF e qar sefas =1 ¥ gafsa da@ w1 feifed s 20
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outdoor advertising REU EAEw :
g fFadd St i3 IRl 9T AME WA g | W {99 T e,
fasm @ fadia g @I g 9K F YHAT T |

overhead appl:caisan rate Ity qaLT =%
ag q¢ fww wc emmifaa safteny @adl @ smeEl 9w wElo
four Al & | 59 & @ WOAT AGANNT EJT{'H'Q'FITIT&:T Sl TF
ST arasT A F @iQ CoNNT F%% W 9l § 4R Fedew
AR TEE A0 92, WO WEE FIY WA H T a4dr S
qE &1 gadr A

T

P
paveni holding company o (wdaw e
UF ST GHIGD WaEe AT AAAeq HICEl B SAIAr S
I q< fadeor <@d grEr waEr |
Parkinson’s law qrimeas (agia
ofevem g o fee fuele Sed aga @ w1 sowsy qug
¥ ek g g wa g L g R e W sfassia & sl @)
Sefea SUH AT TF GGET A Gl g |
participative management TEARET SEET
wfas FIC qAT Fd F WA AT G@F RS G5T-STHH
¥ w{ow fafigsr o ox Aol &7 37 iar ¥ @59 &9 8 9w/
aad i'% |
patterned interview gfaanss e
g aemese faud g F @lafess 50 &9 o s gt @ g6
JA0C W AT Y | TET g0 wgwaAfagi Awsaral ¥ fag  Sod g
2| AT S FIAT 47 F @d-WT TWARAT 0 Taega wfywey
JAAT TS F G |
pay back criterion f@ar ey FEET
P Rt & Ra o qeaiet By Qv adaeid e frad o wg
A0 T A2 B By i fEIs a9 § aar Gadr o F
e 0 | fqEw w i § fe o afdisEr 8 ST gaig miafaw

UFT TAET BT AqTT 3T A 1 q9%a 99asd i1 2 98 3w awdr
oty ar ®AIET Dgarar g |
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payment by results frtaraTe S

GUAT FI THT IS ST AT AT VAT A IeqrET WA 9 gl
BId0 § | SENEH W a9, ofm, @mad, g, 92 afe F e
SN A AT ARAT G | T VNI F AT AlafrT quam #v wfw Fv
fratar swiforg gwigat & wrean ox fFar aar
pay-roll EREEECED

&Y o wfaestd § s sRaifEl #i fav w0 S99 @1 @REX
feor T 3T ATT-59H W60 FHAEN 0 [@YITIHIR G971 TF 0F
T G 2 A WA wA A A 3 TiW Fr oz g gF gwse A
SFa-TaT agaeas aal foprel F w9 ¥ awiar war § foud s,
qAT-TE, ALl q FqW ATAH, sqEFANS oawq e aur worgh
G HT WEga 99l B0 A7 AT AR # fAeswor (7fF
st & o sigt WY @y &r), wfeafam &%
pay-roll accounting FaT-ISF T

¥ %G o G@TEeT A g wifaw A A Siew IS &
FM G gFAT (HC A 2, IAT-UGF [@EHOT FEATE 3 | TR0
TG 9 (Al W dafy #OFTATS @NG FT AW HAT grar
2 | umafas A W IoU-TEd Ty fawgd T ST gEATel ¥ 939 g

g |
ﬁﬁiﬁwﬁﬁmaw = SfFEl #1 FOE @a

gofew fear wmEm 2
Zo pay-roll.

performance appraisal fasqres AT

fedy off femeor & SEd Fwwital gEi faomfas & F smare
ov WAl SATHAT WEAIHA | SO SSeld SHIFqAd (AeITanmdt i B -
SRaT U SEHl friga W B AFAT EWT 8 | WS & o0 TEATH
¥ gey 9T e ag gar g F w1 Fenew  gg4r wearQ-agqa
S99 guT Sid @ 941 ;A A1 9g @ gam § 5 oSy aw
feqres F ddg W T ISEl B fAETC gAr TUWw SUEed T @A 8
ST AGINIE 98 A9 FE fAovred o gave w7 wwar g |

peiformance budgeting Hoas aeie
W fAwET & Wifgs @eA 9T qrarfed 997 1 399 F1T F 9En
FX q9e A@A F A= A9 TGS FE HT AATE FHav st &0
Fo budgeting.
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performance guaramise wia  SErEs W

fosr v A7 Ol F aEs W @ gISAT ik Ay ey
Tl & Sewwd qX fodar g ow Ghar sher & e & [ar @y
E A EE I o fes

period cost G T

T F aveme 9% FrEa TRA AT A4 S§ PR, syiw,  |ai
YT ATA-HT AIC ey W@t gwmdr & oAt 9 fFaffea g w
i e | FEfT UHT AFE aeie & oemare qewg: fraa af
F OWEr §, dEfT W YFEE F avavdl ¥ agg-dy aicfeafrat ¥
9% w1 AfFE B W7 £ | TR AW @9 W Hafy ama qad
HHG ATEX T% (999 $7 A@T § TG §F A@IATH1 ANG H B F
HHe gl fHar S|r g !
perk qicEisy

Sy Aigmtel &0 daq F wfafad @ar s avar oaEifEs e
99 safmma sfwa @ fafss, s & o @ frges s,
rger g, frger fafeear, o==i &1 frges foan, afieadqz
Al A geearn, Anfa | g OSEE A avdl @ 999 I3 avamdat
Fi HicaTgd S FEAT AGAT SHH ATATS HL AG1ST HEAT Far g |

perpetual  inventery YT A [T

Lo

Y Ww W Fiafaw fofg 7v faw @y F AT oanas A
aaF 1 A foE W@y @ 0 9F fag ardt R wma Ak
N B0 §TE 99T AN W eI FW & Qg 99 A ¥ Iy R
S B0 @ | 39er faum qEs-Rg 9% 69SiR ¥ WIAAT: SIS "iar
T o fear ST &
persona! selling iaaae fgag

Tar qrar F57 fad safsaay o7 ¥ uF fG%ar #@ic oF Far
T WeT SO0 g 3 | THRT @ a3 f&iy ansaen, geadd, faaa
Far =& gr faww ¥ TaF @ & #4iF 3T 99F dT0T @iafys
aNEw FaT R oad Swm Twr oF T oo ow A & oma
AT H AT O AE QAT Y TG I T2 AT g -
5% asun FgaEl T g TN 984T 2 4

9—177 M of HRD/ND/91



120 seafasm aftamn wim
personne! management FIHET Sy

T HET HAEE A % v, @, feew qur fedee
yFgET & | aEgE FHA WA davgAl w ogre, fawe, mifeafes
STEATY, W&l W1 CHIECT 947 W@W@d F Adl § qag G649 wet
FT FAN HCI GAT & | T BT oufHa, WG aUT WHISIASS Sewi
% ufiwee oumfey &7 sy 20

=

PERT q<

T SgNEad  TETEE Gy A ahhe e ST oaga el
Fr AUAT Wl @ T s@ & fHooov mq’rmfr%wa:r
& fao fear smar g b S oA & fady ﬁra-—r#mw:r
¥ fag g seiw fO9 s & gwndr fog &y 8 1 e g
AT AL AT F NAMSEE TUF TG FAH A & g6y
ﬁwmiwaﬁ?ﬁﬁ%m@ﬁﬁﬁwﬁmﬁmﬁmﬁﬁw
ﬁmmﬁﬁquwﬁfww* IR T § g5 W ersT R
ST & fr oag o Bend war 2 feE By Bear fa@w ®Y midw
mﬁiﬂra;awﬁa'mg‘ma%ﬂ% www’r‘m:ra#rgar
F& ¥ fre Mfag @ ¥ A amw ame o § ) T T ew
ATMEE, OQ AEglee adl ar|a FaaeEmdl  aqa a‘rern%
gf@iemT &7 |qia &7 G6reF 997 T g3 F q#qmﬁmf.fw

T 2

d9Teg aug=
waffas ool ®9a - 4 @aifaw ey gad 4 q9ifgs Foadr gug

6

SEF T F GWed G99 A T F 99ET 9F 9¢ AIEd (o)
FT T A AW g | T G TRASAT w0 S S G
U WO g G A1 w afag Gl & ww @y & A g
s fog wmifas g (critical path) & wrw T S@T Srard o Srad
foeia Wt oS F saFary weIF AL &0 0
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Peter’s principle qte #1 (gsia

Tq fagia 1 ag gavon g & 949 atgsfay &1 ofiafa 336
qAAGTE F JA U AT ATATT Far g | fAwsza: Afr oF g99F
Y feafs fasiw & @wer &1 o & A1 Ot 9%Aqr & IHHr
qRYAfa FT HAST FIOT B FIX AT SOUGT F, WA & oF sl H
¥ grqard o F S g0 ST A7 9 98 & fqT AT AW ST
g | Foa: Terafa OF Afgwrdr F 9T 9¢ I A w0 AR AR S
St Sud faq d=nfwe @ @wa &0 e | Fa s faEea § 0w
gwiqiga Aarar 21T & & adwfe & & & el o 9isT v
FHIT FI TEN HEAT G |

placement TAHA

Frafr & v e #9908 @7 STeT ¥ AW 9% AW AT
w%mﬁwmalmﬁﬂ’mﬂ*ﬂmﬁra@ﬁmﬁ*
g f5 wOw FEETQ A IEH AT F AT & OF T4 /T
IOET AW A | wwew #Y SiwEer emmeaware F1 fFaver o
TS FT USRI U H9wEg g 2|

plant capacity a9 AT

frey o e & sfawaw fafgn Saas araan | 3891 9199 SOE
Y THIEAl, wA U a7 WAd FT GEETEHT B [0 FANT BT A AT
¥ THEAl & =9 H fFur o o@war g

plant layout O Wiw=nsS

us fautorsrdT afassm & e, STHON 17 G F1 FREH F
a9 9% T fagier | "ag afrene swiar & 56 arad-TaTE, dug-sa
AT F= BT F7 AT T AFT G4 T & A5 TF Dl G497 IZ9F Tia-
fafraY & fo fra T car fraifa frar @, faad B gamas T
q¥ sqra% fAdaor ferar oT 99 |

pooling EEd

ST GANT FT TF ATATHT ARG T [FT6A Geitga TiTsaray
¥ o= warfacs Tl &1 a-fawr ar g FEiET TEOgar & | g/
ToqTaAT S ot w71 g9ge &9 & [T F7 Srar g |



122 EEEE IR G LTI
portfolio fraw g/ A

et off saffRr oy sfvs gy S a7 g 18 SRegfe & a9g
NERRAT HEeTar § | TEN AveTe SPiEEl OF WO-aE, SOral &
FTETIT qUT AT S a4 5019 G8 SaacnTy aeansn gara faifaa
siw anfe afmfeg fo s o & 1 iy uwﬁfsfﬂnf‘mmqm‘ﬁ'a?m

¥ GBI W"q”aﬁm.m § e e B o s Seart B
g% A1 ST SfEE FEaT g " |

posiiive cash flow CEAREE C U

foreit AT sraaT IKEW H, UF &l @99 F S0 GHE7 F g1 o
T AYLAT THET FT AT AGF AT |

precautionary motive ﬁa‘fq'm Haer

UF qlies 10 o auW gfoss 912 suWEar aaer  afafea
F1 TH W UES T BT F TEA @ qir aveania S 7 4gie guwar
¥ SR qesw g7 @@ | 39 9T &1 TN SHAiE BH 0 LSS Y9 & Sq 8
Far syaiadl gaTa Sifew faeeew & S7 F fear s 20

pro-pmptive rights TR LEIT

sy fram & siava fagawm dwarte &1 far @ oF qaifae
foraT S % Far @ S fFE g R o w7 S93 feie gg s
A B T AR ¥ el qu A B argarten o § adva guw
SHWENTET H1-5%qa Fhay ST § % AWy o 98 w9daar gar 2
5 O TRl &7 SUN S OFaT GTEaTT B | WHIT STeT TIEET S
% QU S WA 99 W & F GAuTaTr H ATAET oy T H G o g |
SYFATEHTL & Gaa sl g T fa w i due FF S8 S
g

pireventive maintenance T T

Hofer AL STFCN HT o8 FEAGYET TAT § @7 qife T30y
75T 9% 9 TC HAGL! w%*m%a?ﬁwwarw gl g |
ey CPRITS & SiARIT ATal g1 ST B 99T T S o Gre*a%%r AT
m,aﬁ Wtﬁ%ﬁmﬂﬁm‘ﬂmﬁtmf%ﬁqmﬂa TS ST
e & )
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price discrimination IS CIREE

Fegell AT Jarelt w1 Tl B oFr fre-fivg Saar 9T T w7
ST wrra fadEt g% senfa 7@ 36 1 SuF aellw O tawg o afenfad
2N st wrer A FiwT ar awat ¥ il G g9 A F1978 98 0F q9W
AT ST B0

pric e-carning vatio FIHH-3TT A (FoFowiTo)
(P/E ratio)

ey ofv @t & SREET S A FAAT qIAT FIAT FIABDL Al AA
s & fowrfs Fe 9T Sused SO | 4F gaT MIasaen g ry
gate PEET oWl F qeo AMES § ©9 7 TP fFar sar g 1§ A
FT ST ST F 9T AT FIATAT & SI1C TF WIZ QI T TH AE0 KT
FY SR gt Y S AT AT Wega FaT @ 7 g wqfg an (3 seA
S IR AT AT A HIT B W F 79T gdr §) T wA W FAr 3 1

price leadership wmode Aaed

T SfEBET A 9T § OF SO B SeG 9fEaT wr OuE
FET & 0 Mg: DIET B9 SA1HIC @7 Aar § | 9% DasTsT 4% BAd <
Y FT FET F7 WEI g | 59E S ATAF AMT AN AN
WY Sfifem a9 T 9 & stve SfaaifaT $7 98§ TEL 489 S § 0w
HE FAG acal (94 ATG1) FT BIS G GE 7E AT

price pegging WAT ATITTAT
et aftraft, a%g srgar war Wil A FaT F1 GlEFE =79 e
FERAT | T9% &1 99 & | T A1 98 g T @A wifasrd 995 aiw 9 fied
T FT & AT IHA Past afesds o aawla T 30 26T, 05 SA @7 T
Y & SIU HT G T G4 o Sq9 qS-AT 31 a7 FAF AR FiTT
FINT I SHHT ©98 FIE-HT e q w7 & 508 1=y 152 9497 €77 0%
die I |

price variance FHG AT

HIRAY A1 99 T AT FI9a1 G971 JTEAFH FAGT F AT2 | I3 T1FF
arva-fawaer & g9 F sgEw et swr & |
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pricing methods e fratoor fafit

JTE qEA! & (G707 JF AT T TEUT qeal B (a(wet (07 | Faa0
Jq4 faftt 7 § —

1. full cost pricing @90 AR Hrea T

2. cost plus pricing araETe #@ea faior

3. marginal cost pricing T AT ST faatoor
primary data wraiHE Aiws

Feamor faue FT oA W @ g A G A-Ad ¥ uRfad «iwe
sz 2 for A g ggen are, fafse g@@wr ¥ o) aEeeedt ot
I SR F fog warfeg dear garw usfag feg W § ) 3@
mufaF Aiwe o e & § 0 =% fcafw § wo aiwe
(secondary data) F |

prime cost S T

7g T S & a8 @ giaT & faad Faw wey wre, 3449, e,
o9 AqTfe 9T A FTe @9 & IfEe @%&!W%Wﬁﬁ
AT & qEA AT F@H F AI-ATF TG @ar 3

principle of action =X &7 fqzia

g faaia Nag H1 T AT ATavahar 7% ST Fav & f fredvsw, dwea,
R, (A3em AT o arfe |l =0 sl sdas 30 qafqq &0 3
TR ¥ AFUA g qg THAET TAT TE F AT L

principle of clarity eqesat @t fqgia

7 fagld f99F a7 @2w Flarr 31T = o @ frad a3
TAW N ATAT qUTH FST @ T | |

principle of commitment Faqdga fagia

H?%Eiﬁﬁﬂ%mﬂﬁﬁﬁﬁﬂﬁﬁlﬁﬂﬁ‘mﬁ?@ﬁﬁiﬁﬂw
T QU F F (A WA AV Aen dar< F vt
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principle of continuing wore fae @ fogia
development

=0 Tz & e S o fesw vdusy aaar & i S afes
Sfaaz glar 8, SH MeaT arcE-fmd $4 Fv Sadr af Alds Aradar
SR
prioccipic of confribation to vl ¥ avmw @1 fegia
abjectives

T (g F qqa< Tas A1qa1 AT IHAT S ANATAT T AACE,

TETSSTT & ST F1 qTieq | J67 397 8 1
principle of pariiy of authority SifaFE FW IECiEes  awal
and responsibility fogta

g & OF TuE fagia ad sqare se &1 Savafied, saditad
ST & 7 sttt g1 Thar & S 7 &1 9 g1 J1iga | faade feafa s
2t o O 5 fagta & g ¥ gefue eafE o< waer g fratwor e

T gEar g |
principles of motion economy afa faaETy & fagia
ST FTCETAT U8 91T (5 565 FTAT 99 HW HT 2§ THTT ATASH

F 5 &9 ¥ 57 9979 4T I o4q & AT 3fewd SemeT e @Y g |
T FZawr F1 Wi & forg afs fraraon & fasidi s siaes fFar
¢ | 57 fagial &1 99y s & fFena, @ e 70T F 9O, e
AR ST & graT & | 39 @il § oF (qgia a3 § & 9 g sy
T F7 TH AT T qTO-g09 TR T A1 aTA-ETE ST &8 | OF o
fagia 7 & fov oY o< ot =2 el & fag o e o glaases
= g1 =91igT | o Iy fagia a3 s s g F et ;v o
T FTH  qHT FL a7 ATGY AT TF AR A1 30 # ey fomn, e
soEy oy Gy ge-wriea &l o fear @ @sar &2
private  company fastt wat, WEAT FAr

Faa1 AT, 1956 &1 a1 3 & Aqare TAS @y w1 oWy Yy
oAl ¥ g ey o siafaaet g2

(1) oma-@radl & EATaTO 9% Afqa e AT g §;

(2) fae¥ @=edi o 9=aT 50 @ afgF 980 &1 9T (309 § wq3d
e T8 € S S F gaE A7 adE A £); adr

(3) st e wE A ffa=d 7 8=y & fau s9ar ® amfaa
T8 FEY
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private enterprise et Sea
g AT waT fey OEd;

i ST (SEE ger 41 wfgeiw sartfree
fesit gefedlt & gra & €, ol Sguw e § 1 ¥ It #Y g et

-
= L)

ST S AR NS ST o | T o T o 3w A | fE S e
TR AAIGF HTET 6 AT HT AT g g | U9 9909 9w 9HT &
cifered @9l H ww< fataa e o 2 1 % UETRY ST, arEar,
FYFT g0 RO, TEEIC Whata 99T §77 fgeg afarT | o T gguEi
TR T (e oF g gor 5o & aife dreal 5 o@w &y o
FF T T |

private limited company s ot ouel

Fodr sifafere, 1956 % avw 3(1) (i) & s “Rel s
¥ arwg UH woAr ¥ & few ey datea garg

(1) @99 Tgq< & Feaiawor 97 Tfa=g mr gor &

(2) Fes aweal &1 =7 50 & afes w8 &7 avdv (3990 7 @3ey
mfew 7@ € S WO & qEed ar IaeE sWar §); e

(3) <t smw @ady & BEa9 =7 @08y & fo sqar sy ovdfes
el FX THRAT |

S felt aoel & A & o § W fathds’ weat s 94T sifrad

privaie placcunent of securities sfaaiwal @y deame @

Sfagiaat & e T A deqma ERESET A sege G 95
Sraw ST F9iaal, 9% T97 oFg (Fedra So9Teil F:T Y927 T3 |

prebability theory wiae fagh

wfore faga & dE5tg arer T Sew a e @ war & fa
T fa8iT gamr an qoTwell &7 waeT F Ateq AW B0 A SaEe S |
Ag ATHAT AT W& F97, AT FIHG A1 JITeT AT 9T SITATiSy 2nr
g | wifawar fagia sraam & s=F arfas At § sl & avar s 2
Sl Affreaar # awd ([AgaEe B 8, J80 48 S %7 Sy s
T AR F RAAT ATE 99 ST AT I S A9 a97 o7 awat g |
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process costing TR e SOnE

qg 97 AN ST g NaF AF9T T35 IR B ATT-AAT MG

frramrett strelt § @R aeveanq wf gwed @ma Faay ¥ fag s fafase
PRI AT F AT B A IIA0ET FY THEAT ¥ Foq7 THac sweAw £ 0 F GBI
TF F AE AN D FA K g G St F g v sfari € amg Llaw
ST #t ard # safoa Gl § 1 qF afwar Fv 40T qrq qA0F Aedr T4
FT FOFT AT a9 T0@r & | AX: T AOUAT F7 T4 F&0 w07 fwar srar
3 W@ A 99q afE@T ¥ @i & frar war g Sy g fue,
FIET (491, WEAT-TILET | 95 18 qAET Torrer § 197 &

produce exchange aqeg Taoolt, W&

T JafST arare sz saeqrdy Frdy frfras @ ¥ w1-frswa A $fEad
T § | 7 dfaard A A qentd ar wiF g0 & g40 ¥ S TR
WIS T HIG, TorFaT YT LR A wal anfe w1 swve e sy 2 1 TG
foraeft £ fadiaan ag § & wrer =1 wersw =7 Prwr e § 74 2@ 90w o

product development sxie farm
FEReiT e gaTer A9 AT AT § 90 A4T-gHY g Senal 5 fawa
T foopr ag =1 W | g e R T g E —

(1) adamm qaraf #r fadgard av aqfya, dmfas, sfeafis,
Tredattad, wafea, e & 98 fdaei arar 763 ¥ et &
o= ;

(2) son= &% fafas o811 ga=; a7

(3) =egeli & wq wiedl & arF<y 7 faam |

product differentiation * ST W

TH &1 THIT H TeIAT F a7 areqfas 41 Feafs I3 & ad7 | v
sa: Giwn, fesmady, ate fads, freq fods, foarey fadg afy fafadl &
ATATHL AT, STOAT E | STNIAC-TEIAT & d4a & ag atasac 3@y T araw
& | A qeg F R fAleTT arare Ak F fag werraw dav FW £ )
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product expansion matrix veare faeene Sfeww

2o market expansion matrix.

product flow process chart ganT wang St

5reft oft o= Y O i fafermior sfipaT & ot ST & AT aTET
& T AT O STg & ©F § OF AT § GAT AaedT F AR Fgar wo
STAT & | STE A I ATV H Fafe sreeaveit # ST sy SO aTeft STt
T TF FeR wavg F ww F awiy avy faw 7 afpar vawg fow FEA 5 | W
@ & o g e e £ frnd o o & ary § dr fa ar e
B ST I T § I ITE Taig AT fae Ay € | 3@ e SR
ST fae Faer IR SadT Gt 1 Ry m 2, o Sarg 9
o & de-Stmew et w1 o SwEw g6 2

preduction capacity TR AT

SUEeY HAW, SUHLOT, WAL q4T HART @ gOfad 9OTEd, AA
S T 9% fRRlY SO #Y SET AT | T 7 #T TANT ATl A
W @ 7 Gy s £

_ Preduction control weqiEs fRde |

AU AT AW T AgAT T, T AT AfHwi FY gnaan ffat
q faTay IWTRT F¢F FT FEfST wBET |

production inventory system STER-FIFGET aa s
dynamics

SUHTERIT 70T 7 g oo gferas Efratar aF ag= § 99 99 g S
T owiaT & FT0r 9 7 geT LT T AT FATATAT B | SeAEA-ATAG AN
e wfar Q¥ faay ot soves ¥ frw sy aTer SWiEET | wEiad araea
ASTY HT UF T] AT £ | IS ¥ faw afe wiw ¥ aw sfawe w47 0 sng
&Y F3T FY g8 A At an R AW TFE q FEHRT ST AT
HEWT H FAUN FC T | TEH YT (AT HIENT FI (G¢ TC AT @A
# ST &1 FHT F AT FCEE F AT F IH GIAAT ATA-SI AT Ty
q% TA-SG O GHT qOT | W dig B opET sy sawERedl
T FUE F ATITL 9T [T T 97T [FHearwa a9 o ¥ ww & frawwd
T AT ART Ggua-agTa z@ AT fow ow g, fawwwi & amaAw wadr &



s defemm afoRmar s 129

TRW T 9g= & a5 o @1 afafea fGag s g, o Teaw | o
FTA TR HT § Tia QT T THT AT § AT SUSERT AT TS B GET
Ft faem #2 35 faq & fada § Froary § oFF o0 | 477 34 35 @Al
¥ gEar ¥ 9N W wrae H Sanas (@9 4l @A | SHET 900 I8

A 1.00
ARIRE T I et el o O e = dal FoTq Al

11 gfawa s g 1 O ofcfeafy ¥ 39 fasia &l 09 sreEmr
SAEH F1 Faw 10 Nfawa 12 G0 1 sermar @, sEfE sadEar 3 59
3% € a7 S gRa afq SweT &7 e faw a r @t | T e
TR SATEA-RTAGH1 da TTHT 1 Geraar &< SemEd #iT " & Iare
sqiEl & dim it ged a9 W@ aEdr g |

preduction management JEEH  THE

T a9 # ag gunar faed qflT qefei, sauiE, s,
FoT " 47 Fafatas g3t & e 0 foraw 7 g affaia g
2 e i Geww wemr  feare, au-fraior, aRe-AreEE,
ST FAT ATEAT Hil AT CAAT ST § | FH SeTER Areer F e
F A ¥ o o T 2

productivity of capital SE I s

TS A 21T SEy iSRRI B ST A Serfaar
ararrrnfﬂﬁamm%ﬁmaﬁ(am&qﬂﬁtg{)amﬁmmﬁ
ayET AifeT =9 F Frv s wear § 1 |ifaw S F e o 5o &1 3al
& AT 9T G AT & FifE " #v gwveat fre-faw gy €, 9y aew
@ afea SSTEaT F1 SWaT w0 G F00T SE NIGA T, e,
T HINA U7 ITET TFAT 1S FT FAeeer qifas €7 F v S |
wenfear &1 ag = arfes frodmr #§ gyw fear s § 1 A Serfar
T GUT @ET fAa fawmer & &a ¥ frm wmar & 1 %@ w9 § ag el
O fadw ST gEy sufed frae fadiy o & wer oo gT g1 W
9w Fom’ ¥ w9 i I e fear smar £ ) fame & fag 3fEq

return on investment (ROI).



130 vapfewm ofvamt &
productivity of labour wa-gen e

ST Senfaan it W@ife a8 oF o= A § | T6ET A ade
TSR T o aar § S Y g = 4 § —

. 3™ S9Ed
(1) swmaw afa aw der= Tk
2 ﬂﬁ‘faﬂlﬁﬂ s q L e %mﬁ
(2) T § NgE AW 9l s

qR s ogw fafe @ fade wvw ag 3 F oof Gifaw oR R

TG FT U GO qM99 #1185 H exga fear s @F ar

T AITT AT wEEQr ¥ qOT IATEET AT w1 gHaAl 8 |
(3) i@ THE 49 @FG @Tw afEtag qeo—

SR FT qed—3W % BITHL a7 A{T T FLIT G AT
§9 AT AT

product life cycle TTE  SEH-E

ATATE TAT A5G 1 ST T S 51 97 daans (5= S,
Hafe, afwremn, @gfa, g o ofienw afemfer £ 1 @ G g
& T afomor 51 gor: oF samT 7 9T w7 g & faes g staafar
TN AC AT g TETal Fi AT § AATA oy wbrwal fgT g o |

product market expausion IMIE  Frare fEEEE ?—Yf;'fﬂ'
matrix ;

@0 Intensive growth matrix.

produci-market grid TATA-FAR e

errR-aTa fre uw Gy fafa £ fwa st agaar & fdeq oF Foas
&1 ¥ FraT STar 2\ 58 e dfFd ¥ w7 F wetag Prar 9 £ | 90ES -
Tl B1 qqiy a1 7 fafes garaf #1 dhaat § qar S fadst (aeig
ATEF 791 ) F1 FAAGE FFar FT4a7 2 | IIL0 & fAQ OF =0 47 0ar
FAT AGAT TR T zq T F9r adr Fo—
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(arEew a93)
( wEC | WX | amm
e ; fraET fratar
(I8 sAFEFaOT) AP | |
HEq+ ATHRTC |- rrvvon v s ii .........
s g = o e p #svvein
e TR !
il |

U fire ¥ Tagfea ot o Fer o foqor wie 7 ar =720 (i aad
U9 STATE) F ATETE G A1 FOAT 3 | U FIHT T8I ATHTL F T R
faatarel 1 a9 7 {0 92ar @l § | T TH7C ag F9I9 AFAT I
% GE S W @ Hie e & Sttt S feats B 9 s a7 sar s af-

TimaT & F1F FT eIHT KL GHAT & |
product  mix SEE Taeer

FrdY e garer fafatas fafvs gavgl & fraT 1 3 ward fqer g9 o
agEg W] ar THT % & ¥HA & | gude Tar fraey ¥ wamfrw e
AT sfator oM ST fTeT ogdl 57 F903T g1 9597 T

product positioning T fewsime

woqve feadta T fauorrraten garw far war 98 97 § O agrar
T ¥ T A A A FRT B NG F IRl & gEa § ofys
58 S[ATHT STWIFATAL & SIPT HUN 5 | THATT 78] T =03ar ferdfiag
HEY ATAT FH o IS AT @7 30 AT A T g1 999 3 5 7 5oy Bfase
FNT 1 G FLA BT ATUH Feaw ATEAA NEGT Feal & A741 59 99 § evew
27 gwd & % Saar a94r @0 S Eavard s aiet w5 Sewaret &
SR BT B
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profit centre T FE

Ry st o &1 uF v, Saer a1 Ry oo R afcafrT ofc
T 915 (9 AT FAIA BT 102 ¥ TF 93 < 9FF A0S 9047 7 |
Ot gl & fow o wey g T ara-ee o fratfr w3 fg 9
€ | ATV B BIET AT T &Y FHAT § AR ITFT A4 T wAqH g0
fraif o F wew =1 o1 9 & fag e EAT E

profit margin AT

gt o frae far s § ¥ P qeget A g A gIre
#F AR § | T ET F =y g ITaT H37 ST 54T § | v Prww am
¥ ¥ ol =i F U & g S Al g=dr § SN faw agar war swan
2 | fyae ook o B e giEdaee ard aEe 9% St {9 99T
2 9% AnrerT ggar (contribution margin) F &7 F SET Sw@m € |

profit sharing FW-TEHI

¥ AT o el B & @0 ST UF WOT STl & wer faator
firar wmar & | QY TSl FT SR I@nEar 4fg ¥ A7 Faaual w0
FRTife FEAT 2T § T 2T FEG-FRIA AT I AT ATHA A4
o g

programme evaluation and review FIATH TeHA AN JAAHT

technique (PERT) awAm (92)
g0 PERT.
promoter contribution THd B-ANTTH

T GRS IS0 ATAT TN T FHOAAT T IAHT AT HLA Avar sqfE
S FedT & | TU Taad suta a9 siaadl g3t madar § G aar
faciar fafener SwaT Swer wgemar 2 | THT $I9T ST Taqm o g
U FET & A1 SO It s § iy geavel F AAS BT i
afmfaa g € | 8w S e 94T T e A geard e
AT & FoF Sedw F7 o a9 gu% 9uwg § ffasz g arfs 757 #r a6
T U=l I 991 ] | facia deand af Sva: OF 19 B a7 A9 o oag
ST Y T ATAET UG ©F F (Aaiieq s §
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-

protecting market leadership AN AREH G

frdt 7€ iR O & Sudy g8 B F T HguAe oy w5 &
feafa =7 97 SN IT @A TAT IHE ATATL AT F Fiy Tt Fwvey fircegs
FT GUfera @ FT T | O FATH A AAF FeAAraal v qieqtaq fmar
ST AHaT & | ST T AT AT A1¢ A0S, [0 A w0y, few
sferarre, ditHa G99 ST gHaT Sonfaa 37 959 1| A T 9% 7 w7
Afoat A9-9aaw, fHaradl, AFEI-TAT GFEAT FE I 77 ¥ G4
g € 1
o innovation stratesy, fortification strategy, confrontation strategy.

psychographic segmentation ' HATFCATLR  GErFC

a3 A & fAE@SHLr & Odr 9T § 9aF aqae f5dy wraan-
e A 9% uF Sdr Tabar st w3 arer 97 uF §¥ syagre afyare
TE FT O WHT FIERT 0 O qasiEy "9 7§ g fear siier @
public company WEASIE TR

‘AIETHE BT § ATAG O AT T g A1 ST FIAT A5 2 A Py
datadl & ST SUAT 9T FAT T (9T gAr § | gt # derw
ara A Aafgs ¥ s =g f5adt g1 asdr 21 aasts $39 faea-
gt ST FCF SHaT AT 99T A< A fed97 77 F f0 svafayy s ash

g |
gelo Fo private company.

public enterprise ALHTY TEAA, Fw IIAR

ST SFAT AEHTLT, ATTHTLT AT S=Ae” Frapral & eanfivesy aver 9gaw
AT 3E9 3 g W wifee Geg st § e frst 4ol ofr ey &,
Aff AR AT ANGST F HALH AT 50 STTqT F Afersw ¥ |
public relations -

sqvarfer @ fafaw Fa-aal Sy-mas, @ fT3ar, s, 9,
GSTETAT, FEMIAT, TATATT AT THIT TAT GIHT AMT FT 97 TR F srferar-
o SR IS0T FAT AZAT 3 Ar6H X 3T 9l Hr 9T Aoy F Prearg
gedl W@ | ST A faend svfa & 57 sgRwl o ot ¥ faw e
Afqat 1 F@tEa Far a0 o S9-09% FEF & ayE gftufig
far sar &
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[

purchasing power WE-TIaE

Fo AT ATGHT TOT HATH( B0 GLS T I &THET | 59T AT 4TS
WY FY WS T FET G, TG AT AR WA F gear o afeaday w
I 59 Wi H SaTeEeiE uw W § | 0¥ SaTederd &7 qI97 ST
N TRGAT AR FAn F atnfae g gEwie F 99 § far s €
g YT AR A T T H T H ST AT g | 5T qES T3 § Ay
g7 VT lFT T2t § T2 47 7o d6a aravy qeT s S g 71 -
wfey F Wem INET a7 WA B | -0 F 3 Sare-aerdar &y sarT i
T g TSI GHI AT 7 Avfaat, 98 Afrat aar fiyag-ge Afyat
faaifa w1 2 1+
put and call option #ay o gy faos

Taw AU T fAifese gor 0w fe 9T # on Gfter war 205y
v S 1 fme e foar e 2 ) O foamer Tl S WS S awe H &
T § | HWar fawew & aare e safa qavw ag faesy a@dar onar &
T oW & qou ¥ fraae & enen wear £ T A0 a8 OF o9 Fy are &
@ gC WeAl T qfaed § F99 F7 (FFeT T FLAT Avgar 3 1 948 frveT
aTF ® W B 99T @7 AGRT &G w3, 95 Fwer gfem ¥ HE
%1 B S BT @R F (9 916w war 2 | 77 A F ey by ¥ sy
F e 7 e Qv e dfa F gdiar & a5 afves [ fr 3 99
& faseT &1 9T T &R

et fope widt farew =6 S fareiier 31T € o1 390 enefv ot wer
# TPl #7 ol FW g0 Feerad T #6 F1 oy F ger 92 (S
FHIN o) @R 41 & GI& 5 foed ST &0 § | ST B £17 9%
fampeaan<T @9t %1 @XE A 2 ST SuTEA AT 08 T gy 9% fawer
F AR gl BT § |
pyramiding frmtadoran

92 TRIST( 79T WA 99510 & FGA| &7 UF 992 =9 F
Gerte TS SEr s §9ar & | 9% B FESaiAT SFaT TITTEr
g1 gFar g | Taeg oI aaqis & §a 9 59 J3990T 57 A9E TR ¥ SIOT
fFor oTar € ) 3E% 30 wEw 2 —

(1) e o fofsisor  lavestment and pyramiding.

(2) fogu-wgws sudr fromadewor  holding-subsidiary

pyramiding.
( 3) s fuoiasiseor  organization pyramiding.
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guality circle TIEAT HH

TRATET $T [OTERAT AT F5 ITHHFT GCAT ATIAAT T HEX UH FAAT
g FT ST A9 TAT g | GSI-ART A e i agET ) arfaa
STt A ST EATTr ST & | Q9 wr s qoar feae § aag Ay
YT AT AT FW § | FA O A1 F AT qRAT 9T eataw S
G:Tw%aﬁ-mhrmﬁ T IO A ATENAT BT S gIAT § | IADT TG
g 7 g 5 R sreand ar sveandl & aqg & s ofR sdaw o
a1y fae deF amj@wﬁwmﬁﬁﬁﬁmwﬁqum’r%m
ST AL JAHT OMGT & Hog W@H 0 | B F &9 9T 9 0 70 fray
® wiga fFar smar § @ T i o7 Seargal #v saqear § ¥ s
& | "HTCER AW g1 a1 98 ATSIAT oS 99 S 9% 957 v § £
o TR I HAT I FT A0awar § fgwe F 440 €7 w4 § A6w
HrET F qUEQT 9K S ST ST EY T arfE fedr o Torar O F
A UF AT A9 Siaw BT AT FL AL IY HCEA B
araraLer H o 7 A
quality control Frfe-frdeon, Torar-fdw

Ta-fraifa a@s & araw 9= wifersr asdial ud srafeqq F9ar-
T T WETAGT ¥ FEG FT (UG FT HAT @A F I |
qaick assefs ratio qewie ofedalea AT

T giEafer a1 a%e afdafa &7 w1 A ¥ aqma | aewr
qﬁmﬁaﬁa@wﬁaﬁmﬁmw%aﬁmmmmﬁamﬁw
TR A ¥ AT g1 avan gl | 5% arw fAaiker e o wer
ST g |
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3 1
rated capacity muiha aaar
fadiomit % garw daw OF a9 A 97 fraiia SwTeT aaar | ey
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recession ey
FISTALAT S OF Sty Tafed fa% 9wz Y av wyeq s Saray
WM S ST S ST O § | 50 sdareey /Ay s afcanfig wor ¥
g s wds, aur A Y a3fy, T2Aar o gar A fetka s
€ | Y At & gangew faeafafay § —-
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TS FAT T g anfas fraaT
(2) @& =w fo o g = 9afy § wow oy sene 98d 1.5
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(3) == % ww 75 gfvere shgeifrs sfassrt ¥ 6= Tame &) Fiige
TN ¥ oW OE Wi g% a4r W@ |
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|yl sraaTEl 9K BEIT AT ST Gl &7 §8 W4T qF aaT gar
& | ag Tory (0Te STl & STdT ST § 99 ATgaias (6T ud Faa,
aferfage, anie |- & frasl & st e Sqdw g § —
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TF |
) (2) =af ar v arer OF gar & g e o ot ar o9% e
A fru sq A fag sl & geafond &7 e 5@ |
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reorder point gq;en'ésr f‘,ga;

g A a9 T W AaT § | 99 " Fv gong 5w fag
TF T ST g A1 WO @ 91 H1 7% @I A §ur § 939 q® A
Tigq | g {65 T 9 & FAaA AR ofFeaT |l & a9 ¥ oo §
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g = oomurfes B o9 o SOt T8 59 9 B T are S gia A e
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(1) gmomRw @ a1 fag=="g7qq =L} Qia At i & a9y
T g A HIA HT @I, qT

(2) # » =HTA HT Afgwad  @uq X Afahad
AR A -
replacement cost wiaeawT o

et oY sfEia o1 9 armTger e 98 asr e tan
ST HE | AT AT AT o 59 AT & AT T IO 7 AA0T 6T
STaT g ars B9 S afkEafad ST 7T gEr S AT arere 994 ¥ 9
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ST ¥ oA s F ag 99T e S qis T AT qFAl F a9
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research and development T e fTmw

P @R auragiier iy foed @m0 awg F IOET F adw §
AR @, arfaeare, feamew av 9€ sfwa &7 faawra fear s 9% 1 98
0 foslr FoY, frel wa¥ sgdw gary, A% WS R O AR AT
fFar ST werar & | ol S ST TS ATT FT AT WIT 59 AqEAT
o 9% suw < § 1 =Y s S o) wanfir watrat et feew e
T UF QAT AT T W I AT 8

restrictive covenant gfadaras wdfaesr

FT T HUfeq SUEETA & Gefua dfgatel St T T wd fgd e
AT AT 0T AT &5 (A9 Stasm o osdt & | 5% uF = d@faer ¥ o
ORI VT F1 UF Frgifee sfawa & afas e omt 9 ssiw 393 9%
SfeeE 7 ], 991 OF 9eer dfaar 7 A a1 gafw w7 @t 9edsi H
fa=T vt A awfa 3 s o fmio an s o2 afafem fein 59 &
UF T |
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fafaiare wa 91w 3 e aAmtat & g 07 fafws samafor
sgagre e fafawiaret 1 o & fafvas g #1 Seaasfeaat Fr Sy
g | O sqagrd #1 9 T AT B AT FET § Ay Arw
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retained earnings afqaifa «iw

FIAT ST T AT T FL AT AT AGT F & 9% 99 Jal g | B
¥ fawe F fag sfaefa ara O &1 w@q aiq aqar g, 1 FaAr &
TR 0T Ay T e aAfatdT a7 e w3 a9 @rfae fga
T ST FLA HI ATITIHAT qgl ol |

return on investment faawr sfreer =%

oY oY suTaTiGs AT @ FATC 0¢ fFaw @ #1 g« 9w & vy
T oW Sfwedr aX Fgenar g | SHRT IIET HET AT 1T q2w
g & ¥ & <7 wewi &1 i 9 @7 J&7 FT awdr g —

‘ EREEED] [RECECIE]
fraar gfawe g ¢ X
g qfEqfer Fa o=
right share aferaTe W

2o pre-emptive rights,

risk management S MG O

wag FV ag T T daa ArET F ST w1 AedrwTor aferfa
ZIAT & | TAHT A €97 TF SATNCH ST F T A4 47T Ty TH1
# SIfEdT & gIA AT THTT FIAT 1 &T(AqIT 0 STIEAT FEAT grar & |

role playing wiww-inalg

wfireror ABFAT F1 OF &0 NuP @ FEag fTraat aarf Sy § arfw
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S

spies forecast T qaEaw

ey o |y & s ol o TeaY fivag sl 9w & fag s
AT SAN | WA Y 93 Ak areartgs, wifes, Amfas A anes
s o, ore @aifas, daadfir fFEa ¥ @ ged § ) e e
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(1) ey, garEi qar fGEor Giray s aTe;

(2) faoft Brond Sra® frdarelt w6 Prafia, ot Saem 2t i
AT AL

(3) farsfy foferor o faspa ta, #ier, ga-futfeor qur sqg HEaT
FET WiRT T, aur

(4) Tam-ga= |
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T & SraTaT g SUEN I SIS B W07 q5TA0 | 9y, FawAr A
faa war, a%F 797 Fiear, Fiadl ¥ 59 s, HiT gegR T o
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salvage value (e wey
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gafse A (oratq sverer ATT) @YT SAiRad & S aEw ('—:?TH qfa-

TET ) F AT BT Ig W ST 5 ror § £ TR wals e S
TG AT |
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Seifre o & fazial &7 Sora FILarT 49 7T AT gy fhg
TQ gay A A & Aera S A E 3 | TR 799 SE3T SEd AT
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(1) =t gog o 8 Jley Bl w0 dofes etearg 9971
us wiw faaeyaarsl w7 997 a9

(2) =mrrad sy fuay fres Fofa seges fiisssor ) TeagT
&fr; aEr

(3) SARs T TAE) F AT TS NN GIenen @
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serip shrafeay, far, adl

( o) FadT ZATU NI &) VAT G FHg sy & @
T TET TATOYE S5aT SEHAS Ol SOF W4T § g9 AqE A7 AT
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g 06 A<t A U5 QU AaX Sl fRar ST 9% @1 S SIAr Ui &

@ﬁf%%ﬁ"‘f%ﬁiﬂ#mﬂw ST T §A WA TF ATLH -1*3%1
FOE G T & @1 AgT Il HfRAT W@

(3) @axarars § 1 T frg adia § 9g ¥ WA FHEETE A
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secret reserve e endiem A

o et fafeat #t <= mT Safaat s ST FreTEs  oATE ggeat
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TFHS AT & AT & ST STt g |
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g o=y wag ¥ 93 A& § ¥ 930TT &7 949 FE 2
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SERA AT T ag WO AT ITTET T 9TAT F W A0 o qreaqtad
TG g1 AT ST I T N AIAT-TEAT § (9T ST AT IqaA ASAr-q@ar § |
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sequential analysis Cip e CIREER LT

et e & aieneT &7 7g T frad o ded g ATHHF 0
% sttt foadrawr fprt st § 1 ek affon sfaad ¥ freedw 3 a0
T aGT S & FraredT wfwer w7 efisa feay o or 9 aeEiwd
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social responsibility o wEiTE
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FOT | ST SEAGT & T THC & GIOTTIEAT T TR L AT S0 @
g1
socletal masketing regr it SR T i
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standing order TRl T ARy

frfre enly i drafafy & w6 ¥ fr far o amd ) Qar o iR
FA! B AT UH 49 & W T At £ A F O T qrEd o9
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BYE e @ AT & fg STCETE ST &Y o enawEar wd W’y AT
TR 19 GATE TY ¥ Waar AT § | SO BAEIST SeTE ;oA
HAG AC AT GAT B GO A w0 qrar g A0S welt Sy T5ar 7 B
TE AT HL AV AT g, FRs awal By @ 5 U5 OF a0 & dfey o i
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stock market TR T
To securities markets.
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ST & e sifaeq ¥ dwy § freT gdae gAra A §are
WET, ﬁmﬁww%e@ﬁ, w@ femel, &1 du < fafaw -
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=T 215
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3. formet Sfeedr M gt & «iffa @54 & end ¥ afas ox fedaw
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super market GAC AT, AAAT AW
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ferely =uTas &K Sifew THEAT HT OF (A9UHS FEag7 (qah garg
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F NANE W oAF-Sa § FInfrE OB FW L AT A9 AL WS A
%qm%a’rq%rmaﬁww—am%r%n

techag-2conomic appraisal T F ] O (L £ I

ot ot faw ofciomr & ofcnes o O 9918 I9F A i
SIRTAT ST AU B9 T TS SUTAAAT FT U sUF eI (Ae1qer ST I{CavSTT
FT JUTRGE T ATA TG F W | Wy gempny 99 facdiy deanei
g Fm san 2 ST g Y EFTEE O A6 st § | A
AT T AT ATET TAT Heaiene ST L o g | i & gaaqs
ST SUET OF JATEATT QAT F § S QU ARATHT BT ATEE S7GT & A
TR -ATI TEdaT S FETal § | 48 Seau Ay, aarmt ar<
o 9Tl &1 faeereoneTs quieT 9% STy gaT ¥ |

test marketing gaEt  faauw

STiS % @1 9% AU 9819t 1 (F0Ed e § @A S  raamn O 4-
faw ol & wellw 9= 999 &7 S &4 | 9@ fqauT F87 e fag
grar § Fuifs 98 W9 & G aAE( @ (@7 SR siieg ST #4ar § |
wern arfarto g faavm S o &1 fair 7 gansi Ay o e aqmn g
test of hypothesis FITEERHT  qayer

fdY o sl gToT @7 S9aT @ qifeTsoy dinst o yiafaay &
SERT AT @F (909 SFICRT 9 | S0Y & A959 B9 g 9 9T O
frfvaa fond s ST ar<er &% 9T 31 30 T & 9T 9T ST asdiemd
FHY TEHT ST B
theory X ‘gra’ tagiw

SR AFTL IR0 AT 93 (90T a¥ A7q0C 95 Jer svay
t 5 faa anfem &0 &7 998 T8I mmmitwﬁﬁ’ra‘rm | Zofae
FIRT % STl B AT & (g st @ Tz, i%raﬂ:r o 2arg
w1 F @ 90 fqaw fear smar 1 5@ {ET N o0 grermd 7 %f‘as
YO ST 1 FATAT ISAT @ % S FAT DT § AT FHAT ATHIT: z;{ﬁ;aq‘
AT THE TGl T & qgT § TEA A1HU B0 G ARy 5
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theory ¥ ‘e fagia

eWEw qFATE gara wiautfed g fagic fed aqes 9y wwew
wrat § {5 otea safdm @ § F F aEE & e afer 9wl wy
qa w2 @ fag awwdifa g0 FE w0 g ™ fagl & o 0w
ft AT s g oAt = 3w ew sowter @ @ der
TG FWT afew qC-AT  SARIAET F GEAT F EF T T B |
fagia &7 ©F X qFaar ag § [0 Alasie aufia SoTT UF  Serererar
¥ forg werm g0 § I ST AW 9 F GHLATAT § qHATIA F IAHT qgay
TANT W7 FLEHG o | By U &8 S99 ATT FYFCAT A7 0T
HEAET TEW FLT g AN Dawt GF (g aiaww § 99 g2 78 T
w fagia &1 @@ afq e oW fge @i g § fyed g
g wfagfee oFg A7 @l g ) afes afasidr aega: o wfnes *
T H FH FE B

tscory Z ‘we’ fmgE

STITT ST T T ST T (99 9 Y THE 927 § IqF qaO A
‘oe’ fagia T 970 FAT & | SI€ FHL F §I57 &1 999 qgeaqur faawar
g g ¢ fr g wee-faanfamet & g sz Safras deaare o< aga
W Far 1 agat fow B aeples ST, Sawitae st & &
T9T AT & | T SAfar G (GuET I AT SR Ia= s a9t Syndiiens
gadt o i g a9 oo s g ) fhvar g R oo a9 S gu W
GUSH T WATAS ST AUV 1 QAT § AT TH & PAATNET BT 4qqT¢
¥aw wedl ¥ g 4G afew www, Fow A amew F gEra arfad gar
§ | WEWNT SoE ANl @ G SR G A g S gt
9T OgEE % AU USHT T G 4T g | HAn AEIS TUT Sgaw
wgEqUl A Bid & 9<g, TTRRTTCHS A191 H1 eafas wge gt fRar swar
& oE T FHATTAT & YU AEET & TG N QW7 9T § Fae ST
F W@ S e H A |
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therblig et

Freies auttes a6y F faww ¥ afq weme = et & i afw
geT X FEm on, =% e gy ¥ fraay dafa ¥ fSegia oy awe
AR TGt &1 17 Y&\ 9 7 Frams a0 9 o ar faeg aiaat 9 oar
fose & ST ¥ T S Y A ST aiea AT T E—ai,
TE, TS, Tieed, e, saws, fefy, 9F fafy, oreaw fafa e,
AN Wi ArEw, [, 9FeT, autg (F39s, sMitem TAT gree
Y gFEe 3T 7 & QU fauw anfy s gdfaT gofar 2 ) 9% 92 T
AT & fquda ¥ T H S99 § SFEieT g9 8 |

tiine and motion study AT AsuTS
fefvs o=t &1 90 s ¥ 9 a7er @9 F Fraiee faar o 3 )| 9 s
AATIGHT AR GHAAT GATU HA-ATHa, FAGL &L, TAHA AT HE
qefa § U AT w= qOH ¥ FRAT 9T 2 ) Z@eT Sgew SgAaA
AW § ATEFad AN ST FEU AET £ 1 IH PN % e faeia
frtwiaa & -

(1) =& s F fau qt qafqa w1 A7 a0 F7fa0 | I8H STRT
va iadl Ans w1 aieataa A smoar

(2) @& azfa gaTq S9 G0 H1 [EI0 ST oF aawar Afas gana
Ter fafy &7 TIRT FI9 T FH F1 Q0 F0 § AT 91T g | 98 997
FEEEE & =7 7 9957 BRar stra

(3) =i #1 wiafem arteatas sq g7 faam strg st ag wms
¥ wiaw Wl

oY

time value of money HAT TT ANY Hed

HET & AN Wl giar g ST SaeT st &1 farar e e wiesy &
TS T S(F FHTE & AR S F2AT £ | S HF 2T & 107 g7 351
Sxfes &9 %1 OEeT § AT FE A AGAT FAAH HONIST FTAT ATHF I8
FW & G o1 @ aar oF, aigsy F afawa FHET afyw agr gar av
&1 T | S5 GF & SR S¥ g7 q47% qiqsy T gA g 0L TawA e
fatia 39 & foq geaisy AT ST 8 S7E Sa9M Tedl 9% A & g fHdr
SeS HY S &1 WA {57 ey § | 9% A€ T T NI qA B AW qlwd
FT T FAT FLAT Z | ZH TR IT TATEN 0 AT FAT §AT AR o7 AE2T-
T HeA WY FG AT § | € AT AT 3479w A, A ot F dad
¥ &t ST 8 )
11—177 M of HRD/ND/91



152 seafas afoamr St

trade credit JqCE UL

T ST AT e Gary a9 Figat 1 9ume fasfr & giaar foas
YA AT % ARAfa® g & 6 HAT A% {waT 9T £ 5w g
%Fmgﬁmm FE eF AT ATTHTL TEN QT i A A ¥ fag
W UF Feer = f<ar gxar 3

traditional budgeting TILG(LEm TeeH

Ot qeren | ag o foen sran § 0 dear qavw S 0 e
@ & X ave I arndr ey § o s @w 1 3afag swifra g afe
T FF a0 guwar & e afifom sdafai f e v g as &
foIC e oW & ST $© erfaier i ST ST T AT sar g
2o budgeting.

transactional analysis weraae faodmy

ANETT AR & AW 7 fFvAae #7 29 TE(T B 500 & J faeaa
fFar | o% YA @ 9FE afiad 3 AW |d 39 g ST 39F sqagre
FT WiTieT, A A% Fofag S0 § 1« T80 T Ty safEaat Sy aF
ATH_ AFTATY, BT g for7g 518, TIEH AT ATAF DI ATTAT Fg i1t o | Foey
faniw awg ¥ =afe @ sxag< o8 Tt & 0 Q0 g Saea § F Fa-ar
T I URY WiHT § | AHEAG TF ST G957 A0 SATSATAT B §04
Wr&m%ﬂﬁ;ﬁrﬁaﬁaﬂfmrﬁ@?ma’rﬁmmmmﬁl

turnover Fo (o, s, Qe

g fawt :Wmmﬁ;ﬁﬁﬁc:mfaﬁf‘qﬁmwgmmﬁMi

Fra, vaTEa ;- R wTET 6, U6 & 32 99ty |, 9§ 94T A &

mﬁamﬁm.@ﬁm%wﬁmaﬁaﬁﬁ%m
F fau—

g s oA g s fadr
A T qAT IR TSV
type-I error S ‘Tw wgly
Zo null hypothesis.
type-1I error sz ‘A wmis

2o null hypothesis.
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U
unique selling proposition AT TH o argarn
o &1 ag areon s saer 93 sar g B s s & o

saare & et fafszar &1 g1 dragas 2, I fafwszar #r wqow e
FAFETIT Fgl 77 2 |

mity of command AHRYE  UHean

T Waa w1 Oa fagid fad a7 vzl aw 9wa g oF st o
&t W aEs a1 AlFH ¥ =T T T AT I & Ffq IeT@Er 3 1 |y
TIIT ATIA S 23 A 0 TIAT AT AFAT 3 aled AT ATad SALIAT
LECCIEC T

anity of objective ;ﬁ‘%m THFAT

AT YET B UF @i NS A9 F1E Igq9 AGT0 GI57 I
SOTET 1T T 31 THAT g 99 IqY WL AT HAG TF A7 I3 A Qi
g & |

usage value analysis EESC b I CEE L
Zo ABLC metiod or analysis.
Y
value addazd tax (VAT) : afafrag qFA BT (.—;fg-)

Tar T ST T AT F TA@AT F FAAST AT 19 AT ATATAT
qEF I AT q¢ | T FfIieR qog Y O IAET F 9eq 4 F @9
TG A & AT B TETh< HaT STav g | 06ad | 43 Al 9¢q
AT, ST, ZTT T9T T AT ATGIT & FIS F aqTC aar 3 |

value analysis Ton  fTaworqu

ToreT ST o 4T &1 AT & G Feeraer fas et ud gar &y
FAGAT TOFAT FHT FA1C T §C IT0 [ IT ST § § ATIH Qv
arer fasweq F1 =7 Far strar 2 ) wea faoqewr o SgRer o4 fafaftedi
FT faww Foar g 999 A" 90| 98 SR 999 3 9@ |

variable budget IECCE E R Y
I8 a9 ST FAFANT & IS L F Aqeq gieataq grar 2 | 39
TG 98 FEFeT & G @ 9K 99 AFEl T @ar g
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variable cash budget ohadaTie A% Jue

= Io1E @1 95avd A% ¢ (& 2fa swfy & o 7 qad & 3 g Y vt
g1 A7 e arfs 7 afiw =Eea 1w 9% A% afw a9d & afgdy
F1 feufa aiwifan & 7 ge%F anee fEw F s fFo o a9

2o cash budaet.

vaiiable cost qfEdT Td, ST ST
TETET % GICHTOT & 9T¥ FEA-usd AT and |
variance ST

A AT qEF b ET &7 T T FIAET | ZHHT IR
SeTeT T ST WU &0 :IEdAl & g At ez afEmant ¥ Seaedan
Wﬁ%aﬁﬂwmxw | SEIOT & &% ST § AAT——ETHAA SR,
“aw SETor @97 wufieEn SEI9 SeA1fE | SRR & ST AT AGHIT AT
=T UFAT § A AfAsw ¥ At susT F feu sEwas sam ﬁﬁt{ SR

venn diagram A ura

Fueaal aC Gt frefia w & g e | i B s
Ft GHEY ¥ 7 ARG FeAT SUANT § | afgwier: g9E d@, deda A
Sam T T SUAN gt § | a8 et de @y & ofeT fafer afdeiae
FY TRAT FT T FEET S | T0H UF AT F WG OF AT ATEF I FAw
ST £ ST ST O Za% AT ST § | SeR & fag af e G ol
‘ﬁgﬁaﬁﬁﬁmﬁmaﬁ&wamamﬁ‘mmmﬁaﬂﬁm%aﬂm e
a1 Iea ¥ fafew afdfafat zafy ¢ foms Fror afesmn % @07 § @0
2 F avey o gea 2 | Sy & i 1 ggare an qate fasidr o

% gEr sware |

venture capital Eiict i i
T SifEw arr seadl o Mfate 9o 9 9% 33T e g @0 QW

4 3= 7T ¥ ufowe faes # dwreasr )T 2 | 59 T A TS WE: A
ZEART A7 ST ¥ (MY Suwes FUL Sl E |
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vertical expansion Fsieae faeam (—=yeqeas CREIm),
(=vertical integration)

EA & faeam #7 a7 fata fed adam om0 soed atem |
aﬁﬁﬁmaﬁmﬁmmﬁawmaﬁrsﬁaﬁmwgi .
SfrssrT & tad frear< AT weF SRTSSAT T ATHAET FC FRAT o & b
IR & g sera - fafqafo & 16t w9 BigA, FAT, A ATS
B G T ATGAGT B GHAT £ | TIH 31 9 T—AT Feaea< fAEqn€
AR 999 Feaeae (G |

TSI & afas fwe o st e ST S aERE a1 STAuge F
9 qF AT FEAATT TFEI0L FFAET § AV a3 6w & ager %7 Foedt Sfpan
ST WHTTT AT ATITZT HL 9T G99 FHEEAL (qeaqre dgaiar o |

do o horizomtal integration.

vertical integration FHATAT UL
2o veriical expansion.

vestibule training AT S

frafea & arg o< greales 08 Gy @ T 99 77 FAA0 Wl D aug
I @A w3y sfasor S 93-33 gfassrt § g% sias T gars iy
st fagaaa’ & areqn & fear svar

\%%
Wy aEted, e
(1) =reg 1 e, qOUaedT AT IHE Ea119ed ATE & a1 § 07 A4
frfea W Sit Gfaar At a7t € i aPT O T 8 9L AR
qeT EH U BT AT AT HC THAT 2 T HAIT 51 LA FUL Tg) & qoaT;
faforaiar gana 9q7 wrer S SqorEcaEr F AR T FhErs B A 98 fafed
G oad AR 98 US AEaT 997 3% Wi & FE a0 e a7 56
s o 9% AT 5 F aqara S 9T B 99 2q1 2 |

o __%a condition.

(&) 49T & |ed |, SaTeT g SEq & SR B AT EA W
e (9% QA (52 E19 B GIT § A190 A4GT 075 3T AT &
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wild cat strike sMfaga goare

T s & % FEdl AT T 7% gSare fome 9 # 39 a9 gand
F1E v 7 forar s 21 a7 S o @9 A e F A g0 auE A
TG & faerE 31 | T A9 F1 SEard UHeH OfE FIHT S0 aar
2 aTw aer-anforen WY 216 worgel H7 717 $7 79 7 |

window dressing 97l jEErEe

- AT 7 faediy fa=<oni FY 36 &7 § 9237 Fzai (qad 90
FT HIEAT ZTAT SUAT ARGTaF 21T O SATET q=5( fe@rs 2 | 3AF F5 adh
g FET—adfT @= T AGEOTT FIAT, TI-Fe F (a5 fearr, IAAT B
feuran, sifteer @1&T F1 formr, st w9 #1 722 @ # T8 e, 99
B & 7 foamEr, gufc & daw a7 gfasT &1 fearmE, soare

workaholic FH (7R

T & Sfq wcafas gt foa% sron safy fadas 537 afeaw @
F fow o TR aTem qvar £ Omy SAfE AauY w19 H IaAT afdT o
ziar 2 & 39w ous e, =t qa, dadatas qa9 Wi amdes
T 9% ghoema g9TE 92aT %

working capital BIOIS G

a% TSI-0 ST AFAsST &7 F1L7 T % {0 sSaw 7 ar Ry g !
TEF & TH §—awa dR frad sEee oo | Sfgsew o9 9%
Aafcat § o awy qs fr wwa s gS FEAEr 2 A e
SWH | A PIATG 2T 47 90 AT fager wvisfia gt freer A 20

work in process steneis T

- Tt fatrarETd sfaeem & faEr guwer F qua a7 a9 Q8 @
qaT< 7@ £ Aty fHfmin F Gt sxo § £ 1w et 2w e ¥
AT FT AeATHT FI0 TAT TAH A4 qUAAT AT Teq8T AT %7 a0 a97
AT AT FT FO G SRAT 3, 7o 5% afefeafasi § afeandy o
FFA AT N AR FAE (S0 TG F aw weain e
ST E
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work measurement FTI-HTIS

fafiT a1 FT TgEaT ¥ 39 avd &1 74 5 o atas g it
FU T [@frse @ F a7 537 a7 # FT a6d7 2 |

2o time and motion study

workmen’s compensation wHaC @fagqa

T F AT FZ AT R T A0 F ATHF A0 IFH 9fAr F1 Ay
AT AUAT | SHART ALAM FAiq: FAF wfaqfy wfafraw Foaqra w7
ST @ |
work to rule frautas 19

ooy fegfy g AT FH AT AT E R fAaa F a@TF @@
H P FAFIIF AT AT §T A A g A7 (999 FL0 § | TG TR E
SFL FY ATHF g2 Zrar & 193 IeTga F FAT A7 3

X
yield (%) wast, Soqas, qETET
(@) oma sfe
(w) stfaws
(F) @@ & Tar gy AreAr AT BT GfQIT 1
(@) &%, wes aifz @ ey arsr &@a |
() fa%w F FTHIT SIAII-HEA 97 AT HHAT F IL |

Z

zero-base budgeting afu'.anm&a A

AT AT T B TEHIC AT ATATT 3 AT F7 AT G | qwAr
FI 9T WoFT FADAT A A1 fag FAT AT 2 1 FAS WE@HEA F
sfan frafeo & g5 7g ot wa FTF 51 94w Far san § o afe s-
FA1? F uF {AlesT giar F FH FET 9T ST 1 ITHT FAT TH(T G|

Zo budgeting.
Zoming Xad, da A, AgieT

IATE Y qgaAr A faaroranaeat F1 wfas gaa o7 gHE 9@ E
forg 2w =t fafeer adta sl & afe 3T |
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WU T W (HoFowo )

WAL e
ANVCENT 97 Twwes (SHostoxo )

A FEF AW Wiew 9 fafy
T FHS

sfw ater

U e Tre

ST STEY

@it endw

HATT ST HFAT]

TUET THT

sfataa g we (&%)
SHATT WY
SRS

afeanT sy

HESR Tge

IETT §%

SaWEw ety
sitefagem

sifemen 97

appraisal

hook value

interface

interima dividend
interlocking divectorates
inter-corporate imvesimenis

International Monefary Fuad

(I MiE)
international markefing

Intcpaticnal 1.abour
Organisation (1LO)

fast in Arst ent (LIFO)

alpha numeric coge

fire insurance

pre-emaptive righits

fead (ime

advance order

forwarding agent (==forwarder;
ferwarding agent (:=ibrwani;ev?
value added tax (VAT)

execess profit fax

balance of payvments

right share

exrights

authoviced capital

fearning curve
take over bids
bedding

above par

feather
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Atz

atweTn FOT
afwerat e
Ffenrdie Taar
aiteae dwt

arfwsiwn steew fagia
(femizw fagia)
oA T STEETH

sasfaam afeamen #e
at a premium
high finance
wild cat strike
blank transfer
best (==at the best order)
licence
unigqu selling proposition
absenteeism
allowed time
approval
analogue computer
analogue representation
disciplinary action
fringe benefits
research and development
subrogation
informal organisation
informal organisation structure:
super market
management by exception
non-current liabilities
idie capacity
call loan
agent
agency
agency agreement
aptitude test
assumed liability
subscribed capital
motivator hygiene theory (twe
factor theory)

motivational research
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wfwese srroiy

atwefe

wfvafe asarw

AN FIEA HAATH (fu'ﬂ'oﬁ'ﬁ:o)
F-afadt

FAW TTg ST

wemieea

srafe s

A

AITER T

FENGF AAICE TAZTT
FagET Ama fFat
sfafras=

utaew wd afaww ax

Ffeuw fae =
A FEA

v fas

F v WISA
T AATL
2 DTG 1 R
HEw SHEEAT

HiHEY g=a 4y
At

At ATHAToT
ATAE =
Hialew waa
arrafes afwsto waw
Hiatees T@T e

AT IEAT AT
arERw |igar
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opinion leaders

attitude(s)

attitude survey

earning price ratio (EPR)

semi-variable cost

gray market

algorithm

period cost

devaluation

below par (=at a discount)

restrictive trade practice

absorption costing

deregnlation

continuous and intermittant
system

continous billing

illegal strike

absolute sale

assembly line

floating charges

floating exchange rate

ego state

data base management

appraisal

internal motivation

internal check

internal controls

internal training programmes

internal audit (= operational
audit)
contingency planning

code of conduct
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AT (TS

srrefaar

avefaoy Faer

T Haty

ATEL TG

I Tt

ey widEss STl

weies wiaawa  (ouwodto |
T farmmer

AT iNE Tgam

NGEH Yol

MAF W

IwEieR S

HANE g

aTieE AR Al (Sodioqw o)
ST ST

i dalg

T

e

ATETAGA-ATHT-TET FE HTAN
ATETEET WA

A

‘sreufaww ofoanw @
coverage analysis fbat
cross-wise communication
commission agent
factoring company
base period
base year
base salary
basic work data
basic motion time (BM'T)
sequential analysis
anciilary industry
angle of incidence
captive market
core management
imputed income
economic order quamtity (EOQU)
econommic planning '
economic growth
cover
turnover
necd-size-form-brand market
hierarchy of needs .
impulsive buying
warranty
breach of warranty
del credere agent
del credere agent
deferred revenue

deferred delivery contract
indusirial relations
indusirial hygiene
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b-{nw | fuT
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e fama

TENET TTAREY A it

vene wavg S e
Fae g g
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wears fesmor
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formal organisation

electronic data processing (EDP)
electronic funds tranmsfer system
(E.E.T.S.)

optimum firm

equity

cguity capeial

equity shave capital

miga fiyer

fluctuations

blue chip

accountabiiity

leverage

product life cycle

production capacity

production conirol

production management
production inventory system dy-
namics

product flow process chart
product-mavket grid

product market expansion matrix
product mix

produci development

product differentiation

product expansion matrix
excise

product positioning

harassment strategy

hot money

certificate of origin

unity of objective
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S s (qHodtostto)
geRwEl § avEE &7 e

At
FEEvEd HEET

Iulean %
AT

gavEe faae T
Fafcenm 98 T
Totesly MR

AR AL
TWILT

Zu<t fegEs
TEETAT (AT
SEONCHT SES! NETE
FoRTEoBIoYo
gEaard Raas
g SRl
e GNE
e FOA
gElEa (S
g (@@

efEns

e

TR

({cé"l‘otﬂ'u

q::ﬂ'alﬂc gafa at ez

qqoan%o@o

l{qoqolﬁomﬁﬂ Tiﬂ sfaws q=

saufam afeamy wim
management by objective (MBO)
principle of contribution objectives
entrepreneur
industry-wise bargaining
accrual accounting

accrued expenses
consumer research
consumerism

consumer finance company

overliead application rate
muster-roll

approach phase

bulge

window dressing

vertical integration
vertical expanmsion
pegative cash flow
AIDA

autocratic conirol

sole agent

sole agent

closely held company
integrated marketing
theory ‘X’

agent

agency

ADOMOS

automatic data processing (ADFP)
ABC Method or Analysis

MIS
M A P I capital returns formula
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l;.‘q'oa"\'aaﬁo M. B. O.
wegt (sneiafew fosaiom fag automatic scheduling with time
aEw st fddw o) integrated rescurce allocatisn
(ASTRA)
TG FHAT aidcas process
BT i B TR average out going quality level
(AOQL)
s por El‘ﬁ?ﬁ ayerer average collection period
daw AN average balance
BT company
WY SEEVSRAT corporate planning
Tl HE ST company law board
Fadr fota "= company law board
FAINAE S commission agent
%< R tax planning
CRRE G rateable value
ALY e rateable value
FTBIT sitagia workmen’s compensation
T (e workaholic '
Hieqq qreautes fictitious assets
HIT cover
GTHEET ' lay off
I WY Aty factor rating
HTWE Ty personnel management
T ATEAA job rotation
WIEBIL eéxecutive
HIRTE SCaveTorTe executive trainee
FEET afafa executive committee
w1 o7 fagia

principle of action

T getE St programme evaluation and
o et (,ﬁ) review fethnique (PERT)



166 sEefawm afower st

F e activity chart

F1a faeqres A performance guaramtee

T TR strategic planning

PSR work weasurement

T HEATH job evaluation .

Ea v el job costing

FTAAR job enlargement

SRS (QHoRNoURo ) methods-time-measurement
(MTM)

E oy © ot et job analysis

GARA P :!‘\a& : working capital

mﬁgﬁﬁz job satisfaction

T ST job enrichment

FTATET, agenda

F afefaTe functional layout

FOR SIS office personnel

T =G office management

FTH TOAT aging (schedule)

wn aw black money

wa-mrﬁ black marketing

fererast TRt fortification strategy

fowm ax o instalment sale

s sfamie price pegging
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#iwe Futeor ftuai pricing methods

HI NFea price Ieadership

BT AT price variance

e v price discrimination

Hett e keyed advertising

HFHL attachment
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{wrnover

task force

agricaltural cooperative

centralized plaaning

cenfralization

case study

case method

quality conirol

systematic sampling

ordinal utility

assembly line

fast in first out (LIFQ)

first-in-first-out (FIFO)

anthority of purchase

marketing

purchasing power

critical path amnalysis (CPA)

activity sampling

bayers over

let the buyer beware

caveai emptor

capacity

capacity usage ratio (=capacity
utilization ratio)

area saropling

Zoning

zoning

zoning

breken ot

book dekis

book value
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retailing
blanket order
batch

batch production

batch costing

principle of motion economy
bottleneck

expenditer

hot stove rule
slump

attribute

quality circle
quality control
merit rating
secret reserve
cantt chart
fluctuations
check off
exponential smoothening
current ratio
black marketing
image

mass media
manpower planning
public relations
lay off

bank of deposit
check list
information
issued capital
JIT (just in time)
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life style

theory Z

venture capital

risk management
classification of risks
authority of knowledge
consumer durables
debenture bond
delphi technique

Dow Jones averages
techmo-economic appraisal
acid test ratio

quick assets ratio
liquidity

liquid asset

float

balance sheet ratio
balance sheet budget

comparative income statement

comparative balance sheet
comparative advantage
boom and bust

therblig

bar chart

duress

broker’s order
broker’s loan
broker’s comfract note
broker’s returns
broker dealer

carrot and stick approach
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liabiiitics

long term loan (debt)
long-range marketing plaauming
bad faith
absentee ownership
caveat empior

{=let the buyer beware)

let the seller beware
(=caveat venditor)

liabilities

body language

bad delivery

bad title

money market
positive cash flow
endowment fund
cash forecast

cash flow

cash budget
innovation

innovation sfrategy

vestibule training
corporate objectives
certificate of imcorporation
private enterprise
private company
private limited company

board of directors
bench mark

funds flow analysis

kite fying

controlier
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holding company
controlling iuferest
control

confrol chart

span of control
{=span of management)

boldisg-subsidiary pyramiding

controiled ecomomy
fixed charges

work to rale

absolute sale

null bypothesis

blocked exchange
payment by resulis
issued capital

decision making process
decision rale

decision point

decision free

rated capacity

assessed value

export

export house

export merchant house
demarketing

net capital formation
preventive maintenance
exemplary damages
investment and pyramidiag
invesiment company
refurn on investnent
pay back criterion
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banking power
portfolio
idle capacity
performance budgeting
performance appraisal
analysis of performance
salvage value
leader match approach
job security
fiduciary
minimum subscription
lease
band chart
profit margin
buying on margin
turnover
job description
consultant
consultative management
test of hypothesis
perks
change process
conversion value
conversion cosf
variable cash budget
variable budget
converfible security
altered cheque
variable cost

additions and improvements/better-
ments
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amortization schedule
board reom

asset approach

asset tripping

asset structure
liguidating dividend
test marketing

scrip

PERT

environmental scanning
arrival draft
traditional budgeting
Parkinson’s law
lateral communication
lateral combination
back log

pyramiding

Peter’s principle
reorder point

cost of reproduction
resale price maintenance
remarketing
repositioning

capital consumption
productivity of capital
capital expenditure
capital expenditure
capital loss

capital coefficient
capital output ratio
capital formation
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capifal investmeont

capital outlay

capital budget

capital reserve

cost of capital

capital structure

buyout

fall line forcing
anticipatory breach
precautionary motive
pooling

kedging

portfolio

tvpe-I errvor

goods in process

work in process

rogess  costing

usage value analysis
(=A%C method or analysis)
opera ing ratio
opera’'az leverage

ag company
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=

opera
operating cost (—variable cosf)
operating  profit/loss

operating audit (=iaternal aundit)

=
operai:az budget

operating cost
non-operating revenue
backdoor selling
sampling error
callable bond

retained earnings
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aptidemping  tavid
antidumping tarid
cross-impact amalysis

internal rate of returns (IRR)

average rate of refurns (APR)
restrictive comvenant script
securifies market

private piacement of secaritics
patterncd interview
competitive sivagtegy
hedging

hedging approach
coafroutation sivategy
counier markeling

earning per share

beok value per shave

staius symbol

replacement cosi

competitive marketing sirategy
comparative positioning
comparative positioning

direct invesiment

direct costing

direct marketing

direct expense

direct material

expecied retara

first-in frst-out (FIFD)

first mortgage

first line supervisor
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magagement
management
managerial revolution
managerial grid
management consultant
management accomting
management audit
management development

management science

span of management
(=span of control)

management  information system
(MIS)
hierarchy-of-cffects’ model
capital employed
cffective demand
bait and switch
promoter contribution
floatation costs
adminisiration
administration cost
administrative procedure
administrative discretion
administrative expenses
administrative service
variance
analysis of variance
subrogation
private company
primary daia
authorization
auihority
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competence theory of authority
acceptance theory of authority
centralization of authority
principle of parity of authority and
responsibility
authorization card
delegation of authority
authoritarian management
authorised agent
authorized agent
authorized capital
authorized dealer
probability theory
confingency model

at a premium

incentive

incentive plan
first-in-first-out (FIFO)
hypothecation

arrears

budget period

budget allocation
budgeting

budgeting
budgetary variance
budgetary control
discounted cash flow
at a discount
bedaux (point) system
buffer stock

duress

interview
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wEaT farcmy multivariate analysis
gTeEy waEY multinational company
FETaWY T blanket rate
IS oo market leader
TR @ SaEhEtr market segmentation
g Sigw market skimming
T T GOt pretecting market leadership
TR T market testing
AT market rollout
FIET AT BT market basket price
AT "I market penetration
C el e S market penciration strategy
TR T market value
ST qET I7 T W o cost or market value

Y o g whichever is lower
R e market development
T fagsy market fragmentation
T feasteoe el market partitioning theory
CH Rl T rre e (T market expanmsicn matrix
FTRTT G0 market potential
T *i‘gm market share
1T T bar chart
IR der g external audit
Figx fawom cutdoor advertising
qIEA gt farmout
st qatTaT sales forecast
fasitava stawfoat marketable securities
faw st bin card
fawr fawtor wai= billing machine
ta= 9% bill book
=ta fga insurable interest

afg wifey intelligence quotient (iQ)
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bubble

dead stock

band chart’

balance ticket

bid

bidding theory

bid

brand image

brand consciousness
brand loyalty

brapd recognition
brand form market
brand development index
branded merchandise
blue chip

gentiemen’s agreement

i79

Industrial Development Bank of

India (IDBI)
balance of payments
role playing

board room

produce exchange
recession

put and call option
consensus management
middle management
psychographic segmentation
merchant banking
Murphy’s law

hyper markets

call loan
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Al wYwa asking price

Hrg AFfagitast human engineering

e afedgla SEwT™w human asset accounting
WIS T S human resource management
WG AOEE @l human resource accounting
wEg e o human resource development
RFEY da human relations

RIS THH Markov process

HTS ®T Q079 inventory turnover

AT AT WG inventory reorder costs
HIN qq inventory management
e auiitg ama inventory stock out cost
qrRgA qeqTH inventory valuation

fataiw minimax

ey FIAATAT chief executive

AET-1 M1

;’E‘i—z M-2

;El-:*. M-3

::m ®7 ONT o8 time value of money
i fundamentalist

7t i Sl parent holding company
I:ﬂ |/ prime cost

;a A T base pay rate

::q =% ggta base stock method

T fagomw value amalysis

RIS depreciation

ﬂ:’éﬁgiﬂ T A depreciable cost

HeqtE+ appraisal

i;ﬂﬂfq:f maximin

AT maximax

matrix organisation
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tax)
e " seasonal demand
TS {ed intrinsic value
qIqTa §9g control group
T |qAT Euro currency
TEE At carrying costs
ey |t qgeaT bargain basement
foamat |t qew bargain counter
Famaraer s bargain hunter
Lic attitude(s)
T fadtar site aetiEwTe wea line and staff organisation
Wz fvmr 13 line function
weia AT activity ratio
wex fauurs target marketing
o (gE T goal congruence
g sagay small business
ﬂ‘%‘a‘r TJHE flexible budget
S T bill of lading
CECRE) bill of lading
Y licence
MR R cost variance
T ATAT cost basis
T & cost centre
wrta frdan cost control
AR e w fagear cost volume profit analysis
S s cost effectiveness
WA S cost standard
OGRS R CEG cost benefit amalysis
O Fwa Fatw cost plus pricing
W feafa breakeven point

W HL profit centre



182

e e ferersor
WIH HEHIe
wTwiT AfEax
WIWw o

sewim At
WIWT A ST
wwin <lga
wwis oigw fafax
farst

=i
dan 4
AGEUET AFES
AR JETHH
Far e fawaa
e FTHA
Fewagal fagia
wiessar Te W VAl
g fawaA
Wi STATs

T AGTTLeAT

sraafewm afoRTsy W

benefit cost amalysis
profit sharing
dividend warrant
dividend yield
dividend policy
dividend payout ratio
ex-dividend

ex-dividend date
LIFO

last in first out (LIFO)

accounting practice
audit standards
factoring

accounts receivable financing
public enterprise
principle of commitment
backracking

ciassified advertising
class action

black list

added value

cellection cycle
collection cost

produce exchange
theory ¢y’

commercial law

futures confract

warranty
annual report

annuzl report
annual audit



swofame oftwmr S
ferpedy @1 WA
famedy w1 fawmw
e e
oo sEie
fam wma
faey waeman
fosry @
farsfiter =i STl
S

famat qEuR

fasro@w
fawas ArHsT
fasmas wilwas
famaw ooy
festas wee
(EE T
forr wsEw
famrmm tatade
fomrans fatomttem
facew =remw
o< &ied
fae wowt
facata s
fareity Stravstn
fawita Teate
Farcta=

fai gl
facdta Wy
oty WEwmIw

selecting from alternatives
development of alteraatives
orgaunisation development
sales management

cosi of sales

market poiential

sales promotion

cost of goods sold

decentralization

let fthe seller beware
(==caveat vendifor)

brain storming
adveriising agency
advertising campaign
advertising ageacy
bill heard
advertisement copy
advertising media
adveriisiug appropiiation
apprepriation for advertising
distribution channel
distribution mairix
finance company
financial ratio
financial planning
financial leverage
financial risk
financing

financial contrel
financial forecasting
financial management
financial accouafing
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financial statements
financial structure
financial position
foreign exchange reserves
foreign aid

marketing

marketing research

market opportunity index

marketing intelligence system

marketing systems

marketing effectiveness rating
review

marketing mix

marketing strategy

marketing audit

market concept

marketing growth stratepy
bill book

c¢cpartmentalization
differential costs
differentiated marketing
inal pricing
ciscriminant analysis
merger

blind enfry

attribute

analytical estimating
analytic job evaluation
fidelity guarantee
diffusion process

expansion demand

escalation clause
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pay-roll
pay-roll accounting
venn diagram

alternative budget
call option

scientific management
express wairanty
personal selling
regulation of business
business insurance
business failure
business indicator
systems

systems approach
systems analysis
behaviour study

behaviour modification
behavioural school

behavioural decision theory
blanket agreement
blanket mortgage
broad market

blanket insurance policy
mass marketing

broad market

balance of trade

trade credit

commercial law
business activity
business risk

business name
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business ethics

business environment

business forecasting
business firm

business combination
occupational struciure
business logistics

management by crises

operations research
operations research
concentration ratio
concentric diversification
conceniration banking
organization and methods (O & Ai)
organization chart
organization pyramiding
competition in organisation
organizational goal
organised sector
conglomerate merger
conglomerate diversification
closed shop

closed shop

cumulative learning model
communication
communication overload
communication theory
accumulated income/profit
cognitive dissonence theory
breakeven chart

breakeven performance
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breakeven budget
breakeven point
breakeven analysis
balanced budget
balanced growth

fall cost pricing
commaunication
communication channel
affiliate

plant layout

plant capacity

joint cost

assemblage

structured iaferview
growth stock

closely held company
arowih fond

sensitivity training
transaetional analysis
institutional buying
institutional advertising
institutional investor
institutional advertising
affirmative action
broad market

intensive growth matrix
perpetual inventory
principle of continuing
development

eatily

authoritarian management

authorifarian theory
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fair trade
across-the-board increase
AIDA

conciliation

assembly line production
at par

clock card

time and motion study
horizontal integration
horizontal expansion
arithmetic progression
arithmetic mean
societal marketing
unity of command

line of command
chain of command
conciliation
amalgamation

block diagram
coordination by committees
appraisal interview
marine insurance

group Gynainics

group bonus
consolidation
conference method
public enterprise

array

conscious parallelism
Synergy

svmbiotic marketing

participative management
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auxiliary agency
auxiliary activities
statistical quality control
interview

credit rating

line of credit

bill of materials
social responsibility
social marketing
average life

group appraisal
group interview
collective bargaining
public company
C-chart

C. P. M.

marginal cost pricing
marginal costing
goodwill

going concern

super market
delivery schedule
conciliation

facilities management

micro motion analysis
indexing

information
information science
hierarchy

gentlemen’s agreement

scrip
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stock market
placement
standing orders
standing order
authority of situation
situation analysis
fixed costs
principle of clarity
inflationary spiral
palloon payment
aulomaiion
automalic programming
automatic data processiag (ADF)
automaiic competition
divestiture
judgement sampoling
golden handshake
aufo-linancing (=self-financins)
swol  amalysis
heuristic programming
adoption process
acczpiance sampling
acceptance bank
ieasibility study
condition
grievance procedure
apprentice
net working capital
net present value
duty free
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